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Executive summary 

1. Objectives of the research 
Numerous reports and statistics indicate that the long term demand for caravan park 
accommodation in Western Australia is likely to increase, particularly as the baby boomers 
approach retirement. However, despite this expected demand for caravan park 
accommodation, there have been virtually no new caravan parks established in the last 10 
years and furthermore there have been numerous closures of caravan parks in Western 
Australia. Anecdotal feedback has suggested that significant increases in operating costs of 
caravan parks has made it difficult for some operators to continue to provide tourism 
accommodation.  
 
The broad objective of the project was to identify and measure the key factors that are 
likely to affect demand and supply of caravan park accommodation both now and in the 
future.  
 
2. Methodology 
This comprehensive study included preliminary desk research, followed by qualitative research 
with visitors and operators of caravan parks, and key industry stakeholders. Learnings from 
these preliminary stages were used to inform the development of quantitative surveys with 
visitors and operators.  
 
In the quantitative stage, a self-completion questionnaire was distributed via caravan parks to 
visitors between April and October 2006, achieving a final sample of n=406. The questionnaire 
provided feedback on the travel behaviours, needs and motivations of caravan park visitors1. A 
quantitative survey with operators was also conducted and was designed to elicit feedback on 
a number of “supply-side” issues, including their future intentions for their caravan park. 
 
The key findings of the research are outlined below, against each of the specific 
objectives of the study. 
 

                                                 
1  Respondents in the sample were not randomly selected from the total population of visitors to caravan 

parks (as described in Section 2.3.1), therefore the proportions reported are indicative rather than 
statistically representative of the types of visitors to caravan parks. 
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3. Key findings 

A. Demand-side issues: Current and emerging characteristics of WA caravan park 
users  

Visitor characteristics 
The qualitative research explored the characteristics of caravan park visitors and found that 
visitors were typically independent visitors who stayed in caravan parks to experience a 
flexible holiday. Caravan parks allowed for a longer holiday than they would be able to afford 
in other types of accommodation, as many visitors (particularly older and international 
travellers) were “time rich and dollar poor”.  
 
Two overall characteristics of visitors staying in caravan parks were identified, driven by the 
primary reasons they were staying in the caravan park: 
- travellers: who were staying in the caravan park for accommodation on a road trip; 
- holidaymakers: where the caravan park is the destination of their holiday. 
 
The qualitative research further segmented travellers and holidaymakers by different travel 
and demographic characteristics… 
 
 
 
 
 
 
 
 
 
 
 
 

TRAVELLERS 
Grey nomads – older age group (55+yrs) 
on an extended trip, often including travel to 
other states in Australia 
International travellers – overseas visitors 
typically staying in caravan park 
accommodation to afford a longer holiday 
Freedom seekers – typically younger 
interstate travellers, or older travellers 
staying for a shorter period of time 

HOLIDAYMAKERS 
Families – family holidays with children 
Winter drifters – older age group 
(55+yrs) intrastate visitors taking an 
extended holiday within WA 
Intrastate holidaymakers – intrastate 
visitors who are typically younger, 
travelling intrastate on their trip, or having 
a short getaway  

Travel patterns 
Just over half (56%) of the total sample were Travellers and the remainder were 
Holidaymakers (44%).  
- Two fifths (40%) of visitors staying in caravan parks were classified as Grey Nomads, 

one tenth (13%) were Freedom Seekers and a small proportion (3%) were 
International Travellers.  

- The Holidaymaker segments consisted of one fifth Intrastate Holidaymakers (21%) 
and one tenth Families (13%) and Winter Drifters (10%). 

 
A quarter (26%) of visitors started their trip in Perth and a further 19% began elsewhere in WA. 
Two fifths (43%) of visitors had only visited and/or intended to visit WA. This suggests that 
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caravan parks provide accommodation predominately to a mix of Intrastate and Interstate 
visitors (only 3% of visitors were International Travellers). 
 
Visitors were asked to sketch their travel patterns within WA. For visitors visiting other states in 
Australia, the main entry and exit points were Kununurra / North West Australia (50% entry; 
20% exit) and Eucla / South West Australia (42% entry / 58% exit). The primary direction of 
travel was anti-clockwise for the majority (68%) of visitors travelling interstate– i.e. entering in 
the North of WA and exiting in the South West.   
 
Grey Nomads and Freedom Seekers were more likely to have travelled extensively within WA, 
the majority having visited most tourism regions in WA. Grey Nomads were more likely to have 
visited the North West region than were Freedom Seekers. Holidaymakers generally travelled 
to fewer regions in WA than Travellers. Families predominantly visited Perth and the South 
West region, and Winter Drifters were most likely to visit the Coral Coast region. 
 
Grey Nomads stayed on average 104 nights in Western Australia on their trip, similar to Winter 
Drifters – the extended holiday is possible in their retirement compared to the other segments. 
Freedom Seekers were typically away for around two months (54 days), Families holidayed for 
3 weeks (25 days) on average, and Intrastate Holidaymakers’ getaway usually lasted 2 weeks 
(15 days). Despite the variations in trip length, on average 7 nights were spent at a caravan 
park in one location.  
 

B. Demand-side issues: Needs and motivations driving behaviour of users and non-
users both now and in the future 

The qualitative research explored the motivators and drivers for visitors to stay in caravan 
parks over other types of accommodation. A four stage decision model was developed to 
highlight the relative benefits of caravan park accommodation. 

 
STEP 1. Holiday selection and planning 
In the qualitative research Travellers, particularly Grey Nomads, described their road trip as a 
‘lifestyle’ rather than holiday experience. Therefore prior planning involved major decisions 
about buying/hiring a caravan/campervan, purchasing airline tickets, selling the house etc 
rather than smaller details like booking accommodation! 

 

However for Holidaymakers booking accommodation was more important as the destination is 
their holiday, therefore selection of the right caravan park can “make or break” a holiday. Thus, 
prior planning and searching for accommodation becomes more important.  



UNDERSTANDING THE CARAVAN PARK INDUSTRY IN WA 

• May 2007 • Understanding the Caravan Park Industry in WA Final Page  4
 

 
STEP 2. Accommodation selection – caravan park vs other accommodation  
The key reason that visitors stay in a caravan park rather than other types of accommodation 
was the relative price which was more affordable than other accommodation, and allowed for 
a longer holiday than would otherwise be possible. The relative price was the most important 
reason across all visitors groups.  

 

The atmosphere in the caravan park was also important, and for some people it was another 
important advantage over other types of accommodation. Caravan parks have a relaxed 
atmosphere, provide an outdoor holiday experience and a simple holiday with minimal fuss. In 
the qualitative research visitors described the atmosphere in the caravan park as inclusive, 
where “every man and his dog” can go on holiday providing a real mix of people staying in the 
caravan park. 

 

Location of the caravan park relative to other accommodation was also an important 
consideration when selecting accommodation.  

 
From the qualitative research, visitors not staying in a caravan (i.e. tents and onsite 
accommodation) were more likely to stay in a variety of different types of accommodation 
including backpackers’ hostels, rented accommodation etc, which provided similar low cost 
accommodation.  

 
STEP 3. Site selection – camping vs. caravans vs. cabins  
A powered site was the most popular type of site (84%), and visitors travelling in a caravan 
were obviously committed to staying in caravan parks – the only other alternatives are 
National Park campsites and free-camping, both of which provide no/limited facilities. Grey 
Nomads, Intrastate Holidaymakers and Winter Drifters were more likely than the other 
segments to be staying in this type of site. The advantages mentioned for a caravan holiday 
were that their caravan was self-contained (i.e. had their own facilities), had some home 
luxuries, and was flexible and convenient compared to other types of sites at a caravan park. 
 
One in ten (12%) were staying in on-site accommodation and a similar proportion (12%) were 
staying in tents. Campers were more likely to stress the price/low cost of this type of 
accommodation, the convenience and the independence afforded in terms of accessing hard 
to reach places, the seclusion and the adventure. Those staying in on-site accommodation 
valued the comfort provided, additional space, the facilities available (eg. ensuites), and 
shelter from the weather. 
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STEP 4: Caravan park selection – caravan park vs caravan park 
The qualitative research explored the reasons for selecting a caravan park within a location. A 
different selection process appeared to be used by Travellers and Holidaymakers, which was 
primarily because Holidaymakers booked accommodation prior to their trip and Travellers 
assessed the caravan park on arrival at the location. Travellers would not stay if they were 
dissatisfied with the appearance of the caravan park, however if they were satisfied they may 
well stay for longer than anticipated. In contrast Holidaymakers were committed to staying at 
the caravan park as they had typically pre-booked. However the standard of caravan park 
would influence their likelihood of returning for another holiday. 
 

Expectations of caravan park users 
Consistent with the qualitative findings, the top three characteristics important to visitors when 
selecting a caravan park were: 

- the cleanliness of the amenities - toilet and shower facilities. 
- the  friendliness of the operator, which is important to make the visitor feel comfortable 

during their stay and influences the atmosphere of the caravan park. 
- the general appearance of the caravan park which includes the cleanliness and 

landscaping which is very important for the comfort and ambience provided for visitors. 

 
Expectations of pricing 
In the depth interviews with visitors it was commented that there was “a lot of variation between 
caravan parks and it is usually reflected in the price” i.e. if you pay more you typically get a better 
standard of facilities and additional facilities above the standard site and amenities. 
 
It was common for caravan parks to charge an additional price for some facilities, as not all 
visitors use waste facilities, barbeques, washing machines etc. Also typically there was an 
additional charge for more than two adults and children, however it was commented that this 
adds up and reduces the affordability of this type of holiday somewhat for families. 
 

C.  Demand-side issues: The competitiveness of the WA caravan park industry in 
comparison to other States and Territories 

Importantly, around three quarters of visitors rated caravan parks in WA about the same as 
other States. Caravan parks in WA recorded a ‘positive differential’ compared to those in 
Tasmania and the Northern Territory (i.e. a higher proportion rated them better than rated 
them worse). The positive differential was +11% in relation to Tasmania, and +7% for the 
Northern Territory. Conversely, and of some concern, caravan parks in WA recorded a 
negative differential compared to caravan parks in Queensland (-17%), Victoria (-12%), New 
South Wales (-11%) and ACT (-8%), amongst those who had stayed in caravan parks in both 
States.  
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D. Supply-side issues: A greater understanding of current and emerging issues 
affecting caravan park operators and the impact this has on the maintenance and 
growth of the industry. 
Seasonal demand 
The demand for caravan park accommodation fluctuates significantly between seasons which 
can affect the viability of caravan parks due to significant low seasons – particularly in the 
North West region. Seasonal fluctuation was also apparent in the Coral Coast, Golden 
Outback and South West regions. Tourist demand in Perth was the most consistent 
throughout the year. 

 
The qualitative research highlighted that for some visitors - particularly Holidaymakers - the 
location of the caravan park as a ‘destination’ was important (i.e. access to the beach, town, 
tourist attractions). Caravan park operators were asked to estimate how close they were to 
local attractions. Overall it appears that: 

- Coral Coast and North West caravan parks are isolated from towns but close to 
attractions 

- Caravan parks in the South West are close to everything 
- Caravan parks in Perth are close to tourist attractions but not natural attractions, which 

is not surprising 
- Golden Outback caravan parks are not close to any natural attractions! 

 

Pricing structure 
Overall the average cost of an unpowered site was $18, and for a powered or large 
recreational vehicle site it was $24 during peak season. For onsite accommodation it was 
considerably more per night: $69 on average for an onsite van, $75 for a cabin without ensuite 
and $100 for a cabin with ensuite during peak season. 

 

The vast majority of caravan parks (79%) charged an additional cost during peak season if 
there are more than two people per site or cabin. The average additional cost was around $10 
per adult and $5 per child during peak season. 

 

Caravan parks that were members of a caravan park chain and/or the CIA were more likely to 
have a higher pricing structure than those which were not members i.e.: 

- more likely to charge more per night across all accommodation types 

- more likely to charge for an additional adult / child 

It is suggested that the higher pricing structure is because of the additional facilities that 
caravan parks which are members of a caravan park chain and/or the CIA typically provide. It 
was also mentioned in the qualitative research that caravan parks that are members of a chain 
are committed to providing a discount on the standard cost of accommodation to members 
which may raise the standard price (to non members) to cover the discount. 
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Operating costs 
Operators in the qualitative research were concerned about increasing operating costs pricing 
caravan park accommodation out of the market of providing an affordable, budget 
accommodation option for families and caravanners “…operating costs are increasing at an 
unsustainable level”.  In the survey, operators rated that electricity (17%), water rates (17%), 
wages (13%), fuel (13%) and gas (11%) had increased the most over the previous 5 years.  

 

If operators are not able to pass on these increasing operating costs to users and instead 
absorb the increases, it was suggested that the quality of the product will be affected as 
improvements and upgrades will not be able to be financed. Furthermore absorbing the 
increasing costs reduces the profit on the business and can make other redevelopment 
options look more attractive. 

 

E. Supply-side issues: Potential factors that could affect the long term viability of 
the caravan industry  

The following were the most commonly mentioned factors: 

- As stated above, increasing operating costs are seen as a significant burden on 
operators who are competing in a highly price sensitive market. Note: price was the 
key selection criteria for visitors!  

- Partially in recognition of this, the State Tax Review in 2006 granted a 50% concession 
to caravan parks on Land Tax – previously few other industries have received a 
concession.  

- Increased tourism demand generally would support the caravan park industry – 
some operators cited a recent initiative from Tourism Australia (i.e. the launch of the 
Australia Safari Trails) that promotes travel through regional areas of Australia and 
stops in overnight in caravan parks. 

- The potential zoning of the caravan park has an important influence on decisions 
regarding potential future re-development of sites 

- Higher land values increase the likelihood that the land will be redeveloped for other 
purposes. There is a tension between maintaining an important low-order tourism 
industry and accepting that freehold land owners can redevelop their caravan park for 
other purposes. 

- The important role the Local Governments plays in retaining and/or redeveloping 
caravan parks was stressed by some industry stakeholders, and further reinforced by 
interviews with Local Government planning staff in some regions where caravan park 
accommodation was not a priority and other uses of the land were perceived to 
potentially bring greater value to the local economy. 

- Local Governments have a dual role in some areas of regulating caravan parks 
under the Act and also providing caravan park accommodation. Some operators have 
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voiced concern that this was a conflict of interest. An advantage of Local Governments 
operating caravan parks is that it may reduce the potential for the land to be 
redeveloped for higher tourism. 

 
4. Conclusions 
F. Future outlook and strategic development: Estimate the long-term demand and 

supply of the caravan park industry 
Demand for caravan park accommodation 
ABS statistics for caravan park accommodation shown in Table 1 suggest that there has been 
an increase in the number of visitor nights in caravan park accommodation, from 1014780 
visitor nights in the March Quarter 1994 to 106990 visitor nights in the March Quarter 2006 – 
an increase of 10% over this time period. Related to visitor nights, there has also been an 
increase in the occupancy rate (from 39% to 45%) and takings from accommodation - from 
$11,954,000 to $25,758,000 over the same period. 

 
Table 1. Site occupancy and taking from accommodation (1994-2006) 
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Results from the visitor survey suggest that this growth is likely to continue over the next 5 
years. Visitors were asked their intentions to use caravan park accommodation using a scale 
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of ‘increase a lot’, increase a little’, ‘stay the same’ ‘decrease a little’ and ‘decrease a lot’. The 
net increase (subtracting potential decreases) was 18% ‘a lot’ and 6% ‘a little’.  

It is accepted that responses to survey questions do not necessarily translate precisely to 
actual behaviour, especially in ‘hypothetical’ situations such as future purchase intentions. 

Based on previous studies reported in the academic literature, a ‘research discount’ is required 
for products in the high involvement purchase category (eg. Rossiter & Percy, 1997). Thus, the 
survey responses were discounted as outlined below. 

 

Net increase Discount factor % increase 

18% ‘a lot’  0.6 11% 

6% ‘a little’ 0.3 2% 

 

This suggests that usage of caravan park accommodation will increase by 13% in the 
next 5 years amongst current visitors.  
 

It is important to note, that this estimate does not include current non-users as they were not 
included in the survey. Intuitively it has been suggested that there is likely to be an increase in 
demand for caravan park accommodation as the baby boomers reach retirement, thus the 
potential estimate may well underestimate the growth in demand. 

It is also important to note that this broad estimate assumes that other factors will remain 
relatively constant (eg. general economic conditions; the availability of caravan parks; the level 
of promotion of caravanning as a holiday option; etc). Changes in any of a number of such 
factors could increase, or decrease, this estimate eof potential demand.  

From the visitor survey, Intrastate Holidaymakers were most likely (70%) to intend to increase 
their usage of caravan parks in the next 5 years compared to the other visitor segments, 
primarily due to them approaching retirement / having more free time. 

 

On the other hand Grey Nomads, were more likely to believe that their usage of caravan parks 
would decrease in the next 5 years compared to the other segments, as they had completed 
their travels and were getting older. 

 

Despite concern from some operators that the increasing price of petrol would decrease 
caravan park usage in the future, only a minimal proportion of visitors mentioned this as a 
reason spontaneously (6%), suggesting that this may not be as big an issue as anticipated. 
Furthermore, at time of writing, oil prices were declining reasonably significantly. 
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Supply of caravan park accommodation 
The average caravan park has just under 90 tourist sites available in peak season, however 
there was significant variability between caravan parks. The greatest number of sites was 
located in the North West (146 tourist sites on average). Fewer sites were available in Perth 
(47 sites on average) and the Golden Outback (65 tourist sites on average). 

 
On average the greatest proportion of tourist sites in a caravan park were powered sites 
(71%), followed by unpowered sites and onsite accommodation. In Perth there were fewer 
unpowered sites (9%) and a greater proportion of onsite accommodation (37%)  compared to 
the other regions.  
 
Statistics from the ABS as shown in Table 2, depict that in 1997 there was a significant 
reduction in the number of caravan parks available in WA and that there has been very few 
caravan parks established since. Despite the decline post 1997, the total capacity of caravan 
parks in WA has been largely maintained, due to an increase in the average number of sites 
per caravan park (from 81 sites in Sept Quarter 1985 to 130 sites in Sept Quarter 2006).  
   
Table 2. Number of caravan parks and total capacity (1985-2006) 
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Since July 2005 however a further five caravan parks have closed, with the closure of an 
additional four caravan parks pending. 

 
Closures Establishment 
PRIOR TO 1/7/2005 
- Ashburton Travellers Park, Onslow  
- Caravan Village Caravan Park, Gosnells 
- Donnybrook Caravan Park, Donnybrook 
- Goomalling Caravan Park, Goomalling 
- Greenacres Beachfront Caravan Park, 

Dunsborough 
- Ledge Point Caravan Park, Ledge Point 
- Palm Beach Caravan Park, Rockingham 
- Travellers Caravan Park, Gosnells 
- Gorges Caravan Park, Wittenoom 
- Wilson Inlet Caravan Park, Denmark 
- Yellowdine Caravan Park, Southern Cross 
- Peninsula Caravan Park, Mandurah 
- Capricorn Village, Yanchep 
- Separation Point Caravan Park, Geraldton  

NEW 
- Ledge Point Caravan Park, Ledge Point 
- Mandurah Chalet Park, Mandurah 
- Cove Caravan Park, Point Samson 
 

SINCE 1/7/2005 
- South Hedland Caravan Park,  Port Hedland 
- Estuary Caravan Park, Mandurah 
- Preston Beach Caravan Park, Preston Beach 
- Peppermint Grove Caravan Park, Capel 
- Binningup Caravan Park, Binningup 
- Yalgorup Eco Park, Mandurah 

 

PENDING 
- Kalbarri Red Bluff Caravan Park, Kalbarri 
- Doonbanks Caravan Park, Augusta 
- Quinns Rocks Caravan Park, Quinns Beach 
- Oyster Harbour Caravan Park. Albany 
- Midland Caravan Park, Midland 

PROPOSED 
- Port Kennedy Eco Park, Port Kennedy 
- Geraldton Caravan Park, Geraldton 
- Caraban Caravan Park, Caraban 
 
 

POSSIBLE 
- Timbertop Caravan Park, Mandurah 
- Acacia Caravan Park, Busselton 
- Amblin Caravan Park, Busselton 
- Belvedere Caravan Park, Mandurah 
- Palm Grove Caravan Park, Broome 

 

Source: Caravan Industry Australia (WA), Tourism WA (21/2/2007). 

 

Caravan park operators were asked whether they intended to change the number of sites in 
their caravan park, and one third (29%) said that they intended to increase the number of sites 
(14% ‘a little’, 15% ‘a lot’). Overall the majority of operators said that the number of sites would 
remain the same and no operators said that they intended to reduce the number of sites. 

 

Positively 56% of operators said that there was potential to increase the number of sites on 
their land, and of those with land available around half (46%) said that they were going to 
increase the number of sites at their caravan park in the next 5 years. 



UNDERSTANDING THE CARAVAN PARK INDUSTRY IN WA 

 

At caravan parks intending to increase the number of sites, the average number of new sites 
to be established was 31, and the vast majority of these sites were for tourist accommodation. 
Additional sites were more likely to be cabins (83%), or powered sites (72%) than unpowered 
sites (52%). In the qualitative research, the intention to increase the number of cabins was 
driven by the opportunity for these sites to generate greater revenue based on the higher 
nightly rate. Operators also believed that there was increasing demand for this type of 
accommodation that competed with mid level motel accommodation but provided the 
additional benefits of staying in a caravan park – the additional facilities  (pools, activities for 
children) and a family atmosphere. A stakeholder also mentioned that families were typically 
less likely to own a caravan than in previous generations as it was a large financial 
commitment which was out of the price range of many families. Furthermore smaller housing 
meant there was often no room to store a caravan. 

 

Statistics from ABS shown in Table 3 illustrate the recent increases in the number of cabin 
sites in caravan parks. 

 

Table 3. Type of sites in caravan parks (1985-2006) 
 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 
 
SOURCE: ABS, Tourist accommodation statistics, Summary of Caravan Parks 
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Permanent residents 
Some caravan parks cater to permanent residents (i.e. staying for longer than 3 months). The 
number of permanents in the caravan park reduces the number of sites available for tourists, 
and may reduce the capacity of the caravan park during peak tourist times. Around one third 
(32%) of caravan parks have no permanent residents during peak season and a further two 
fifths (40%) have less than 25% of the total caravan park sites occupied by permanent 
residents. Less than one tenth (9%) of caravan parks have more than 75% of the caravan park 
occupied by permanent residents. Notably, two fifths (40%) of caravan parks in Perth had 
more than 50% of the available sites occupied by permanent residents in peak season, and a 
further quarter (25%) had more than 75% of sites occupied by permanent residents.  

 

Operators were also asked whether they intended to change the mix of tourist and permanent 
sites in the caravan park over the next 5 years. Overall it appears that there will be little 
change in the mix of sites – potentially there could be a slight increase in the proportion of 
tourist sites (+8% tourist sites).  

 

Consistently between 1983 and 2005, 20% of caravan park accommodation was occupied by 
permanent long-term guests (ABS, Tourist accommodation statistics, Summary of Caravan 
Parks). 

 
Redevelopment of caravan parks 
Caravan park operators were asked the likelihood that their caravan park would be 
redeveloped as residential accommodation or other tourism purposes in the next 5 years. Two 
thirds (68%) of operators indicated their park will not be redeveloped in the next 5 years and a 
further 20% were unlikely (i.e. 1%-50%) to be used for any other purposes. Of some concern, 
one in ten (12%) may be redeveloped (i.e. more than 50% likelihood) in the next 5 years. 

 

In the qualitative research it was mentioned that the overall value of land in many areas has 
increased substantially. It has been articulated by the CIA that “these businesses need to be 
profitable to resist the pressure for rezoning and redevelopment”. There is pressure to use the 
caravan park for other purposes: 

- for a greater return (i.e. residential/higher order tourism), particularly on the coastal 
strip between Busselton and Dunsborough, Perth, Coral Bay and Cable Beach;  

- encourage people to look at caravan parks as an option for low cost permanent 
accommodation – such as the high proportion of permanent residents in Mandurah. 
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G. Determine the key strategic development priorities to optimize future demand 

and supply 
 

Visitor unmet expectations 
Clean toilet and shower facilities were rated by visitors as the single most important factor in a 
caravan park – across all visitors segments. Furthermore, it was the most important thing that 
visitors believed needed to be improved in caravan parks (29%).  
 
The qualitative research also highlighted a potential increase in more affluent travellers with 
‘bigger rigs’ and greater spending power, thus they expected more from caravan parks. Muller 
and Cleaver (2000) stated baby boomers are likely to have greater personal wealth in 
retirement than previous senior travellers, who were more likely to rely on government funded 
pensions for the bulk of their income. These authors anticipated a shift in both market power 
and size of the ‘retirees’ segment, which will create opportunities for the tourism industry. 
 
Interviews with industry stakeholders suggested that caravan parks were providing ensuite 
facilities to cater to the older market. Also there was a trend towards resort style caravan parks 
providing enhanced facilities / activities etc. 
 

Undersupply of caravan park accommodation 
Two fifths (40%) of visitors experienced the situation whereby they wanted to stay in a caravan 
park in WA however were unable to because it was full. Peak season (i.e. May – September) 
in the North West region – particularly Broome, and to a lesser extent in the Coral Coast 
region - appear to have the greatest issues with an undersupply of caravan park 
accommodation compared to other regions. The supply of caravan park accommodation in the 
North West is a particular issue that is difficult to resolve given the significant expense and the 
large seasonal fluctuation in visitor demand.  
 
Undersupply of caravan park accommodation was not as much of an issue in other areas. In 
the qualitative research, visitors mentioned that whilst they may wish to stay in a caravan park 
during peak time, there was an expectation that caravan parks are often full in areas such the 
South West over the Christmas period. 
 
Given the expected increase in demand for caravan park accommodation and the significant 
expense to establish a new caravan park, particularly given that few caravan parks have been 
established in the last 10 years, stakeholders in the qualitative research stressed the need to 
protect existing caravan parks which have traditionally been located on prime land. There is 
significant pressure on some caravan parks to redevelop the land particularly in prime 
locations. There was concern from industry stakeholders that if existing caravan parks become 
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unviable economically and continue to be redeveloped for other tourist purposes, that land will 
not be available for caravanners and campers in the future! 
 
Potential strategies to increase the supply of caravan park accommodation highlighted in the 
qualitative research were… 
i. Making crown land available for caravan park developments on a leasehold 

basis. Providing crown land under leasehold for caravan park use protects the land 
from resale or land banking. The land may be vested in State or Local Government for 
this purpose. Local government may be interested in developing Caravan Parks on this 
land and operating or leasing them out to private operators. 

ii. The zoning of the land for use as a caravan park provides some protection from 
redevelopment, although it is still possible to change the zoning. Zoning the land for 
use as a caravan park would also reduce taxes based on the unimproved value of the 
land. Potentially, proposed redevelopments of caravan parks could be referred to the 
State Government to preside over in the interests of the broad community, however 
changing the redevelopment potential of the land impinges on the rights of the existing 
land owner. 

iii. Getting Local Government and regional development commissions on-side is 
important to the future development of the caravan park industry, to ensure that future 
regional decisions are made with consideration to the impact on the industry. 

iv. Potentially providing financial support for caravan parks only operating for tourism 
purposes. A subsidy/concession was suggested as the easiest method of reducing tax 
on caravan parks, therefore reducing operating costs. Another approach is to provide 
grants to specific caravan parks for upgrading facilities/infrastructure etc. However 
stakeholders stressed that it was important that the incentive/concession does not 
support an incompetent operator 

v. Potential to explore nature based caravan parks as an alternative to traditional 
caravan parks. Such parks would have lower infrastructure costs to establish and 
therefore are potentially more economically viable. The current requirements for nature 
based caravan parks are not clearly defined, however possible changes to the 
legislation could allow public/private landholders and existing caravan park operators to 
give permission to campers/caravanners to stay on their property for extended periods, 
thus providing additional sites. 

vi. Incentives could be given to operators to establish more sites in the existing 
caravan parks. Given that around half of existing caravan parks have land available, 
the government could help support the establishment of new sites. ABS statistics 
suggest that increasing tourism demand since 1997 has been supplied by existing 
caravan parks rather than the establishment of new caravan parks.  
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2. Objectives of the research 

Tourism Research Australia (TRA) in partnership with Tourism Western Australia (TWA) 
commissioned this project to gain a greater understanding of the forces driving the current 
and future supply and demand for caravan park accommodation in Western Australia to 
ensure that the industry remains profitable and caravan park infrastructure is maintained to 
meet market demand.  
 
Specific objectives are outlined below together with the section where this objective is 
discussed. 
 
1. DEMAND-SIDE ISSUES : Intuitively tourism within Australia is likely to increase as a 

greater proportion of the population reach retirement. To better assess the needs of future 
demand issues for the caravan industry the research explored: 

Current and emerging characteristics of WA caravan park users (Section 3) 

Needs and motivations driving any shifts in behaviour of users and non-users 
both now and in the future (Section 4) 

The competitiveness of the WA caravan park industry in comparison to other 
States and Territories (Section 5) 

 

2. SUPPLY-SIDE ISSUES : Supply of caravan parks has declined across WA over the last 8 
years. Anecdotal information suggests that changes in operational costs of caravan parks 
has made it increasingly difficult for some operators to survive. Thus, this research seeks 
to provide: 

 A greater understanding of current and emerging issues affecting caravan 
park operators and the impact this has on the maintenance and growth of the 
industry (Section 6) 

Potential concepts and initiatives that may improve the long term future of 
the caravan industry (Section 7) 

 
3. FUTURE OUTLOOK AND STRATEGIC DEVELOPMENT : The research seeks to 

facilitate the future planning of the caravan park industry through providing analysis of the 
economic impact of tourism on local economies and key issues that will facilitate future 
industry growth. Detailed analysis has: 

Estimated the long-term demand and supply of the caravan park industry 
(Section 8) 
Determined the key strategic development priorities to optimize future 
demand and supply (Section 9) 
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3. Methodology 

To meet the objectives of the project, the research involved a number of different stages. The 
overall project design is outlined below: 
 
 
 
 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

Project inception meeting
Meeting to discuss and refine project parameters

Elicit project learnings from completed qualitative research

Preliminary Desk Research
Analysis of statistics from visitor surveys to 

identify trends and characteristics of caravan 
park users

Review of relevant reports on the caravan 
industry

Qualitative Research

Understand key issues of users of caravan parks
-Broome

-Mandurah
-Busselton Determine relevant industry factors with key 

stakeholders

Explore key issues with caravan park owners / 
operators

Quantitative Research

Self completion survey with recent users of 
caravan parks to quantify issues emerging from 

the qualitative research 

Telephone survey of all caravan park 
owners/operators to provide in-depth analysis 
of key factors affecting the supply of caravan 

parks 

Interpretation and Synthesis
Thorough analysis, comprehensive presentation and detailed final report

 

3.1.1. Preliminary desk research 

The preliminary desk research was undertaken and involved reviewing relevant secondary 
data to provide a background on the industry. This was used extensively in the preparation of 
the discussion guide for both visitors and operators during the qualitative stage and guided the 
development of the research overall. A summary of the desk research is included in Appendix 
C. 
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3.2. Qualitative research 

Findings from the qualitative research included interviews with users of caravan parks, 
owners/representatives of caravan parks and key industry stakeholders. An interim 
presentation after the completion of the qualitative stage of the research was presented to 
Tourism WA. Learnings from the qualitative stage were used to guide the development of the 
questionnaires for visitors and operators in the quantitative stage. 
 
Prior to the research, a letter from Tourism Western Australia and the Caravan Industry of 
Australia WA was sent to the operators of the caravan park informing them of the research 
and requesting their participation in the different stages (as required). 

3.2.1. Visitors 

Feedback from users of caravan parks (i.e. visitors) was elicited via a mix of individual depth 
interviews, paired interviews and mini-groups based on the travel party, for example sole 
travelers were interviewed individually, paired interviews were conducted with couples and 
mini-groups with 3-4 friends traveling together. Each travel party was included as 1 interview. 
 
In total 36 interviews were conducted in three regional areas within WA: Broome/Kununurra, 
Busselton and Mandurah (note: interviews in Broome/Kununurra were conducted by Tourism 
WA). This provided feedback from key tourism destinations within different tourism regions. 
 
Within each location, interviews were stratified to include a mix of: 

 caravan park accommodation such as tents, caravans, cabins/chalets; 
 mix of ages and genders within each type of accommodation; 
 representation of intrastate, interstate and overseas travellers; 
 different types of caravan parks within each location were selected i.e. range of 

facilities available, accommodation ‘rating’, CIA membership etc. 
 
With the permission of the operator, visitors were recruited in the caravan park and the 
interviews were conducted onsite during their stay.  

3.2.2. Owner / Operators 

Ten interviews with operators of caravan parks were also conducted via telephone to gain an 
understanding of the issues affecting the viability of caravan parks. Interviews were spread 
across the tourism regions in WA, and included a mix of caravan parks, such as CIA 
membership, membership to a caravan park chain, facilities available, proportion of permanent 
residences, etc. Those caravan parks that were included in the recruitment of users in the 
qualitative research were excluded from this stage, to provide a greater representation of 
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caravan parks within that tourism region and ensure that any biases from being involved in the 
qualitative research with caravan park users did not influence owner/operators responses.  
 

3.2.3. Key Tourism, Industry and Government Stakeholders 

Depth interviews with key industry stakeholders were also conducted which provided a greater 
industry context and information on the dynamics of the caravan industry. 
 
Interviews were conducted with representatives from: 

 Tourism WA 
 the Caravan Industry of Australia (CIA) 
 user groups including the WA Association of Caravan Clubs Inc (WACCI), WA 

Recreational Campers Organisation Inc, Australia Campers Alliance, Western 
Wanderers, Caravan Club of WA 

 government department’s including Department of Environment and Conservation 
(formerly Department of Conservation and Land Management), Water Corporation, 
Valuer General’s Office 

 caravan manufacturers / rentals 
 RAC 
 Aspen Parks 
 Regional Development Commissions across WA 
 Planning directors from Local Government Councils 

3.3. Quantitative research 

The quantitative stage of the research was designed to maximise the response rate from 
visitors and operators and provided the most detailed feedback within the budget 
considerations. Each survey is described in further detail below and the results of the 
quantitative survey are reported in the following sections. 

3.3.1. Visitors 

A selection of tourists to caravan parks in Western Australia were asked to complete a self-
completion questionnaire about their trip. Caravan park operators were contacted and asked 
whether they would be happy to distribute some questionnaires to visitors at the caravan park. 
A structured sampling approach was used to minimise potential biases in the sample and 
involved: 

- including a mix of different types of caravan parks in each tourism region of WA selected 
in consultation with TWA; 

- research was conducted between April and October to include visitors to each region 
during peak tourism periods and non-peak periods; 
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- caravan park operators were asked to distribute questionnaires to consecutive visitors 
departing from the caravan park to minimise the potential for selective distribution of 
questionnaires and ensure that a cross section of visitors departing the caravan park 
were included; and 

- visitors were asked to return the questionnaire in the stamped return envelope provided 
to reduce any bias that could eventuate from caravan park operators only returning 
favourable reports on caravan facilities etc. 

 
Caravan park operators were sent a letter from TWA introducing the research project and 
requesting their participation. TNS then contacted the caravan park operator to explain the 
research project in more detail. A package containing the self-completion questionnaires 
together with reply paid envelopes were sent to operators. Operators were asked to 
encourage visitors to participate in the survey and an incentive of four cash prizes of $250 was 
offered.  
 
In total a final sample of n=406 visitors was achieved providing a robust sample for analysis. 
The reader should note that respondents in the sample were not randomly selected from the 
total population of visitors to caravan parks (as it would have been cost prohibitive). Whilst 
potential biases in the sample were minimised as outlined above, the proportions reported are 
indicative rather than statistically representative of the types of visitors to caravan parks. 
 

3.3.2. Operators 

There are approximately n=300 caravan park operators in WA. The quantitative stage 
attempted to include all operators in WA via a Computer Aided Telephone Interviewing (CATI) 
survey. Based on the qualitative research it was anticipated that operators would be keen to 
provide their input into the study. Every operator was contacted (unlimited call backs were 
made at different times) and the survey was conducted over an extended period to maximise 
the opportunity for operators to participate in the research. A final sample of n=100 was 
achieved from across all regions in WA. 
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4. Demand-side issues - current and emerging 
characteristics and behaviour of caravan parks 
visitors 

Caravan parks typically provide basic accommodation for “every man and his dog”. Priced at the 
budget end of the accommodation spectrum caravan parks provide visitors with a unique type 
of accommodation experience. This section of the report will explore the characteristics of 
visitors who choose to stay in this type of accommodation.  

4.1. Characteristics of caravan park visitors 

The research explored the characteristics of caravan park visitors2.  During the interviews with 
caravan park visitors in the qualitative stage of the research it was found that visitors were 
typically independent and stayed in caravan parks to provide a flexible holiday. Caravan parks 
allowed for a longer holiday than they would be able to afford in other types of 
accommodation, as many of the visitors (particularly older and international travellers) were 
“time rich and income poor”. Visitors also liked the atmosphere of the caravan park; the 
experience was a “great leveller” where there was a real mix of people staying in caravan parks. 
 
Although these were some of the common emotive characteristics of visitors, there were 
numerous other characteristics which differed including that visitors were…  
- from different places within Australia and overseas 
- mix of ages 
- consisted of different travel parties – families, couples, singles, friends, touring groups 
- staying in different types of accommodation within the caravan park 
- differed in the length of the trip and the journey 
- had different budget allocations. 
 
Within these characteristics, two types of visitors staying in caravan parks were identified, 
driven by the primary reasons they were staying in the caravan park:  
- TRAVELLERS - who were staying in the caravan park for accommodation on a road 

trip; and  
- HOLIDAYMAKERS - where the caravan park is the destination of their holiday. 
 

                                                 
2  Throughout this section of the report ‘visitors’ will be used to describe people staying in caravan parks for 

holiday purposes rather than for permanent accommodation. 
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The qualitative research further segmented travellers and holidaymakers by different 
characteristics. The Traveller segment included Grey Nomads, International Backpackers, 
Freedom Seekers and Older Travellers, and the Holidaymakers segments included Families, 
Intrastate Holidaymakers and Winter Drifters. Each segment is described in further detail 
below based on the qualitative research. 
 

4.1.1. Segmentation analysis 

The quantitative sample was segmented based on the travel characteristic of visitors. Key 
variables that were used included age, their usual place of residence, the length of the trip, 
whether they had or intended to visit other states, and if their travel party included children.  
 
Grey Nomads were defined based on the extended length of their trip, their age over 55 years 
and intention or actual travel to other states of Australia (excluding Western Australia).  
 
International Travellers3 were defined based on their usual place of residence due to the 
small proportion of respondents in the final sample.  
 
Freedom Seekers were defined based on their usual place of residence being interstate and 
either being younger than Grey Nomads (i.e. under 55yrs) or travelling for a shorter period of 
time (i.e. less than 1 month).  
 
Families were defined based on their travel party including children.  
 
Winter Drifters were defined based on being 55 year of age or more, and their travel patterns 
(i.e. an extended holiday of more than 1 month within Western Australia).  
 
Intrastate Holidaymakers were defined based on their usual place of residence and either 
being younger than 55 years, travelling for less than one month or travelling intrastate on their 
trip.  
 
Tables 3.1.1a. below shows the demographic characteristics of visitors to the caravan parks 
that completed the survey, and these variables were used to construct the segmentation4. 
 
 

                                                 
3  There was only a small number of international visitors included in the sample and the International 

Backpackers and Older Travellers segment were collapsed into the International Traveller segment. 
4  Respondents in the sample were not randomly selected from the total population of visitors to caravan 

parks (as described in Section 2.3.1), therefore the proportions reported are indicative rather than 
statistically representative of the types of visitors to caravan parks. 
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Table 3.1.1a. Visitor segmentation  
 TRAVELLERS HOLIDAY MAKERS 
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BASE:All respondents n=406 n=164 n=11 n=51 n=52 n=85 n=40 
 % % % % % % % 
Age 
Under 34yrs 6 - 54 16 15 4 - 
34-54yrs 21 - 18 54 67 24 - 
55-64yrs 39 51 18 16 12 40 55 
65+yrs 34 49 9 14 6 32 45 
Usual place of residence 
Perth metro 24 5 - - 48 61 28 
Other WA 19 4 - - 31 39 52 
Victoria 16 26 - 37 10 - 2 
Queensland 15 30 - 20 4 - - 
NSW 9 18 - 12 2 - - 
Other Interstate 12 14 - 31 2 - 18 
International 3 - 100 - - - - 
Number of nights away on the trip 
<1 wk 15 - - 4 64 29 - 
<1 mth 20 - 27 28 21 61 - 
<3 mths 23 30 18 18 4 5 73 
3+ mths 37 63 56 41 12 1 28 
Mean # of nights  129 212 190 143 42 20 104 
Visiting other states on the trip 
Only WA 43 - 46 22 81 89 100 
Other states 52 100 36 53 17 7 - 
Travel party 
Alone 4 6 - 4 - 7 2 
Adult couple 75 86 73 78 2 84 95 
Family/friends 20 8 27 18 98 8 2 
Travelling with children 
With children 13    100   
Without children 87 100 100 100  100 100 

 
Of the total sample around half (56%) were Travellers and the other half were Holidaymakers 
(44%). As defined by the segmentation, two fifths of visitors were Grey Nomads (40%), one 
tenth (13%) were Freedom Seekers and the remainder (3%) were International Travellers. The 
Holidaymaker segments consisted of one fifth (21%) Intrastate Holidaymakers and one tenth 
(13%) Families and Winter Drifters (10%). 
 
Due to the small sample of International visitors (n=11), this segment has been excluded from 
the analysis as it does not provide a large enough sample to be able to draw reliable 
conclusions. 
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The segments are profiled below based on key visitor characteristics reported in Table 3.1.1a. 
and Table 3.1.1b. 
 
Table 3.1.1b. Visitor characteristics 

 TRAVELLERS HOLIDAY MAKERS 
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BASE:All respondents n=406 n=164 n=11 n=51 n=52 n=85 n=40 
 % % % % % % % 
Working status 
Working  26 7 36 45 56 40 10 
Retired 65 91 18 45 17 55 85 
Unwaged 8 2 46 10 27 5 5 
Household income 
<$20k 16 21 18 2 14 14 14 
$20k<$50k 45 50 46 46 22 43 60 
$50k<$100k 30 24 18 37 40 33 23 
$100k+ 10 5 18 14 24 9 3 
Member of a chain 
Member 61 80 50 59 36 41 54 
Non-member 39 20 50 41 64 58 46 
# times staying in c/park in last 5 yrs 
5 or less c/parks 10 1 18 2 34 18 10 
6-10 c/parks 12 3 - 18 23 20 12 
11-20 c/parks 13 8 9 18 8 24 12 
20+ c/parks 64 88 64 61 35 35 62 
Travelling with a pet 
With pet 13 10 - 4 15 18 22 
Without pet 86 90 100 92 84 80 78 
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Grey Nomads were predominately from Queensland (30%) and Victoria (26%). The vast 
majority of Grey Nomads were travelling as a couple (86%) and a small number of people 
were travelling alone (6%) or with family and/or friends (8%). Given that Grey Nomads were 
over 55 years, most were retired (91%) and the majority had lower incomes (71% <$50k; 29% 
$50k+). Due to their extensive trip, most (88%) Grey Nomads had stayed in more than 20 
caravan parks in the last 5 years and 80% of Grey Nomads were members of a caravan park 
chain. 
 
Freedom Seekers - compared to the other segments (excluding Families) they were more 
likely to have a higher household incomes (51% $50k+). 
 
Families - the majority of Families were on holiday for 1 week (64%) within WA (81%) and 
were mostly aged 34-54yrs (67%). Families tended to be working (56%) or unwaged (27%) 
and had a higher household income (64% $50k+) than the other segments. Most families had 
stayed in less than 10 caravan parks in the last 5 years (57%) and the majority of families 
were not members of a caravan park chain (64%). 
 
Winter Drifters - the vast majority of Winter Drifters were from Western Australia (80%) and 
were travelling as a couple (85%). Three quarters (74%) of Winter Drifters annual household 
income was less than $50k. The majority (62%) of Winter Drifters had stayed in more than 20 
caravan parks in the last 5 years. Around one in five Winter Drifters were travelling with a pet 
(22%). 
 
Intrastate Holidaymakers - one in five Intrastate Holidaymakers were travelling with a pet 
(18%). 
 
 
The segmentation is used throughout the report to analyse the results from the visitor 
survey. 
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4.2. Travel patterns 

Respondents were asked about their current trip to determine the common travel patterns of 
visitors. Although respondents may have gone on several trips during the year, respondents 
were asked to only describe their current trip. The data in this section provides a snapshot of 
types of trips taken staying in caravan parks in Western Australia. 

4.2.1. Overall trip 

The origin of visitors’ current trip in Australia is shown in Table 3.2.1a. 
 
Table 3.2.1a. Location where trip started from in Australia 
Where in Australia did you start this trip from?(Q4) 
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BASE: All respondents n=406 n=164 n=51 n=52 n=85 n=40 
 % % % % % % 
Perth Metro 26 5 - 54 60 30 
Other WA 19 5 - 31 37 48 
VIC/Melbourne 18 27 37 8 - 3 
QLD/Gold Coast 15 29 16 4 - - 
NSW/Sydney 10 18 12 12 - 3 
SA/Adelaide 7 8 14 2 - 15 
TAS 3 5 4 - - 3 
NT  2 1 8 - - - 
ACT/Canberra 2 2 6 - - - 

 
Overall the highest proportion of visitors (27%) started their trip in metropolitan Perth, followed 
by other parts of WA (19%). The remainder (56%) started their trip in other places in Australia, 
which was most often from VIC/Melbourne (18%) and QLD/Gold Coast (15%). 
 
There were several differences by the visitor segments: 

 Grey Nomads were most likely to have started their trip in QLD/Gold Coast (29%) or 
VIC/Melbourne (27%) than other places in Australia, reflecting where they are from 
(see Section 3.1.1a).  

 The most popular destination for Freedom Seekers to start their trip was from was 
VIC/Melbourne (37%).   

 Within Holidaymakers, Families (54%) and Intrastate Holidaymakers (60%) were 
more likely to have started their trip from Perth compared to Winter Drifters (30%).  

 The majority of Winter Drifters had started their trip in Western Australia (78%) – 
particularly other parts of WA (48%). 
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Respondents were asked whether they had visited or were intending to visit any other areas of 
Australia on this trip and if so, which places. Results are shown in Table 3.2.1b. 
 
Table 3.2.1b. Places in Australia visited/intend to visit  
Have you visited or are you intending to visit any other states in Australia on this trip?(Q5a) 
Which of the following places in Australia have you visited/intend to visit  on this trip?(Q5b) 
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BASE: All respondents n=406 n=164 n=51 n=52 n=85 n=40 
 % % % % % % 
SA/Adelaide 50 98 51 12 6 - 
NT  41 80 39 14 4 - 
NSW/Sydney 34 66 29 8 4 - 
VIC/Melbourne 30 58 33 12 5 - 
QLD/Gold Coast 26 51 28 6 2 - 
ACT/Canberra 10 18 18 2 2 - 
Tasmania 9 15 10 4 4 - 
WA only 43 - 22 81 89 100 

 
Two fifths (43%) of respondents had only visited and/or intended to visit Western Australia. 
Not surprisingly, Holidaymakers were far more likely than Travellers to only visit Western 
Australia. 
 
Areas of Australia most often visited on a trip to Western Australia included South Australia 
(50%) and the Northern Territory (41%) due to its proximity to Western Australia.  
 
Amongst Travellers, Grey Nomads had or were intending to visit the greatest number of 
places in Australia compared to Freedom Seekers. 
 
 

4.2.2. Travel within Western Australia  

Respondents were asked to draw the travel path for their current trip to gain a better 
understanding of the direction of travel and locations visited in Western Australia. These maps 
have been post coded by TNS. The journeys were classified into a Single Destination trip (i.e. 
travelling to a single destination and returning using the same route), Intrastate trip within 
Western Australia and not returning using the same route, and Interstate trip that includes 
travel outside of Western Australia. Results are shown in Table 3.2.2a. 
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Table 3.2.2a. Type of trip in Western Australia 
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BASE:All respondents n=406 n=164 n=51 n=52 n=85 n=40 
 % % % % % % 
Single destination 26 4 - 64 58 40 
Intrastate trip 16 4 14 12 32 38 
Interstate trip 54 92 82 15 8 20 

 
Travellers’ journeys were more likely to be an ‘Interstate trip’ than were Holidaymakers, 
particularly amongst Grey Nomads and Freedom Seekers, whereas Holidaymakers’ journeys 
tended to be ‘Single Destination’ trips than Travellers. Around a third of Intrastate 
Holidaymakers and Winter Drifters made an ‘Intrastate trip’. 
 
Further analysis of ‘Interstate trips’ is outlined below: 

 The main travel entry points were Kununurra / North West Australia (50%), Eucla / 
South West Australia (42%) [3% Perth, 3% unable to determine]. 

 The main travel exit points were Eucla / South West Australia (58%), and Kununurra / 
North West Australia (20%) [19% unable to determine]. 
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The overall journey was post-coded into the main route travelled. Results are shown in Table 
3.2.2b. 
 
Table 3.2.2b. Direction of trip in Western Australia 

 TYPE OF TRIP 

 
TOTAL Single 

destination
Intrastate 

trip 
Interstate 

trip 
BASE: All respondents n=406 n=105 n=66 n=221 
 % % % % 

Journey 1 - Entry in the North West & exit 
in the South West 32 1 3 58 

Journey 2 - Only travelling Intrastate  in 
the Perth / South West regions 22 52 44 2 

Journey 3 - Only travelling Intrastate in the 
North West region 17 40 38 1 

Journey 4 - Entry in the South West & exit  
in the South West region 9 4 2 15 

Journey 5 - Entry in the North West region 
& exit in the South West region including 
inland travel 

5 - - 10 

Journey 6 - Entry in the South West region 
and exit in the South West region including 
travel in the North West region 

4 1 2 6 

Journey 7 - Entry in the North West region 
& exit in the North West region 4 1 6 4 

Journey 8 – Only travelling Intrastate in the 
North West region 3 - 4 4 

 
Journeys differed by the type of trip: 

 Single destination trips  and Intrastate trips were mostly to the Metro/South 
(Journey 2: 52% and 44% respectively) and the North West (Journey 3: 40% and 38% 
respectively) regions. 

 Most (60%) Interstate trips entered WA from the North West and travelled the coast 
exiting in the South West of WA (Journey 1: 58%). Some North West to South West 
trips involved additional inland travel (Journey 5: 10%). Other trips involved travel only 
in the South West region (Journey 4: 15%) and additionally some trips travelled north 
of Perth from the South West but exited again through the South West (Journey 6: 
6%). 
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The journeys were also post-coded by the primary direction of travel within Western Australia. 
Results are shown in Table 3.2.2c. 
 
Table 3.2.2c. Direction of travel within Western Australia 
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BASE:All respondents n=406 n=164 n=51 n=52 n=85 n=40 
 % % % % % % 
Anti-clockwise direction 42 62 57 17 21 25 
Clockwise direction 26 30 39 4 19 28 
Return trip 26 4 - 67 57 43 
No consistent direction 3 4 - 2 1 3 

 
The primary direction of travel was anti-clockwise (42% i.e. enter in the North West and exit in 
the South West of WA) and a quarter of trips were clockwise (i.e. enter in the South West and 
exit in the North West of WA, 26%) or were return trips (i.e. returning in the same direction as 
departed, 26%). 
 
Travellers - Grey Nomads and Freedom Seekers were most likely to travel in an anti-
clockwise direction on  their trip (62% and 57% respectively). 
 
All Holidaymakers, i.e. Families (67%), Intrastate Holidaymakers (57%) and Winter Drifters 
(43%) were more likely to have travelled return trips than Travellers. Winter Drifters and 
Intrastate Holidaymakers were significantly more likely to travel clockwise than Families. 
 
From the qualitative research it was found that the direction of travel was influenced by the 
weather, “moving continuously with the weather”. Grey Nomads said that they tended to migrate 
to the north in the colder months. It was also mentioned that the recommendation of other 
travellers may influence their travel itinerary. 
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Using the visitors’ sketch of their trips, the regions in Western Australia they visited or intended 
to visit was post-coded by TNS and are presented in Table 3.2.2d. 
 
Table 3.2.2d. Regions visited in Western Australia 
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BASE: All respondents n=406 n=164 n=51 n=52 n=85 n=40 
 % % % % % % 
Experience Perth 83 88 88 77 73 90 
South West 69 75 82 77 53 55 
Coral Coast 64 82 61 27 45 83 
Golden Outback 63 87 77 23 31 65 
North West 52 81 53 17 14 63 

 
Four in five (83%) trips included the ‘Experience Perth’ region and two thirds of trips included 
the South West (69%), Coral Coast (64%) or the Golden Outback (63%) regions. Around half 
(52%) of trips included the North West region. 
 
There were some notable differences by the visitor segments: 

 Grey Nomads travelled the most extensively and were likely to have visited most 
regions in Western Australia. 

 Freedom Seekers were also likely to have visited a number of regions in Western 
Australia however were less likely to have visited the North West region than were 
Grey Nomads.  

 The most popular locations Winter Drifters travelled through were the Experience 
Perth (90%) and the Coral Coast (83%) regions. Winter Drifters were significantly more 
likely to travel in the Coral Coast, Golden Outback and North West regions than were 
Families and Intrastate Holidaymakers. 

 For Families and Intrastate Holidaymakers the most popular regions were the 
Experience Perth and the South West. Families were significantly more likely to have 
travelled in the South West region compared with Intrastate Holidaymakers and Winter 
Drifters. Whereas Intrastate Holidaymakers were significantly more likely to travel in 
the Coral Coast region than were Families. 
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Visitors were asked about the number of nights in total they intended to stay in Western 
Australia. Results are also shown for the number of nights stayed or intended to stay in 
Western Australia as a proportion of the total number of nights on the trip. 
 
Table 3.2.2e. Typical length of stay in Western Australia 
On this trip how many nights in total do you intend to stay in Western Australia? (Q5c) 
On this trip how many nights in total do you intend to be away from home for? (Q3) 
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BASE: All respondents n=406 n=164 n=51 n=52 n=85 n=40 
Mean # nights in WA % % % % % % 
Up to 1 week 16 2 4 62 31 - 
Up to 1 month 27 16 29 21 61 - 
Up to 3 months 30 43 28 8 4 72 
Over 3 months 22 39 14 8 1 28 
Mean # nights 69 104 54 25 15 104 
% of total trip nights       
<20% 2 5 - - 1 - 
20%<40% 14 27 16 6 2 - 
40%<60% 14 27 12 4 1 - 
60%<80% 11 20 16 6 - - 
80%<100% 48 11 24 81 91 100 
Mean % of nights 75 52 67 93 97 100 

 
The number of nights in Western Australia differed by the visitor segments: 

 Grey Nomads stayed on average 104 nights in Western Australia which was 
significantly more than other Travellers, but similar to the Winter Drifters. Grey 
Nomads however spent a smaller proportion of their trip in Western Australia (52%) 
compared to Winter Drifters (Note: this was part of the segmentation definition that 
Winter Drifters only travelled within Western Australia). 

 On average Freedom Seekers (54 nights) spent two months in Western Australia and 
two thirds of their trip (67%). 

 Families (25 nights) and Intrastate Holidaymakers (15 nights) spent a shorter 
number of nights on average in Western Australia compared with the other segments, 
consistent with the total length of their trip. On average almost all their trip was spent in 
Western Australia (93% and 97% respectively). 
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4.2.3. Typical length of stay in a caravan park in Western Australia 

Visitors were asked how many nights they were staying in their current caravan park to 
estimate the average length of stay at a location (i.e. stopover vs. extended stay). Whilst the 
number of nights they spent at a caravan park may vary during the trip, this was used as a 
proxy of the typical length of stay at a caravan park. Table 3.2.3 also shows the number of 
nights at their current caravan park and as a proportion of the total number of nights on their 
trip.  
 
Table 3.2.3. Typical length of stay at a caravan park in Western Australia 
On this trip how many nights are you staying at this caravan park?(Q2) 
On this trip how many nights in total do you intend to be away from home for? (Q3) 
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BASE: All respondents n=406 n=164 n=51 n=52 n=85 n=40 
# of nights at a c/park  % % % % % % 
1 night 21 24 28 8 20 20 
2-3 nights 39 39 41 39 39 38 
4-7 nights 25 23 14 44 27 18 
8-14 nights 6 6 4 6 9 3 
15-30 nights 4 4 4 4 4 5 
30+ nights 4 2 4 - - 18 
Mean # of nights 7 5 5 5 4 16 
% of total trip nights       
<20% 74 99 94 23 42 80 
20%<40% 5 - 2 8 15 2 
40%<60% 5 1 4 8 11 8 
60%<80% 5 - - 2 5 5 
80%<100% 13 - - 58 27 5 
Mean % of nights 22 3 8 67 43 16 

 
On average the number of nights spent at a caravan park was one week. One fifth (21%) of 
visitors were only staying at the caravan park for one night and a further two fifths (39%) were 
only staying for 2 to 3 nights – thus in total the majority (60%) were staying up to 3 nights. 
 
There were some notable difference by the visitor segments: 

 Grey Nomads stayed 5 nights on average and due to their extended holiday the 
average number of nights as a proportion of their total trip was small (3%). 

 The majority of Freedom Seekers spent less than 3 nights (73%) at the caravan park. 
On average a tenth of their total trip was spent in the current caravan park (11% and 
8% respectively). 

 Families were most likely (44%) to spend just under a week (i.e. 4-7 days) at a 
caravan park compared to the other segments. More than half (58%) of Families spent 
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the vast majority (i.e. 80%+) of their trip at a single caravan park which was 
significantly greater proportion than the other segments. 

 Intrastate Holidaymakers spend on average 4 nights at a caravan park. There was a 
spread in the proportion of total nights spent at the current caravan park with two fifths 
(42%) spending less than 20% of their trip at the caravan park and a quarter of visitors 
spending more than 80% of their trip at that caravan park. 

 On average Winter Drifters spent 16 nights at the caravan park. Notably one in five 
(18%) Winter Drifters spent more than 30 nights at the caravan park. Winter Drifters 
were most likely (80%) to spend less than 20% of their trip in the caravan park.  
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5. Demand-side issues - needs and motivations 

driving shifts in the behaviour of caravan park 
visitors 

The primary reason for the visitors’ trip either as a Traveller or a Holidaymaker influences the 
type of amenities and facilities required and the price expectations of accommodation at a 
caravan park. These factors also influence the decision process in terms of the selection of 
caravan park accommodation.  

5.1. Decision making process 

The qualitative research explored the motivators and drivers for visitors to stay in caravan 
parks compared with other types of accommodation. From the depth interviews a four-step 
decision making model was developed which highlighted the relative benefits of caravan park 
accommodation compared to other types of accommodation, reasons for selection of types of 
accommodation within a caravan park, and factors which influence a visitor’s decision to select 
a caravan park.  
 

1. Holiday selection – planning 
 
2. Accommodation selection – caravan parks vs. other accommodation 
 
3. Site selection – camping vs. caravans vs. cabins 
 
4. Caravan park selection – caravan parks vs. caravan parks 
 
 

Each of these stages is discussed in further detail below. 
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5.1.1. STEP 1: Holiday selection – planning 

Based on the findings from the qualitative research there was a substantial difference between 
Travellers and Holidaymakers in the types of planning that caravan park visitors had done 
prior to their trip, as shown in Figure 4.1.1a. 
 
Figure 4.1.1a. Holiday Selection  - planning 
 
 
 
 
 
 
 

• May 2007 • Understanding the Caravan Park Industry in WA Final Page  37
 

 
 

Buy / hire car and caravan/campervan
Purchase airline ticket (if applicable)
Read books about around Australia trips
[Internet – caravan park sites out of date, 
not possible to pre-book]

TRAVELLERS
Caravan parks provide accommodation on road trip

Book accommodation
– use the internet to search for 

information
– visitor centres
– newspaper advertisements

Repeat visitors - book 12 months in 
advance in peak holiday periods

HOLIDAYMAKERS
Caravan parks is the destination of their holiday

PR
IO

R
 

 
 
 
 
 

PL
A

N
N

IN
G

D
U

R
IN

G
TR

A
VE

L Decide on accommodation each day
(or evening for campervanners)
May book ahead if heard from other 
travellers that there is difficulty getting 
accommodation

N/A 

 

1. Holiday selection – planning

Travellers were more likely to plan for the road trip by buying/hiring a car and or 
caravan/campervan and read books about drive Australia trips prior to their trip but not book 
any accommodation before they begin their trip. Travellers mostly decided on accommodation 
each day based on the distance they had/or planned to travel that day. Travellers only tended 
to book ahead when they had heard from others that there was difficult getting accommodation 
in a particular location. 
 
For Holidaymakers on the other hand, they would book accommodation at the caravan park 
prior to their trip using a number of different sources. For some visitors they booked 12 months 
in advance during peak holiday periods to ensure a site in the caravan park. 
 
This stage of the decision making process was not included in the visitor survey due to the 
extended length of the questionnaire and concern about respondent fatigue. 
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5.1.2. STEP 2: Accommodation selection – caravan park vs. other 
accommodation 

1. Key drivers for staying in caravan park accommodation 
The qualitative research explored the motivators of selecting caravan park accommodation 
over other types of accommodation, including the relative price, the relaxed atmosphere in the 
caravan park, the accessibility/convenience of caravan park accommodation as part of a drive 
holiday, the extra facilities provided at a caravan park compared to other types of 
accommodation and the family atmosphere.   
 
The reasons for selecting other accommodation instead of staying in a caravan park were also 
discussed and included some of the perceived disadvantages of caravan park 
accommodation, such as unclean amenities, lack of protection from the weather, shared 
facilities, over-crowding in the caravan parks and lack of privacy. 
 
In the quantitative survey, visitors were asked about the reasons they decided to stay in a 
caravan park rather than other types of accommodation.  Results are shown in Figure 4.1.2a. 
 
Figure 4.1.2a: Reasons for staying in a caravan park  
How important were each of the following reasons in your decision to stay in a caravan park rather than other types 
of accommodation, on this trip?  Rate each one on a scale of ‘0’ to ‘10’ where ‘0’ means it was not at all important 
and ‘10’ means it was extremely important to you personally. (Q8) 
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Confirming the findings of the qualitative research, the key reasons (based on 8-10 scores) 
why visitors decided to stay at a caravan park rather than at any other accommodation type 
were… 

 Price 
- ‘It’s affordable compared to other accommodation’ (69%) 
- ‘I can afford a longer holiday than if I were staying in other accommodation’ (66%) 

 Atmosphere 
- ‘It has a relaxed atmosphere’ (61%) 
- ‘It’s an outdoor holiday / lots of fresh air’ (56%) 
- ‘It’s a simple holiday with minimal fuss’ (52%) 

 Location 
- ‘The caravan parks are in good locations’ (53%) 

 
Table 4.1.2b shows the 8-10 scores by visitor segments.  
 
Table 4.1.2b. Reasons for staying in a caravan park – 8-10 scores 
How important were each of the following reasons in your decision to stay in a caravan park rather than other types 
of accommodation, on this trip?  Rate each one on a scale of ‘0’ to ‘10’ where ‘0’ means it was not at all important 
and ‘10’ means it was extremely important to you personally  (Q8).  
 TRAVELLERS HOLIDAY MAKERS 
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BASE: All Respondents n=406 n=164 n=51 n=52 n=85 n=40 
 % % % % % % 
Its affordable compared to other types of 
accommodation 69 65 77 71 65 75 

I can afford a longer holiday than if I were 
staying in other accommodation 66 63 71 62 66 70 

It has a relaxed atmosphere 61 57 55 77 69 55 
It’s an outdoor holiday/ lots of fresh air 56 55 57 65 54 53 
The caravan parks are in good locations  53 51 59 54 53 53 
It’s a simple holiday with minimal fuss 53 49 41 60 57 68 
It’s part of a drive holiday around Australia 52 67 69 25 29 43 
The security/safety of a caravan park 51 54 45 52 48 60 
It’s more sociable/ meet other people 42 48 35 36 38 50 
It’s a good place to have a family holiday 33 23 16 77 37 33 
It has a large range of facilities (pool, BBQ, 
playgrounds) 27 23 31 50 21 18 

The caravan park allows pets 17 14 6 17 25 23 
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 Interestingly, there was no significant difference in 8-10 scores by visitor segments on 
the relative ‘affordability of caravan parks compared to other types of accommodation’, 
or that ‘caravan parks are in good locations’ as both attributes were important reasons 
to stay in a caravan park. 

 Holidaymakers were more likely to rate that ‘It’s a simple holiday with minimal fuss’ 
(68%) than Travellers. 
- Families and Intrastate Holidaymakers were more likely to rate that ‘Its got a 

relaxed atmosphere’ (77% and 69% respectively) compared to the other 
segments.  

- Also Families were more likely to rate that ‘It’s an outdoor holiday’ (65%), and ‘It 
has a large range of facilities’ (50%) compared to the other segments. 

 Winter Drifters were more likely than the other segments to rate that the caravan park 
provided safety/security (60%). 

 Of note, it is very important for visitors who are travelling with pets (82% 8-10 score) 
that ‘The caravan park allows pets’ compared to those who aren’t travelling with pets 
(7%). Whilst this is not surprising, for those travelling with a pet this was the highest 8-
10 score given across all the measures and is of primary consideration in the decision 
making process.  
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2. Other types of accommodation used 
The research explored qualitatively the preference for caravan park accommodation over other 
types of accommodation and the reasons for this preference. Table 4.1.2c. below shows for 
each of the segments the degree of preference for caravan park accommodation and the other 
types of accommodation they potential would consider. 
 
Table 4.1.2c. Preference for caravan park accommodation 
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FAMILIES
- Prefer c/p accommodation
- Allows a longer holiday than could afford in 

hotel/motel “Price, can’t stay in hotels/motels. 
Cost an extra $1400 for same period of time”

- More relaxed than resort/hotel 
accommodation with kids

- Socialisation with other families
- Extra facilities and activities
- May consider renting house if price of c/p

too expensive

INTRASTATE 
HOLIDAYMAKERS
- Frequent escape
- Cheaper
- Often own caravan

WINTER DRIFTERS
- Cheapest 
- May free-camp

FREEDOM SEEKERS
- Do not consider 

other types of 
accommodation GREY NOMADS

- Do not consider 
other types of 
accommodation

- Own caravan
- May free-camp

INTERNATIONALBACKPACKERS
- Some prefer backpacker 

accommodation
- Prefer c/p cleaner and more 

private
- If hostel not available or c/p

cheaper will stay in c/p
- May free-camp

OLDER TRAVELLERS
- Cost is the main 

consideration for 
the extended travel

- Friendliness

2. Accommodation selection – caravan parks vs. other accommodation

 
These findings were confirmed in the quantitative stage as shown in Table 4.1.2d. 
Respondents were asked what types of paid accommodation they are most likely to stay in. 
This may include accommodation that they would not stay in on their current trip. 
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Table 4.1.2d. Types of paid accommodation 
From the list below please tick the types of paid accommodation you are most likely to stay in when you go on 
holiday ?(Q7) 
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BASE: All Respondents n=406 n=164 n=51 n=52 n=85 n=40 
 % % % % % % 
C/park or commercial camping 
ground 97 98 100 92 99 98 

National park 41 49 57 23 31 33 
Standard hotel / motel / motor inn 15 9 14 35 20 5 
Home-stay/ farm-stay / station-stay 11 10 14 21 6 10 
Luxury resort / luxury hotel 8 4 4 21 13 3 
Serviced apartment 4 2 6 12 5 3 
Rented house / apartment (not 
serviced) 4 1 2 10 5 3 
Backpacker / visitor hostel 3 1 4 - 5 - 
Guest house / bed and breakfast 3 1 2 - 6 3 
Commercial boat / houseboat 1 1 - 2 - - 
Other - Free camping 9 10 16 6 9 5 

 
Caravan parks were by far the most popular type of paid accommodation with 97% of all 
visitors saying that they were most likely to stay in caravan parks or commercial camping 
grounds whilst on holiday. This result is perhaps not surprising given all respondents 
completed this survey during their stay at a caravan park.  
 
National Parks were the second most popular type of paid accommodation (41%), followed by 
standard hotels / motels / motor inns (15%), home-stays / farm-stays / station-stays (11%), 
and luxury hotel / luxury resort type accommodation (8%).   
 
Notably, caravan parks or commercial camping grounds were a popular choice of paid 
accommodation across all visitor segments.  Other types of accommodation however were 
notably more or less popular amongst the following segments…  

 Travellers were more likely than average to stay at a National Park when on holiday 
compared to the Holidaymakers. In particular Grey Nomads (49%) and Freedom 
Seekers (57%) preferred this type of accommodation. Although not paid 
accommodation Grey Nomads and Freedom Seekers also mentioned that they liked to 
free-camp. 

 Compared to the other segments, Families were more likely to stay in… 
- Standard hotels / motels / motor inn accommodation (35%) 
- Home stays / farm stays / station stays (21%) 
- Luxury hotels / luxury resorts (21%). 
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5.1.3. STEP 3: Site selection – camping vs. caravans vs. cabins 

1. Choosing a site 
Visitors were asked in the quantitative stage what types of sites they have stayed in or 
intended to stay in on this trip.  Results are shown in Table 4.1.3a. 
 
Table 4.1.3a. Types of caravan park accommodation 
On this trip, what types of caravan park accommodation have you stayed in or do you intend to stay in?(Q9a) 
At this caravan park, what type of accommodation are you staying in at the moment? (Q27) 
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BASE: All respondents n=406 n=164 n=51 n=52 n=85 n=40 
All site types % % % % % % 
Own/borrowed caravan 65 74 39 42 68 90 
Hired caravan 1 - 2 2 - - 
Own/borrowed campervan 7 7 14 4 8 - 
Hired campervan 2 - 6 4 1 - 
Own motor-home 7 10 4 - 7 8 
Subtotal: Caravans 81 92 63 50 85 98 
Camper trailer 6 3 14 17 5 3 
Camping 12 10 24 15 8 8 
On-site cabin/chalet 12 4 29 31 9 - 
On-site van 2 1 8 2 1 - 
Subtotal: On-site 12 4 29 31 11 - 
Current site type       
Powered site 84 93 63 69 89 95 
Unpowered site 7 6 16 4 4 - 
On-site accommodation 8 1 20 27 6 - 

 
Caravans / campervans / motorhomes were the most popular type of accommodation, with 
eight in ten visitors (81%) staying in or intending to stay in this type of accommodation while 
on holiday - largely due to usage of owned or borrowed caravans (65%).    
 
On-site accommodation and camping were less popular types of accommodation overall, 
with just one in ten visitors (12% vs. 12% respectively) staying in or intending to stay in this 
type of accommodation on their current trip. 
 

 Grey Nomads, Intrastate Holidaymakers and Winter Drifters were significantly more 
likely than the other segments to stay in caravan / campervan / motorhome type 
accommodation (92%, 85% and 98% respectively) – most commonly this was their 
own/borrowed caravan. 

 Freedom Seekers were more likely than the other Travellers to camp (24%) and stay 
in on-site cabins / chalets / vans – especially on-site cabins / chalets (29%).  
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 Families were more likely than the other segments to stay in camper trailers (17%) and 
on-site accommodation (31%) – especially on-site cabins / chalets (31%). Conversely, 
Families were less likely to stay in caravan / campervan / motorhome type 
accommodation (50%) than the other segments. 

 
Results for the types of accommodation selected during their trip was consistent with the 
visitor segment preferences for their site selection at the current caravan park.  

 By sub-group, it appears that the length of the trip is related to the type of site selected 
in the current caravan park. Visitors travelling for more than one month (89%) were 
more likely to be staying in a powered site than those staying for less than one month 
(74%). Conversely those staying for less than one month (20%) were more likely to be 
staying in on-site accommodation than for trips more than one month (2%). There was 
no significant difference by unpowered sites. This is not surprising given the greater 
cost of staying in on-site accommodation which would be less affordable for extended 
periods. 

 
 
2. Reasons for site selection 
The qualitative research explored the reasons for selecting a particular type of site within the 
caravan park. For some travellers this decision is made during Stage 1 when they buy or hire 
a caravan/campervan, however for some visitors particularly Holidaymakers and some 
International Backpackers the decision on the type of site would differ between location. A 
number of factors influenced their decision including the weather, relative expensive, 
availability of sites and level of comfort desired. The advantages and disadvantages of each 
type of site is shown in Figure 4.1.3b. 
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Figure 4.1.3b. Site selection 
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These findings were quantified in the quantitative stage of the research. Visitors who had 
stayed in this type of accommodation on their current trip were asked what were the main 
reasons for staying in each type of accommodation. Results are shown in Table 4.1.3c. 
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Convenience – makes things 
easier, don’t have to bring as 
much. Linen provided etc
Ensuite - own bathroom and toilet 
is much easier with children
Space
Comfort –better for longer stays 
(i.e. running water and a toilet)
Relax - not too big to keep clean
A/C, particularly in the NW

Experience - different kind of 
holiday 
Cheaper holiday – “what you 
save on accommodation you can spend 
on meal out”
Better with older kids than smaller 
kids

Manoeuvring caravan difficult 
Self-contained - high cost of 
accommodation relative to use 
of facilities

Expensive – “if we could afford stay 
in a cabin we would”
Too small – “As the kids are getting 
older they like to bring their friends along 
and the size of the cabins is too small”
Can be old and have a stale smell
Unpleasant - not very comfortable 
in the heat

Weather a consideration – if it is going 
to rain / winter may use cabin instead 
(or motel, hotel)
Unpleasant - hot if there is no shade
Setting up - have to set up at each 
location
Don’t want to stay for long periods of 
time - “Don’t think we could do 2wks in a tent 
here, but two weeks in a cabin is not a 
problem”
Tent sites in less desirable areas of the 
caravan park (compared to caravans) 

3. Site selection – camping vs. caravans vs. cabins
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Table 4.1.3c. Reasons for staying in accommodation type 
What are the main reasons for staying in a … compared to other types of caravan park accommodation?(Q9b) 

 

CARAVAN / 
CAMPERVAN 

/ MOTOR- 
HOME 

CAMPER-
TRAILER CAMPING 

ON-SITE 
CABIN / 

CHALET / 
VAN 

BASE: Those who had stayed in that type of 
accommodation n=328 n=26 n=50 n=48 

 % % % % 

Affordability / cost 17 19 46 - 
Home comforts/ comfortable / little 
luxuries 36 4 - 21 

Self contained / own equipment 14 35 - - 
Flexibility / mobility 11 8 - - 
Convenience / easy to set up 11 12 38 8 
Independence 4 - 10 - 
Lifestyle / relaxing 3 - - - 
Clean / own facilities 2 4 - - 
Security 2 - - 2 
Social / friends 1 - 4 4 
Privacy 1 - - - 
Powered sites 1 - - - 
Easy to tow 1 23 - - 
Not having to tow / travelling in one 
vehicle 1 8 4 - 

Off road / access hard to get 
places - 23 28 - 

Outdoor living / roughing it 1 8 2 - 
More fuel efficient - 4 - - 
Interesting / adventure / change - - 14 2 
Great for families - - 12 21 
Seclusion / freedom / 
independence - - 10 - 

Facilities provided - - - 25 
Shelter from the weather / 
elements - - - 17 

Space - - - 15 
Don’t own a caravan - - 2 4 

 
 The affordability / costs of caravan park accommodation was a main reason for 

selection of all site types except on-site accommodation. 
 For caravans / campervans / motor homes the main reason for staying in this type of 

accommodation was the home comforts provided (36%), that they were self-contained 
(14%) and the flexibility afforded (11%) by travelling with your own accommodation. 

 Visitors staying in camper-trailers similarly mentioned being self-contained (35%) was 
a key advantage, also that you were able to travel off-road (23%) and that it was easy 
to tow (23%). 

 Half (46%) of campers mentioned the affordability/low cost as the main reason for 
staying in this type of accommodation. Another important reason for camping was that 
it made it possible to stay in hard to access places (28%), the seclusion freedom of 
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camping (10%), the independence (10%) and that it provided an adventure (14%). 
Campers also mentioned that it was easy to set up (38%). 

 The main reason visitors stay in on-site accommodation was the comfort it provided 
(21%), great for families (21%), the facilities available i.e. ensuites (25%), shelter from 
the weather (17%) and the additional space (15%). 

 

5.1.4. STEP 4: Caravan park selection – caravan park vs. caravan park 

The qualitative research explored the reasons for the selection of caravan parks within a 
location. A different selection process appeared to be used between Travellers and 
Holidaymakers, which was primarily due to Holidaymakers booking the accommodation prior 
to their trip and Travellers assessing the caravan park after they had arrived at the location 
(see Section 4.1.4f). Figure 4.1.4a. illustrates the selection process for Travellers and Figure 
4.1.4b. illustrates the factors that Holidaymakers consider prior and post arrival at a caravan 
park. 
 
Figure 4.1.4a. Caravan park selection - Travellers 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

INFORMATION SOURCES
WOM (most important if 
have recommendation)
Guides: CAMPS, RAC 
guide, Lonely Planet 
(particularly for backpackers 
and freedom seekers)
Tourist visitor centres

TRAVELLERS
Caravan parks provide accommodation on road trip

PRICE
MEMBERSHIP
LOCATION
Star rating (particularly for Freedom seekers)
Pool

INFLUENCES 
LENGTH OF STAY

% permanents
Dogs are permitted

AMENITIES (i.e. toilet, shower)
TREES / SHADE
SITE LOCATION
Extra facilities
Friendliness of the owner
Noise

LOCATION
GENERAL APPEARANCE 
(i.e. landscaping, grass trees, 
whether it is looked after)

PRIOR TO 
ARRIVAL

AFTER 
ARRIVAL

4. Caravan park selection – caravan parks vs. caravan parks

“If it is a nice park in a nice area we 
will stay longer”

CLEALINESS
[PRICE] (sweetener particularly if there is a 
discount)
FRIENDLINESS OF OPERATOR
Location / how much to do
Facilities
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Figure 4.1.4b. Caravan park selection – Holidaymakers 
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REPEAT  STAY

CLEALINESS
PRICE
FRIENDLINESS OF OPERATOR
Facilities
Location / how much to do

PRIOR TO 
ARRIVAL
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ARRIVAL

INFORMATION SOURCES
WOM (most important if 
have recommendation)
Previous visit
INTERNET
Tourist visitor centres

HOLIDAYMAKERS
Caravan parks is the destination of their holiday

PRICE
AVAILABILITY (often book late)
LOCATION
Extra facilities
Family orientation
[% permanents] will ask the owner
Star rating

Only shift if it is really bad
“Just wasn’t a pleasant park – had 
potholes, was dusty, no grass”

4. Caravan park selection – caravan parks vs. caravan parks

 
Travellers were more likely than Holidaymakers to assess the caravan park after their arrival 
and would not stay if they were not satisfied with the standard of the caravan park. 

“We ask to look at the amenities, before we book in otherwise we move on. We 
made a mistake one time when we booked in for a week without even looking and 
we were stuck there. It is something that we have picked up from other travellers, 
have a look at your site, the amenities and don’t pay any money until your satisfied 
you want it” 

Holidaymakers however were more likely to not stay at the caravan park only if it was “really 
bad”, and a bad experience with the caravan park was more likely to influence future repeat 
stays at the caravan park rather than the current trip. 
 
Whereas, Travellers who were satisfied with the standard of accommodation were likely to 
stay in the caravan park and furthermore potentially would stay longer at the caravan park if it 
was “a nice caravan park”. 
 
 
In the quantitative stage, visitors were asked about the different information sources they used 
to select their current caravan park.   
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Table 4.1.4c. Holiday selection - planning 
Below is a list of travel information sources. Please tick which one you used to help you select this caravan 
park?(Q10) 
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BASE: All Respondents n=406 n=164 n=51 n=52 n=85 n=40 
 % % % % % % 
Discussion with other travellers on-route 37 51 47 19 18 33 
State motoring accommodation guides 32 48 39 23 17 18 
Discussion with friends and/or relatives 31 29 24 40 35 30 
National & State c/park and camping guides 26 31 28 17 14 35 
Tourist visitor centres 23 26 35 17 15 13 
Travel guide books 16 16 24 10 13 10 
Searched on the internet 13 7 12 27 18 8 
Brochures/member of a c/park chain 4 7 6 - 2 - 
Just turned up, looked up map 4 5 4 4 4 5 
Only one in town 2 2 2 2 1 3 
Referred by other park 2 3 2 - - - 
None, have stayed at this c/park previously 23 12 6 27 41 50 

 
Table 4.1.4c shows that visitors used a number of different information sources to help them 
decide which caravan park to stay at.  Word of mouth was the most popular information 
source amongst visitors with around a third discussing caravan parks with other travellers on-
route (37%) or having discussions with friends and/or relatives (31%).   
 
Guides were another popular information source with a third (32%) of visitors mentioning the 
State Motoring Accommodation guides (eg. RAC, NRMA) a further quarter (26%) mentioned 
the National and State caravan park and camping guides and 16% used travel guide books. 
 
There were a number of differences by the visitor segments: 

 Word of mouth was the key information source amongst Grey Nomads and Freedom 
Seekers, who were significantly more likely to have a discussed caravan parks with 
other travellers on-route (51% and 47% respectively) than the other segments. 
Discussion with family and/or friends was also a source of information. State motoring 
accommodation guides, National and State caravan park and camping guides, and 
Tourist visitor centres were also used. 

 Families were more likely to have relied on word of mouth from family and/or friends 
(40%), have searched on the Internet (27%) or stayed at the caravan park previously 
(27%). 

 Intrastate Holidaymakers and Winter Drifters were more likely to have based their 
decision on past experience (41% and 50% respectively) compared with the other 
segments. 
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Visitors were asked whether they had pre-booked their accommodation at the caravan park 
and results are shown in Table 4.1.4d. 
 
Table 4.1.4d. Pre-bookings 
Did you pre-book your accommodation at this caravan park?(Q11) 
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BASE: All respondents n=406 n=164 n=11 n=51 n=52 n=85 n=40 
 % % % % % % % 
Yes- < 1 wk prior 16 18 - 22 12 11 18 
Yes- 1- 4 wks prior 11 8 9 4 23 18 5 
Yes- 2-3 mths prior 6 1 18 - 21 9 8 
Yes- 7-12 mths prior 3 1 - - 14 4 5 
No - did not book 63 71 73 75 31 59 65 

 
The majority (63%) of visitors did not make a booking prior to arriving at the caravan park they 
were staying in.  Most bookings (73%) were made less than a month prior. 
 
Three quarters of Travellers (72%) had not made a booking prior to their arrival which was 
significantly higher than for Holidaymakers (52%). In particular, Families were most likely to 
have made a booking prior to their arrival at the caravan park and of those Families who had 
booked, half of families had made their booking more than 2 months beforehand. 
 
In the quantitative stage, visitors were asked when selecting their current caravan park 
whether they considered other caravan parks in their current location. Results are shown in 
Table 4.1.4e. 
 
Table 4.1.4e. Consideration of other caravan parks prior to arrival 
Before choosing this caravan park, did you consider other caravan parks at this location?(Q12) 
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BASE: All respondents n=406 n=164 n=51 n=52 n=85 n=40 
 % % % % % % 
Yes 36 42 35 29 29 35 
No 37 29 41 52 42 38 
No- there are no other 
caravan parks at this 
location 

27 29 24 19 28 28 
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Results show a relatively even split between the proportion of visitors that did consider other 
caravan parks within the same location and the proportion that did not consider other parks 
(36% and 37% respectively), where an alternative was available.   
 

 Travellers were more likely to have considered another caravan park at that location 
than Holidaymakers (41% vs 30% respectively).  

 Families on the other hand, were less likely to consider other caravan parks in the 
same location compared to other segments.  

 Interestingly, there was no difference between those who were a member of a caravan 
park chain (39%) compared to those who were not (32%) and whether other caravan 
parks were considered in the current location. In the qualitative research Travellers 
mentioned a number of factors that would influence their selection of a caravan park 
and membership of a caravan park chain was one factor – however these results 
suggest that selection is not based on membership alone. 

 
 
The qualitative research also suggested that Travellers were more likely to assess the caravan 
parks prior to selection by doing a “drive-by” to consider the appearance of the caravan park 
from the street, and/or a “walk through” where they would park the vehicle and meet the 
operator and walk through inspect the facilities. The quantitative stage asked visitors whether 
they had inspected the facilities in the current caravan park prior to their decision to stay, and 
results are shown below. 
 
Table 4.1.4f. Consideration of the caravan park after arrival 
Did you inspect the facilities inside this caravan park before you decided to stay?(Q13) 
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BASE: All respondents n=406 n=164 n=51 n=52 n=85 n=40 
 % % % % % % 
Yes 14 13 6 12 19 12 
No 64 73 88 62 47 45 
No- stayed at the caravan 
park before 21 13 6 27 34 42 

 

Interestingly, the majority (64%) of visitors did not inspect the caravan park premises prior to 
staying. Holidaymakers were more likely to have stayed at the caravan park previously and 
did not need to inspect the facilities. 
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5.2. Expectations of caravan parks users 

5.2.1. Amenities, facilities and management 

This question was about the level of importance that visitors placed on certain caravan park 
characteristics when they were deciding between caravan parks at the same location.   
Importance ratings were obtained for general characteristics such as price / availability / 
location and so on (figure 4.2.1a.).  Importance ratings were also obtained for more specific 
characteristics such as the allowance of pets at the park, good site location within the park etc 
(figure 4.2.1b.).  Importance ratings were also collected for service and facility characteristics 
such as clean toilets and shower facilities, new / renovated toilets and shower facilities and so 
on (figure 4.2.1c.).   
 
Across all the attributes the top three characteristics that are important when selecting a 
caravan parks were… 

 Clean toilet and shower facilities (90% 8-10 score) 
 A friendly / approachable operator (73% 8-10 score) 
 The general appearance of the caravan park (72% 8-10 score) 

These findings are consistent with the qualitative research where the cleanliness of amenities 
was by far the most important factor. The friendliness of the operator is important to make the 
visitor feel comfortable during their stay and most importantly influences the atmosphere of the 
caravan park. The general appearance of the caravan park includes cleanliness and 
landscaping which was very important to the comfort and ambience of staying in the caravan 
park. 
 
Figure 4.2.1a. Caravan park general characteristics 
How important are each of these characteristics when deciding between caravan parks at the same location? Rate 
each one on a scale of 0 to 10 where 0 means it was not at all important when deciding between caravan parks, 
and 10 means it was extremely important to you when deciding about caravan parks. (Q14). 
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‘Availability of sites’ was the most important characteristic when deciding between caravan 
parks at the same location.  More than half of all visitors (56%) rated this characteristic as 
extremely important (score of 8-10).  Location of the caravan park was also important with two 
in five visitors rating ‘a location close to town’ (45%) and ‘a location near attractions / 
recreational activities’ (44%) as very important (score 8-10). 
 
Interestingly, only two fifths (41%) rated price relative to other caravan parks as very 
important. A third rated membership of the caravan park to a chain (37%) and having a good 
star rating (36%) as very important. 
 
Table 4.2.1b. shows each of these characteristics by visitor segment. 
 
Table 4.2.1b. Caravan park general characteristics 
How important are each of these characteristics when deciding between caravan parks at the same location? Rate 
each one on a scale of 0 to 10 where 0 means it was not at all important when deciding between caravan parks, 
and 10 means it was extremely important to you when deciding about caravan parks. (Q14). 
GENERAL CHARACTERISTICS TRAVELLERS HOLIDAY MAKERS 

Figures show 8-10 scores (i.e. very important). 
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BASE: All Respondents n=406 n=164 n=51 n=52 n=85 n=40 
 % % % % % % 
The availability of sites 56 48 57 58 65 68 
A good location close to town 45 45 53 39 47 40 
A good location near attractions/ recreational 
activities 44 34 47 60 51 40 
The price relative to other caravan parks 41 42 37 37 37 45 
The caravan park is a member of a chain 37 43 35 27 38 28 
Having a good star rating 36 37 33 40 35 35 
 

 Families were more likely to rate highly a ‘good location near attractions and 
recreational activities’ (64% and 60% respectively) than the other segments. 

 Grey Nomads, Freedom Seekers and Intrastate Holidaymakers were more likely to 
rate highly whether the caravan park is a ‘member of a chain’ (43%, 35% and 38% 
respectively). 
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Figure 4.2.1c. Caravan park specific characteristics 
How important are each of these characteristics when deciding between caravan parks at the same location? Rate 
each one on a scale of 0 to 10 where 0 means it was not at all important when deciding between caravan parks, 
and 10 means it was extremely important to you when deciding about caravan parks. (Q14). 
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Figure 4.2.1c. above shows that there are several specific characteristics that were deemed to 
be extremely important by visitors. Almost three quarters of visitors rated ‘A friendly / 
approachable operator’ (73%) and ‘The general appearance of the caravan park’ (72%) as 
important.  
 
Around two thirds thought that it was important that there was ‘Enough space / big sites’ 
(69%), the ‘Rules about noise are enforced at night’ (66%) and ‘It has shady sites’ (64%). 
Other important attributes included that ‘Communal facilities are conveniently/centrally located’ 
(61%) and that there is ‘A good site location within the caravan park’ (56%). 
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Table 4.2.1d. Caravan park specific characteristics 
How important are each of these characteristics when deciding between caravan parks at the same location? Rate 
each one on a scale of 0 to 10 where 0 means it was not at all important when deciding between caravan parks, 
and 10 means it was extremely important to you when deciding about caravan parks. (Q14). 

SPECIFIC CHARACTERISTICS TRAVELLE
RS HOLIDAY MAKERS 

Figures show 8-10 scores (i.e. very important). 
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BASE: All Respondents n=406 n=164 n=51 n=52 n=85 n=40 
 % % % % % % 
A friendly/ approachable operator 73 71 72 69 79 78 
General appearance of the caravan park 72 70 77 73 78 65 
It has enough space/ big sites 69 70 55 64 77 80 
The rules about noise are enforced at night 66 69 59 60 68 65 
It has shady trees 64 59 57 67 73 68 
Communal facilities convenient/central 61 59 61 58 72 50 
A good site location within the caravan park 56 51 57 54 72 45 
The security of the caravan park 42 42 29 40 46 45 
It has only tourist accommodation 24 27 12 27 22 28 
It’s a good caravan park for families 23 13 14 75 24 13 
Extra facilities compared to other c/parks 21 17 20 60 11 10 
The caravan park allows pets 15 12 4 19 25 18 

 
There were minimal differences in the specific characteristics of the caravan park by visitor 
segment. Families however were significantly more likely to rate the importance of a ‘Good 
caravan park for families’(75%) and ‘Extra facilities compared to other caravan parks’ (60%) 
compared to other segments. 
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Figure 4.2.1e. Caravan park services and facilities 
How important are each of these characteristics when deciding between caravan parks at the same location? Rate 
each one on a scale of 0 to 10 where 0 means it was not at all important when deciding between caravan parks, 
and 10 means it was extremely important to you when deciding about caravan parks. (Q14). 
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Figure 4.2.1e. above shows the potentially high influence that clean and upgraded caravan 
park facilities have on the average visitor when choosing between caravan parks at the same 
location.  ‘Clean shower and toilet facilities’ were rated as very important by 90% of all visitors, 
and ‘Clean barbeque facilities’ (50%) and ‘New/renovated shower and toilet facilities’ (45%) 
were also very important. 
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Table 4.2.1f. Caravan park services and facilities 
How important are each of these characteristics when deciding between caravan parks at the same location? Rate 
each one on a scale of 0 to 10 where 0 means it was not at all important when deciding between caravan parks, 
and 10 means it was extremely important to you when deciding about caravan parks. (Q14). 
Does your caravan/campervan/motorhome need to access sewage dump facilities? (Q29). 
Does your accommodation at this caravan park have an individual ensuite facility? (Q28). 

SERVICES & FACILITIES TRAVELLERS HOLIDAY MAKERS 

Results show 8-10 scores (i.e. very important). 
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BASE: All Respondents n=406 n=164 n=51 n=52 n=85 n=40 
 % % % % % % 
It has clean toilet and shower facilities 90 91 92 86 88 95 
It has clean BBQ facilities 50 36 55 58 65 60 
New/renovated shower & toilet facilities 45 41 45 52 51 35 
It has access to sewage dump facilities 36 43 22 19 39 45 
Provides tourist info and organises tours 31 32 24 27 35 30 
It has a campers kitchen (incl a fridge) 28 16 37 40 34 28 
It has a shop for essential items  24 17 18 35 34 28 
The site has individual ensuite facilities 21 16 18 27 31 22 
Games room/ playground/ entertainment  13 4 10 60 8 10 
C/park organises social activities 8 8 2 23 5 10 
It has a café/ light meals available 8 6 6 15 9 5 
Yes – caravan/campervan/motorhome needs 
access to sewage dump facilities 37 54 24 15 25 48 
Yes – accommodation at this caravan park 
has an individual ensuite facility 19 16 18 35 21 12 

 
 The cleanliness of the amenities and facilities was not only the most important factor 

but was consistently rated high across the visitor segments. 
 Grey Nomads, Winter Drifters, and Intrastate Holidaymakers were more likely to 

state that they needed ‘Access to sewage dump facilities’ (54%, 25% and 48% 
respectively, Q29) and rate that this was important in the selection of a caravan park 
(43%; 39% and 45% respectively, Q14) compared to the other visitor groups. 

 Grey Nomads were least likely to rate that a ‘Campers kitchen’ was important 
compared to the other segments and this is because most Grey Nomads have their 
own kitchen facilities and sometime also a portable barbeque. 

 Holidaymakers were more likely than Travellers to rate that ‘A shop for essential 
items’ was important . 

 Families were most likely to rate that ‘Games room/playground/entertainment’ (60%) 
and ‘Caravan park organising social activities’ (23%) was important compared to other 
segments. 

 Families and Intrastate Holidaymakers were more likely to rate that individual 
ensuite facilities were important (27% and 31% respectively, Q14) and consistently 
were also more likely to have these facilities at their current caravan park (35% and 
21% respectively, Q28), compared to other visitors. 
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Visitors were asked what was the best caravan park they had been to and what were the main 
features that made it the best caravan park. Results are shown in Table 4.2.1g. 
 
Table 4.2.1g. Most important features in a caravan park 
What was the best caravan park you have stayed in throughout Australia? What features made it the best caravan 
park? (Q16) 

 TRAVELLERS HOLIDAY MAKERS 
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BASE: All respondents n=406 n=164 n=11 n=51 n=52 n=85 
 % % % % % % 
Helpful, friendly staff/ great service 35 40 45 29 24 38 
Good, convenient location (unspec) 12 9 16 17 12 10 
Close to beach/ beachfront views 12 11 14 12 14 13 
Close to town/ shops 5 3 6 6 4 13 
Close to river/ other natural attractions 2 2 4 -  1 3 
Close to tourist things 2 1 2 -  4 8 
Access to public transport 2 3 2 -  1 3 
Subtotal: Location 31 24 41 31 33 35 
Clean, tidy facilities/ amenities 26 27 31 21 22 25 
Good facilities/ amenities (basic facilities) 18 23 20 8 18 18 
Well maintained site/ facilities/ amenities 17 20 16 29 13 13 
Shade/ trees 12 19 22 19 12 13 
Plenty of space/ spacious 10 12 8 12 1 20 
Activities for children / adults 8 10 6 18 4 5 
Well laid-out caravan park 7 9 8 2 7 10 
Value for money/ good rates or tariffs 7 7 12 10  - 13 
Swimming pool 7 8 10 8 4 5 
Landscaping, parks/ gardens 7 7 8 8 6 5 
Facilities/amenities (unspec) 6 3 8 6 7 3 
No noise/ quiet area 5 5 8  - 8 5 
Good grass sites 5 7 6 6 4 -  
Good security/ secure area/ boom gates 4 4 4 4 6 3 
Brand new, modern facilities/ amenities 4 5 8 2 2 3 
Good atmosphere/ ambience 3 2 6 2 6 3 
Picturesque/ beautiful settings 3 5 2  - 4 -  
Camp kitchen 3 1 6 2 2 5 
Easy access to sites/ drive through sites 2 4 2 2 1  - 
Dogs permitted 2 2 -   - 5 5 
Playground for children/ games rooms 2 1 2 8 2  - 
Level sites 2 4 -  -  1 3 
Concrete slabs 2 3 4  -   3 
Good BBQ area 2 2  -  - 2 3 
Everything you need 2 1 4  - 1 3 

*Please refer to tables for response less than 2%. 

The most important features to visitors in these caravan parks were ‘good’ (18%), ‘clean’ 
(26%), ‘well maintained’ (17%) facilities and amenities, ‘friendly staff’ (35%) and the ‘location’ 
of the caravan park’ (31%). 
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5.3. Price of caravan park accommodation  

In the qualitative research the pricing structure of caravan parks was explored with visitors. As 
outlined in Figure 4.3a, for a standard price visitors expected clean amenities and landscaping 
of the common areas, and access to a sewage dump facility. There were a number of 
additional expenses that were expected particularly for additional adults and children. Visitors 
commented that there was “a lot of variation between caravan parks and it is usually reflected in the 
price”, therefore with additional cost visitors expected additional facilities above the standard 
site and amenities. 
 
Figure 4.3a. Price of caravan park accommodation 
 STANDARD PRICE

Powered sites
Amenities (CLEANLINESS EXPECTED)
Landscaping
Dump facility
[Pool]

STANDARD PRICE

Powered sites
Amenities (CLEANLINESS EXPECTED)
Landscaping
Dump facility
[Pool]

ADDITIONAL EXPENSES

Extra person
Washing machines
Barbeques
Waste facilities
[Hot water]

ADDITIONAL EXPENSES

Extra person
Washing machines
Barbeques
Waste facilities
[Hot water]

EXPECT TO PAY $$$ MORE FOR…

Family orientation (ie safe, very friendly)
Activities
Good location!

Resort facilities 
Updated facilities
Tourist atmosphere

EXPECT TO PAY $$$ MORE FOR…

Family orientation (ie safe, very friendly)
Activities
Good location!

Resort facilities 
Updated facilities
Tourist atmosphere

 
 
 
 
 
 
 
 
 
 
The average price for basic accommodation is shown in Table 4.3b. Results have been 
analysed based on type of accommodation of visitors who were not staying with children or 
more than two adults as this may increase the price of accommodation at some caravan 
parks. 
 
Table 4.3b. Cost of accommodation 
How much does it cost per night to stay at this caravan park (including additional adults and children)?(Q31) 

 TYPE OF SITE 

 Powered 
site Unpowered site On-site 

accommodation 
BASE: Respondents excluding those with children 
and more than two adults n=278 n=22 n=13 
 % % % 

$10 < $20 19 50 - 
$20 < $30 67 23 - 
$30 < $40 10 23 14 
$50 < $70 - - 21 
$70 < $80 - - 29 
$80 < $100 - - 14 
$100+ - - 14 
Mean $23 $21 $72 
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Further analysis of pricing structures of caravan parks provided by operators is included in 
Section 6.5 of the report. 
 

5.4. Future needs and/or product gaps 

Nature-based tourism and free-camping were other types of accommodation that are 
considered to be an alternative campsite by some visitors to staying in a caravan park. The 
issues are discussed in further detail below. 

5.4.1. Other types of camping accommodation 

Visitors were asked whether they had stayed overnight at a National Park / CALM campsite in 
Western Australia in the last 5 years. Results are shown in Table 4.4.1a. 
 
Table 4.4.1a. Other types of camping accommodation 
Have you ever stayed overnight at a National Park/CALM campsite in Western Australia in the last 5 years?(Q22a) 
In the last 5 years have you ever gone free-camping, other than in a National Park/CALM campsite in Western 
Australia?(Q23a) 

 
 TRAVELLERS HOLIDAY MAKERS 
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BASE: All respondents n=406 n=164 n=51 n=52 n=85 n=40 
 % % % % % % 
Yes - have stayed at a National 
Park / CALM campsite in WA in 
the last 5 yrs 

42 45 37 27 44 55 

Yes - have free-camped in WA in 
the last 5 yrs 45 56 39 23 36 62 

 
Two fifths (42%) of visitors have stayed overnight at a National Park / CALM campsite in 
Western Australia.  Winter Drifters (55%), Grey Nomads (45%) and Intrastate 
Holidaymakers (44%) were more likely to have stayed overnight at a National Park / CALM 
campsite in the previous 5 years than Families (27%). 
 
Just under half (45%) of all visitors had free-camped overnight somewhere other than in a 
National Park / CALM campsite in the last 5 years in Western Australia.  Grey Nomads (56%) 
and Winter Drifters (62%) were more likely to have free-camped than the other segments. 
 
Around a quarter (28%) of visitors had both stayed in a National Park / CALM campsite and 
free-camped, 13% had only stayed in a National Park campsite, 16% had only free-camped 
and the remainder (39%) had neither stayed in a National Park nor free-camped. 
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 Those who had free-camped were asked to describe the type of free-camping they had done.  
 
Table 4.4.1b. Type of free-camping 
Please describe what type of free-camping you have done?(Q23c) 

 Type of free-
camping 

BASE: Free-camped in WA in the last 5 years n=183 

 % 
Bush camping (unspec) 63 
Bush campsite beside a river/other natural attraction 10 
Bush campsite with some facilities/toilet 8 
Bush campsite on the beach 2 
Subtotal: Bush camping 75 
Roadside stopovers 68 
Camping in town 4 

 
Bush camping (75%) and roadside rest areas (68%) were the most common types of free-
camping.  Only a small proportion of visitors said that they had camped in town within the last 
5 years (4%). 
 
The qualitative research with visitors explored the different types of free camping and Figure 
4.4.1c. below outlines the differences between roadside stopovers and bush camping at 
traditional campsites. 
 
Figure 4.4.1c. Reasons for staying in other types of camping accommodation 

TRADITIONAL CAMPSITES
USERS: Mainly Intrastate 
MOTIVATION: FREE, good location, recreational 
activities
FACILITIES: None, self-contained
TIME: Recreational activities (2 wks), longer stay 
(4 months)
OTHER: Dislike caravan parks – unclean 
amenities, less people around, want space

TRADITIONAL CAMPSITES
USERS: Mainly Intrastate 
MOTIVATION: FREE, good location, recreational 
activities
FACILITIES: None, self-contained
TIME: Recreational activities (2 wks), longer stay 
(4 months)
OTHER: Dislike caravan parks – unclean 
amenities, less people around, want space

ROADSIDE STOPOVERS
USERS: Mainly Grey Nomads, Older Travellers
MOTIVATION: COST “freebie”, long distances, 
social aspect – meeting people, good locations at 
natural features / rivers etc
FACILITIES: None, self-contained
TIME: Short stay 1-2 nights
OTHER: Concerned about security, stop with others
WOM – wanted to experience free-camping 
(particularly International travellers)

ROADSIDE STOPOVERS
USERS: Mainly Grey Nomads, Older Travellers
MOTIVATION: COST “freebie”, long distances, 
social aspect – meeting people, good locations at 
natural features / rivers etc
FACILITIES: None, self-contained
TIME: Short stay 1-2 nights
OTHER: Concerned about security, stop with others
WOM – wanted to experience free-camping 
(particularly International travellers)
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Industry stakeholders in the qualitative research expressed great concern about free-camping 
in Western Australia particularly because of the environmental impact. Thus, there was a 
desire amongst stakeholders to better understand the primary motivators for free-camping to 
determine whether these visitors could be accommodated in a nature-based caravan park with 
similar facilities to a National Park rather than in the sites provided in traditional caravan parks.  
 
Therefore, in the quantitative stage, those who had stayed in other types of accommodation 
were asked what were the main reasons they camped, as shown in Table 4.4.1d. Reasons for 
staying in a National Park and free-camping are presented together, to compare whether there 
were differences in the reasons visitors stayed in a National Park campsite versus at a free-
campsite.  
 
Table 4.4.1d. Reasons for staying in other types of camping accommodation 
What were the main reasons you have stayed at a National Park / CALM campsite in Western Australia?(Q22b) 
What were the main reasons why you have free-camped in Western Australia?(Q23c) 

 TYPE OF NATURE-BASED EXPERIENCE 
 National Park  Free-camping 
BASE: Stayed in type of accommodation in the last 5 years n=171 n=183 

 % % 
Price (unspec) 14 27 
Cost to cover the increasing price of petrol 2 3 
No charge / free 2 7 
Cheaper than c/parks / more affordable 2 7 
Subtotal: Price 19 41 
Availability of sites 10 13 
Distance/in between towns/long distances 6 22 
Too tired to drive/need a rest 2 8 
Subtotal: Convenience 16 38 
Close to natural beauty 34 14 
Location (unspec) 22 12 
Beachfront 2 - 
Subtotal: Location 55 25 
Nature-based experience 12 10 
Natural, quiet, peaceful 10 4 
Secluded, isolation 4 2 
Less crowded/less people 2 3 
Meet other people 2 3 
Get out of town/ city environment 2 1 
Self-sufficient 1 3 
Clear starry nights 1 1 
Enjoyable/something we like to do - 1 
Subtotal: Experience 27 24 
Activity based - tracks / National Park walks 14 3 
Activity based - beach fishing 2 1 

Note: Multiple responses were permitted 

 
Visitors who had stayed in National Parks / CALM campsites were most likely to say that the 
location (55%) was the main reason – in particular being ‘close to natural beauty’ (34%) was 
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important. ‘Activity based - tracks’ to walk in the National Park (14%), having a ‘nature-based 
experience’ (12%) and the ‘natural, quiet, peacefulness’ (10%) were also mentioned as the 
main reasons for staying at the campsite. 
 
The relative ‘price’ of staying at a National Park (16%) and the ‘convenience’ (16%) were also 
reasons visitors stayed at Nature Park campsites. However for free-campers, these reasons 
were significantly greater (41% ‘price’; 38% ‘convenience’) compared with visitors staying at a 
National Park campsite.  
 
It is suggested that free-campers who said that they had free-camped because of the ‘long 
distances between towns’, or that they are ‘too tired to drive’ would be unlikely to be 
accommodated in a nature-based caravan park, as the overnight stop appeared to be 
unplanned and/or unavoidable. 
 
Around a quarter of visitors who had free-camped said that ‘location’ (25%) and the 
‘experience’ (21%) were important reasons for their choice.  

5.4.2. Interest in nature-based caravan parks 

Tourism WA are interested in finding out visitors’ reactions to the establishment of nature-
based caravan parks and results are shown in Figure 4.4.2a. 
 
Figure 4.4.2a. Interest in staying in a nature or eco-type caravan park 
How interested would you be in staying in a nature or eco-type caravan park, similar to a National Park, that 
provides basic facilities such as self-composting toilets and solar-heated showers. A nominal fee is payable to the 
campsite? (Q24) 
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Half (53%) of all visitors indicated that they were ‘very interested’ (i.e. scores of 8-10) in 
staying in a nature or eco-type caravan park – 30% rated that they were ‘extremely interested’ 
(i.e. 10 out of 10). 

 Grey Nomads (55%), Freedom Seekers (55%) and Intrastate Holidaymakers (59%) 
were more likely than were Families and Winter Drifters to rate that they were very 
interested in a nature-based caravan park.  

 Although Winter Drifters had stayed at National Parks and free-camped previously (see 
Table 4.4.1a), at face value they appeared less interested than some other segments 
in staying in a nature-based caravan park. 

 
 
Results were also analysed (Table 4.4.2b) by those who had stayed in a campsite (i.e. a 
National Park campsite or free-camped) in the last 5 years. 
 
Table 4.4.2b. Interest in staying in a nature or eco-type caravan park by visitors who 
have stayed in other types of accommodation 
How interested would you be in staying in a nature of eco-type caravan park, similar to a National Park, that 
provides basic facilities such as self-composting toilets and solar-heated showers. A nominal fee is payable to the 
campsite? (Q24) 
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BASE: All respondents n=406 n=116 n=54 n=65 n=171 
 % % % % % 
Very interested (8-10 scores) 53 65 72 60 36 
Interested (5-7 scores) 26 26 13 29 30 
Not interested (0-4 scores) 17 5 15 9 29 

 
Visitors who had stayed in a National Park campsite and/or free-camped (64%) were 
significantly more interested in staying in a nature-based caravan park than those who had not 
previously stayed in campsites (36%) other than at a traditional caravan park. There were no 
significant differences by preferred type of campsite (i.e. National Parks vs. free-camping). 
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6. Demand-side issues - the competitiveness of the 
WA caravan park industry 

To determine the competitiveness of the Western Australian caravan park industry, visitors 
were asked to rate how caravan parks in WA compared to caravan parks in other States using 
a scale of ‘better than WA’, ‘about the same’ or ‘worse than WA’, if they had stayed at a 
caravan park in another state in the last 5 years. Results are shown overall in Figure 5. 
 
Figure 5. Comparison of caravan parks in WA to other Australian States 
Thinking about the caravan parks you have stayed in over the last 5 years, do you think that the caravan parks in 
Western Australia are better, worse or about the same as the caravan parks in other Australian states?(Q15) 
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Importantly, overall around three quarters of travellers rated the other States caravan parks 
about the same as Western Australia. 
 
Around one in ten rated caravan parks in WA as better than caravan parks in Tasmania (11%), 
and the Northern Territory (7%) compared to those who rated WA as worse for those who had 
stayed in caravan parks in both States.  
 
Of some concern caravan parks in Queensland (-17%), Victoria (-12%), New South Wales (-
11%) and ACT (-8%) were rated comparably better than WA caravan parks for those who had 
stayed in caravan parks in both States. 
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7. Supply-side issues – current and emerging 
issues affecting caravan park operators 

A key objective of the research project was to gain a better understanding of the key issues 
affecting caravan parks and their impact on the future of the industry. During the qualitative 
research a number of differences were identified between different regions, therefore results 
presented in this section are analysed by region. However due to the small sample sizes 
achieved across the regions, the reader should view the results with some caution. 
 

7.1. Characteristics of caravan parks 

To gain background information about the characteristics of the caravan park industry 
operators were asked about the ownership of the caravan park and their role in operating the 
caravan park.  
 
Table 6.1a. Type of caravan park and respondent 

 REGION 
 

TOTAL 
Perth South 

West 
Golden 

Outback 
Coral 
Coast 

North 
West 

BASE: All respondents n=100 n=20 n=25 N=21 n=18 n=16 
Ownership of the c/park % % % % % % 

Private operator 84 75 88 76 94 88 
Investment fund 2 5 - - - 6 
Local council 12 15 12 19 6 6 
Other 2 5 - - - - 
Position of the respondent       
Owner 62 55 68 62 78 44 
Representative/ Manager 38 45 32 38 22 56 

 

The vast majority of caravans parks were privately owned (84%) with one in ten (12%) 
operated by local councils.  

 

The final sample comprised of mostly (62%) owners and 38% representatives / managers. A 
greater proportion of owners were interviewed in all regions except the North West region 
(44% owners vs. 56% representatives / managers). 
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Operators were asked about their experience in the industry and length of time they had been 
operating the current caravan park. Results are shown in Figure 6.1b. 

 
Figure 6.1b. Experience in the caravan park industry 
How long have you operated the caravan park? (Q31)   
And how long have you been in the caravan park industry? (Q32) 
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Many caravan park operators had operated the caravan park for less than 5 years  (55%), 
particularly in the South West region (68%). There were only a small proportion (30%) of 
operators that had operated the caravan park for over 10 years, with the exception of the 
Golden Outback where almost half had extensive experience (43% 10+ yrs).  
 
Similar results were found for total time spent in the caravan park industry. 
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Operators were also asked whether the caravan park was a member of a caravan park chain, 
or a member of the Caravan Industry Association of Western Australia (CIA). Results are 
shown in Table 6.1c. 
 
Table 6.1c.  
Is your caravan park a member of a chain ?(Q33).  
Is your caravan a member of the Caravan Industry Association of WA? (Q34).  
 REGION 
 

TOTAL 
Perth South 

West 
Golden 

Outback 
Coral 
Coast 

North 
West 

BASE: All respondents n=100 n=20 n=25 N=21 n=18 n=16 
Member of a chain % % % % % % 

Big 4 5 5 12 - 6 - 
Top tourist 11 10 16 10 11 6 
Family parks Australia 5 10 - - 11 6 
Acclaim parks 2 - - 5 - 6 
Other 4 - 4 5 11 - 
Not a member 73 75 68 81 61 81 
Member CIA       
Yes 63 55 76 76 67 56 
No 37 44 24 24 33 44 

 

Three quarter (73%) of operators indicated that they were not a member of a chain. One in ten 
(11%) were a member of ‘Top Tourists’ and one in twenty were members of ‘Big 4’ (5%) or 
‘Family Parks Australia’ (5%). The majority (63%) of operators indicated that they were a 
member of the CIA.  
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7.2. Tourist capacity 

7.2.1. Seasonality – peak vs. non-peak season 

The demand for caravan park accommodation fluctuates significantly by season often affecting 
the viability of caravan parks due to significant low seasons. To establish the peak and low 
season of the caravan parks, operators were asked about the caravan parks capacity at 
different times of the year. 
  
Figure 6.2.1. Peak season in the caravan park 
At the caravan park which months do you consider to be peak season (Q4a)  
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Results in Figure 6.2.1 show that there is significant variability in the peak tourist season in 
caravan parks across WA in terms of the duration of the peak season and the time of year.   

 In Perth the peak average capacity coincided with the school holidays, particularly the 
Easter school holidays. Perth had the greater number of caravan parks reporting peak 
season throughout the year - one in five (20%) of operators said that their caravan park 
did not experience a low season. 

 The peak season for the South West region was over the summer period, particularly 
the January school holidays (84%). The non-peak season was between the May and 
October school holidays.  
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 The peak season in the Golden Outback region was from the August to the October 
school holidays.  

 In the Coral Coast region the peak season was from June to October school holidays 
and the non-peak season was between November and March - several operators 
(17%) said that there was no low season. 

 In the North West region there was the most seasonal variability compared with other 
regions. The peak season was between May and September and there was a 
significant non-peak season from September to May. 

 

7.2.2. Number of tourist sites 

Caravan parks offer a variety of different types of sites for visitors. Caravan park operators 
were asked the number and types of sites available for tourists in peak season.  
 
Caravan parks were asked their tourist capacity during peak season. Some caravan parks in 
the qualitative research mentioned that due to seasonal fluctuation in demand (i.e. the Coral 
Coast) more tourist sites were made available during the peak season, whereas during the low 
season more permanent residents (i.e. not visitors staying for short periods of time) were 
offered accommodation to increase the revenue for the caravan park.  
 

Table 6.2.2a. Tourist sites available at the caravan park 
In total during peak season, how many tourist sites including unpowered sites, powered sites and chalets are 
available in this caravan park? (Q2a) 
And how many are …powered sites/unpowered sites/cabins without ensuites/cabins with ensuites/large sites for 
recreational vehicles/on-site vans? (Q2b) 
 TOURISM REGION 
 TOTAL Perth South 

West 
Golden 

Outback 
Coral 
Coast 

North 
West 

BASE: All respondents n=100 n=20 n=25 N=21 n=18 n=16 
 mean mean mean mean mean mean 

Avg total # tourist sites 86 47 93 65 89 146 
Avg # by type of site       
Unpowered site 17 4 22 13 15 33 
Powered site 61 39 60 50 63 100 
Large sites for rec vehicles 11 3 10 18 4 19 
On-site vans 4 8 2 3 2 5 
Cabins without ensuites 3 4 3 3 3 4 
Cabins with ensuites 8 5 10 4 5 13 
Avg % of total by type of site % % % % % % 
Unpowered site 20 9 24 20 17 23 
Powered site 71 83 65 77 71 68 
Large sites for rec vehicles 13 6 11 28 4 13 
On-site vans 5 17 2 5 2 3 
Cabins without ensuites 3 9 3 5 3 3 
Cabins with ensuites 9 11 11 6 6 9 

* The number of sites by type of site may add up to more than 100% as multiple responses were available. Also 
some sites may have been double counted as they can be used as several types of sites (i.e. large sites for 
recreational vehicles, may also be rented as an unpowered or powered site.) 
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The average caravan park had just under 90 tourist sites available in peak season, however 
there was significant variation between caravan parks ranging up to 480 sites.  
 
The greatest number of tourist sites were available in caravan parks located in the North West 
(146 tourist sites). Fewer tourist sites were available in Perth (47 tourist sites) and the Golden 
Outback (65 tourist sites). It is suggested that this may be due to the greater proportion of 
permanent residents in caravan parks in these regions which were less likely to fluctuate by 
season. Furthermore for caravan parks in Perth the higher price of land could restrict the 
amount of land available for caravan parks and the number of sites available. 
 
On average the greatest proportion of tourist sites in a caravan park are powered sites (71%) 
followed by unpowered sites (20%) and onsite accommodation (17%, i.e. on-site vans, cabins 
and chalets).  
 
In Perth it appeared that there were fewer unpowered tourist sites (9%) and a greater 
proportion of onsite accommodation (37%), than was the case in the other regions. 
 

Table 6.2.2b shows the number of tourist sites available in the caravan park. 

 

Table 6.2.2b. Tourist sites available at the caravan park 
In total during peak season, how many tourist sites including unpowered sites, powered sites and chalets are 
available in this caravan park? (Q2a) and  (Q2b) 
 TOURISM REGION 
 TOTAL Perth South 

West 
Golden 

Outback 
Coral 
Coast 

North 
West 

BASE: All respondents n=100 n=20 n=25 n=21 n=18 n=16 
Unpowered/powered sites % % % % % % 

<25 sites 22 45 20 24 6 12 
26-75 sites 36 25 28 52 61 12 
75+ sites 42 30 52 24 33 75 
Onsite accommodation       
0 sites 31 40 20 47 22 25 
1-25 sites 56 40 72 43 67 56 
26+ sites 13 20 8 10 11 19 

 

7.2.3. Number of permanent sites 

Some caravan parks also cater to permanent residents (i.e. staying for longer than 3 months). 
The number of permanents in the caravan park reduces the number of sites available for 
tourists, and may reduce the capacity of the caravan park during peak tourist times. To 
establish how many sites were being used in the caravan parks by permanents, operators 
were asked how many sites were being occupied by permanents in both peak and low 
seasons. The average number of sites occupied by permanent residents is shown in Table 
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6.2.3a together with the calculated proportion of total sites occupied by permanents in peak 
season. 
 
 
Table 6.2.3a. Number of permanent residents in caravan parks 
How many sites in the caravan park are used by permanents during peak and low season (Q7a) 

 TOURISM REGION 
 TOTAL Perth South 

West 
Golden 

Outback 
Coral 
Coast 

North 
West 

BASE: All respondents n=100 n=20 n=25 n=21 n=18 n=16 

 mean mean mean mean  mean  mean  

AVG in peak season 17 20 14 15 11 28 
AVG in low season 14 16 10 8 13 27 
% of permanents 
in peak season % % % % % % 

0% 32 25 32 38 39 25 
1% to 24% 40 30 40 38 44 50 
25% to 49% 11 5 12 14 11 13 
50% to 74% 8 15 12 5 6 - 
75% to 100% 9 25 4 5 - 12 

 
Results show that between peak and low season there is minimal variation in the number of 
sites occupied by permanent residents. This finding differed from the qualitative research 
which suggested that the number of permanent residents declined during peak season. A 
possible explanation could be that longer stay holidaymakers (i.e. staying for more than 3 
months) are classified as permanent residents during peak season, therefore the type of 
permanent resident may change during the year. 
 
As a proportion of total sites available in the caravan park, around one third (32%) have no 
permanent residents in the caravan park during peak season, and a further two fifths (40%) 
have less than 25% of the caravan park occupied by permanent residents. Less than one 
tenth (9%) of caravan parks have more than 75% of the caravan park occupied by permanent 
residents.  
 
Of some concern in Perth, two fifths (40%) of caravan parks had more than 50% of the 
available sites occupied by permanent residents in peak season, and what is more a quarter 
(25%) of caravan parks had more than 75%  of sites occupied by permanent residents. 
 
Destinations with the greatest undersupply of caravan park accommodation (based on results 
from the visitor survey) are discussed in Section 9.2.1. 
 
From the qualitative research permanent residents stayed in caravan parks for a number of 
reasons, including lack of alternative housing, the affordability of living in a caravan park and 
the temporary accommodation provided for itinerant workers. Caravan park operators who had 
permanent residents living in the caravan park were asked to categorise the type of the 
permanent residents that were living in the caravan park. Results are shown in Table 6.2.3b. 
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Table 6.2.3b. Type of permanent residents 
What type of permanent residents live in the caravan park (Q7b). 

 TOURIST REGION 
 TOTAL Perth South 

West 
Golden 
Outback 

Coral 
Coast 

North 
West 

BASE: Those with permanents n=68 n=15 n=17 n=13 n=11 n=12 
 % % % % % % 

Workers 69 67 59 77 46 100 
Retired/older couples 50 60 53 39 73 25 
Couples/families 16 7 24 23 - 25 
Long-term visitors 12 7 12 15 18 8 
Holiday homes 7 - 12 15 9 - 

 
Overall the majority of caravan parks had workers (69%) living in the caravan park and half 
(50%) had retired persons/couples.  Around one in five (16%) caravan parks had couples and 
families living onsite.  
 
A smaller proportion of caravan parks had long-term visitors (12%) and visitors using holiday 
homes (7% i.e. annual parks), and whilst classified as permanent residents these sites are 
used for holiday purposes, rather than for residential accommodation. 
 
All caravan parks in the North West region had workers permanently living in the caravan park. 
Three quarters (77%) of caravan parks provided worker accommodation in the Golden 
Outback region but less than half (46%) in the Coral Coast region. In Perth (67%) of operators 
said that workers stayed in their caravan parks.  
 
Caravan parks in the South West (24%), the Golden Outback (23%) and North West (25%) 
regions were more likely to have couples and families as permanent residents than in the 
other regions. 
 
A greater proportion of caravan parks in the Coral Coast region (73%), the South West region 
(53%) and Perth (60%) had retired / older couples permanent residents than in the other 
regions. There was some concern from participants in the qualitative research about the 
number of caravan parks converting to retirement parks particularly in the metropolitan area.   
 
More caravan parks in the South West (18%), Golden Outback (23%) and Coral Coast (18%) 
regions were used for holiday purposes (i.e. long-term visitors, and holiday homes) by 
permanents than in the other regions. 

7.3. Facilities and amenities 

Caravan parks offer a variety of facilities and amenities for visitors, and operators were asked 
which facilities their caravan park provides. Results are shown in Table 6.3. 
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Table 6.3. Facilities and amenities available at the caravan park 
The facilities and amenities your caravan park offers. Does your caravan park offer…(Q8) 
 REGION 
 TOTAL Perth South 

West 
Golden 

Outback 
Coral 
Coast 

North 
West 

BASE: All respondents n=100 n=20 n=25 N=21 n=18 n=16 
 % % % % % % 

Basic facilities / services       

BBQ facilities 94 85 100 95 94 94 
Campers kitchen 72 55 92 67 67 75 
Signs about noise at night 68 70 84 43 61 81 
Sewage dump facilities 66 60 64 71 72 62 
Allow pets 59 55 52 86 50 50 
Perimeter security 53 50 48  43 61 69 
Additional facilities       
Tourist info / organising tours 65 45 68 67 68 69 
Shop for essential items 55 40 56 43 56 75 
Ensuite facilities available for 
cabins/chalets* 45 50 56 27 56 44 

Individual ensuite facilities for 
powered and unpowered sites 21 20 28 19 22 44 

A café, light meals onsite 21 10 32 14 32 19 
Activities / entertainment       
Games room / entertainment 
for children 45 35 72 38 44 25 

A pool 27 25 24 14 33 44 
Social activities organised for 
adults and or children 19 20 24 5 33 13 

* Based on caravan parks that had on-site accommodation. 
 
The vast majority of caravan parks provided cooking facilities (i.e. BBQs 94% and/or campers 
kitchen 72%) and controlled for noise (72%) within the caravan park. Many caravan parks also 
provided sewage dump facilities (66%) and allowed pets (59%). 
 
Most caravan parks provided tourist information and/or booked tours for visitors (65%). A 
substantial proportion provided a shop for essential items (55%) and had ensuite facilities 
available for cabins/chalets (45%). Only a small proportion of caravan parks provided 
individual ensuite facilities for powered/unpowered sites (21%) or had a café/light meals 
available (21%). 
 
In terms of activities and entertainment particularly for children, many caravan parks provided 
a games room (45%), fewer caravan parks had a pool (27%) and only some caravan parks 
organised social activities (19%). 
 
There were few meaningful differences by the location of the caravan park. However there 
were several differences by number of tourist sites available and membership of a caravan 
park chain or the CIA. 
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 There was a propensity for caravan parks with more tourist sites to provide/offer the 
following facilities:- 
- Offer campers kitchen  
- Prohibit noise at night  
- Provide a shop for essential items  
- Have perimeter security  
- Provide tourist information and/or book tours  
- Provide a pool  
- Light meals are available onsite  
 

 Caravan parks that were members of a caravan park chain or the CIA were more 
likely to provide additional facilities such as:- 
- Offer a campers kitchen  
- Provide access to sewage dump facilities  
- Provide tourist information and/or book tours 
- Provide a shop for essential  
- Offer ensuite facilities for cabins/chalets 
- Offer ensuite facilities for unpowered/powered sites  
- Provide a pool  
- Provide a games room / playground for children  
- Organise activities for adults and children 
- Have perimeter security  
- Prohibit noise at night  
 

 An exception was that caravan parks that were not members of a caravan park chain 
or the CIA were more likely to allow pets. 
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7.3.1. Cleaning and maintenance  

From the qualitative research the factor that needed greatest improvement in caravan parks 
was the cleanliness of facilities. Therefore operators were asked how frequently the communal 
facilities were cleaned during peak season. Results are shown in Tables 6.3.1a. 
 
Table 6.3.1a. Cleaning of communal facilities 
During peak season how often are the communal facilities cleaned (Q11). 
 TOURIST REGION 
 TOTAL Perth South 

West 
Golden 
Outback 

Coral 
Coast 

North 
West 

BASE: All respondents n=100 n=20 n=25 n=21 n=18 n=16 
 % % % % % % 

4 or more times per day 4 5 8 - 6 - 
3 times a day 6 5 12 - 11 - 
2 times a day 47 35 52 52 44 50 
Once a day  43 55 28 48 39 50 

 
Just over half (57%) of caravan parks clean the communal facilities at least twice a day. The 
remainder cleaned the communal facilities once a day (except one caravan park which 
cleaned less than once a day). 
 
There were few differences evident by tourist region. Caravan parks with more sites tended to 
clean more frequently than twice a day compared to smaller caravan parks (4% 1-25 sites; 
12% 26-50 sites; 10% 51-100 sites; 14% 100+ sites). Also those that were a member of a 
caravan park chain (18% vs 7%) or the CIA (14% vs 3%) were more likely to clean the 
communal facilities more than twice a day.  
 
Visitors in the qualitative research also commented that sometimes the communal facilities 
(i.e. toilets and showers) needed renovating/updating. Operators were asked how recently the 
communal facilities had been renovated or updated and results are shown in Table 6.3.1b. 
 
Table 6.3.1b. Renovation of toilet and bathroom facilities 
When was the most recent time that the toilets and shower facilities were renovated/upgraded(Q12). 
 TOURIST REGION 
 TOTAL Perth South 

West 
Golden 
Outback 

Coral 
Coast 

North 
West 

BASE: All respondents n=100 n=20 n=25 n=21 n=18 n=16 
 % % % % % % 

Less than 2 years ago 68 60 72 57 78 75 
2-5 years ago 23 30 16 29 22 19 
6-10 years ago 7 5 12 9 - 6 
More than 10 years ago 2 5 - 5 - - 

 
The majority (68%) of the caravan parks had upgraded their communal facilities less than 2 
years ago and a further quarter (23%) were upgraded less than 5 years ago. One in ten (9%) 
toilets and shower facilities had not been updated in the last 5 years.  
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There was no significant difference by tourism region. Caravan parks that had a greater 
number of tourist sites were more likely to have renovated or updated the communal facilities 
in the previous 2 years (56% 1-25 sites; 59% 26-50 sites; 77% 51-100 sites; 72% 100+ sites).  
 

7.3.2. Landscaping of the caravan park 

Depth interviews with visitors to caravan parks found that shady sites were particularly  
important to those staying in powered and unpowered sites to provide protection from the 
weather. Caravan park operators were asked how many sites within the park were shaded by 
trees, as shown in Table 6.3.2a. 
 
Table 6.3.2a. Sites shaded by trees 
Approximately how many powered and unpowered sites are shaded by trees (not including cabins) in the caravan 
park? (Q10) 
 REGION 
 TOTAL Perth South 

West 
Golden 
Outback 

Coral 
Coast 

North 
West 

BASE: C/parks with 
powered & unpowered sites n=97 n=19 n=25 n=20 n=18 n=15 
 % % % % % % 

None 5 5 4 5 11 - 
1 to 10 16 10 12 30 11 13 
11 to 20 10 21 12 15 - - 
21 to 40 12 5 24 - 22 7 
41 to 60 23 16 20 30 28 20 
61 to 80 14 16 20 15 - 20 
81 to 100 7 11 - - 11 20 
100+ 12 16 8 5 17 20 
% of sites shaded 
by trees* n=77 n=11 n=21 n=19 n=13 n=13 

< 24% 22 18 19 26 23 23 
25% < 50% 22 18 19 16 31 31 
50% < 75% 23 18 24 32 31 8 
75% < 100% 32 46 38 26 15 39 

*NOTE: n=20 operators gave responses at Q10 that were inconsistent with the number of sites at Q2b and were excluded from 
the analysis.  

 
Just over half (45%) of powered / unpowered sites in a caravan park are shaded by trees on 
average. At face value it appears that more caravan parks in Perth and the South West region 
have a greater proportion (i.e. 50%) of powered / unpowered sites that are shaded by trees 
compared to the other regions. 
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7.4. Distance to attractions 

Operators were asked the distance from the caravan park to tourist attractions, such as the 
nearest town, natural attractions such as a beach and other tourist attractions. Results are 
shown in Tables 6.4a, 6.4b and 6.4c. 
 
Table 6.4a. Distance to the nearest town 
How many kms is the caravan park from the nearest town? (Q9) 
 REGION 
 TOTAL Perth South 

West 
Golden 

Outback 
Coral 
Coast 

North 
West 

BASE: All respondents n=100 n=20 n=25 N=21 n=18 n=16 
 % % % % % % 

< 5 kms 56 50 60 76 44 44 
5 < 10 kms 17 35 20 5 6 19 
10 < 20 kms 6 10 12 - 6 - 
20+ kms 21 5 8 19 44 37 
Mean kms 39 10 17 17 112 57 

 
The majority (56%) of caravan parks were less than 5 kms from the nearest town. A further 
one in twenty (17%) were located less than 10 kms away from the nearest town. Conversely, 
one in five parks (21%) were located 20kms or more from the nearest town.  
 
Caravan parks in the Coral Coast (44%) and North West (37%) regions were more likely to be 
significant distances away from the nearest town on average (112kms and 57kms respectively 
on average) than caravan parks in other regions.  
 
 
Table 6.4b. Distance to a natural attraction 
How many kms is the caravan park away from a natural attraction such as a beach, river, lake or national park? 
(Q9) 
 REGION 
 TOTAL Perth South 

West 
Golden 

Outback 
Coral 
Coast 

North 
West 

BASE: All respondents n=100 n=20 n=25 N=21 n=18 n=16 
 % % % % % % 

< 5 kms 56 55 64 33 68 63 
5 < 10 kms 12 10 16 19 5 6 
10 < 20 kms 7 10 8 9 5 - 
20+ kms 21 20 12 29 - 25 
n/a 4 5 - 10 22 6 
Mean kms 44 67 8 93 15 46 

 
More than half (56%) of caravan parks were located within 5 kms of a natural attraction such 
as a beach, river, lake or national park. One in twenty caravan parks were located between 5 
and 20kms from a local attraction. 
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On average caravan parks in the South West region were the closest to natural attractions (8 
km), followed by the Coral Coast region (15kms). Caravan parks in the Golden Outback region 
(mean 93 km) and Perth (mean 67 km) were further away from natural attractions on average. 
  
 
Table 6.4c. Distance to tourist attraction 
How many kms is the caravan park from other tourist attractions? (Q9) 
 REGION 
 TOTAL Perth South 

West 
Golden 

Outback 
Coral 
Coast 

North 
West 

BASE: All respondents n=100 n=20 n=25 n=21 n=18 n=16 
 % % % % % % 

< 5 kms 41 45 36 43 44 37 
5 < 10 kms 17 20 12 24 6 25 
10 < 20 kms 18 20 24 19 11 13 
20+ kms 24 15 28 14 39 25 
Mean kms 11 7 12 12 7 21 

 
Three quarters (76%) of caravan parks were located within 20 kms of other tourist attractions. 
On average caravan parks were located within 11kms of the local tourist attractions. Caravan 
parks in the North West region were more likely to be further away from other tourist 
attractions (21kms on average) than caravan parks in other regions. 
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7.5. Pricing structures 

Pricing structures for caravan parks may fluctuate between peak and low season based on 
seasonal demand for accommodation. Caravan park operators were asked how much they 
charged per night in the most recent peak season to determine the pricing structure of 
accommodation by type of site and season. 
 
Table 6.5. Cost per night in peak season 
In the most recent peak season how much did it cost to stay per night (Q5a) 
And did these prices differ during the most recent low season? (Q5b) 
How much did it cost during low season to stay per night in…? (Q5c) 
 
 TOTAL 

Base: Type of tourist site available mean 

Unpowered site n=70 

AVG $ in peak season $18 
AVG $ in low season $18 
Powered site n=96 

AVG $ in peak season $24 
AVG $ in low season $23 
Large site for rec vehicles n=40 

AVG $ in peak season $26 
AVG $ in low season $25 
On-site vans n=25 

AVG $ in peak season $69 
AVG $ in low season $69 
Cabin without ensuites n=39 

AVG $ in peak season $75 
AVG $ in low season $65 
Cabin with ensuites n=51 

AVG $ in peak season $100 
AVG $ in low season $92 

 
Overall the average cost of an unpowered site was $18, and for a powered or large 
recreational vehicle site it was $24 during peak season. For onsite accommodation it was 
considerably more per night: $69 on average for an onsite van, $75 for a cabin without ensuite 
and $100 for a cabin with ensuite during peak season. 
 
For a standard site (i.e. unpowered, powered or large recreational vehicle site) on average 
there was little variation in cost between peak and non-peak season, however there was more 
variation in cabin onsite accommodation.   
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As noted previously in the report this is likely because of the additional facilities that caravan 
parks that are members of a caravan park chain and the CIA typically provide (see Section 
6.3). Also it was mentioned in the qualitative research that caravan parks that are members of 
a chain are committed to provide a discount on the standard cost of accommodation to 
members and may raise their standard price to cover this discount. 
 

7.5.1. Additional costs 

Operators were also asked if there was an additional charge per site if there were more than 
two adults during peak season. 
 
Table 6.5.1. Additional cost for more than 2 people per site in peak season 
Is there an additional charge during peak season if there are more than 2 people per site or cabin? (Q6a)  
If “Yes” How much is it during peak season for one additional child/adult (Q6b) 
 

On average, caravan parks that were members of a caravan park chain or the CIA were 
more likely to charge more per night in peak season than those who were not members.:- 
- Unpowered site (Chain member: $23 Yes; $16 No; CIA member: $21 Yes; $15 No) 
- Powered site (Chain member: $32 Yes; $22 No; CIA member: $26 Yes; $21 No) 
- Large recreational vehicle site (Chain member: $36 Yes; $20 No; CIA member: $27 Yes; $20 No) 
- On-site van (Chain member: $36 Yes; $20 No; CIA member: $27 Yes; $20 No) 
- Cabin without an ensuite (Chain member: $79 Yes; $72 No; CIA member: $78 Yes; $66 No) 
- Cabin with an ensuite (Chain member: $107 Yes; $92 No; CIA member: $102 Yes; $83 No) 

REGION 
 TOTAL Perth South 

West 
Golden 
Outback 

Coral 
Coast 

North 
West 

BASE: All respondents n=100 n=20 n=25 n=21 n=18 n=16 
Additional charge % % % % % % 

Yes  79 74 92 70 83 87 
BASE: If additional charge n=82 n=15 n=23 n=15 n=15 n=14 
AVG charge per adult $9 $10 $9 $7 $8 $10 
AVG charge per child $6 $6 $6 $6 $5 $5 

 
The vast majority of caravan parks (79%) charge an additional cost during peak season if 
there are more than two people per site or cabin, regardless of region. The highest proportion 
of caravan parks charging extra were located in the South West (92%) and in the North West 
(87%) regions. 
 
Caravan parks that were members of a caravan park chain or the CIA were more likely to 
charge an additional price per adult/child than those who were not members (Chain member: 
93% Yes; 78% No; CIA member: 86% Yes; 76% No) 
 
On average there was an additional cost of around $10 per adult and $5 dollars per child 
during peak season.  
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7.6. Operating costs 

In the qualitative research with operators, concerns were voiced that increasing operating 
costs would price caravan park accommodation out of the market of providing an affordable, 
budget accommodation option for families and caravanners. 
 
Caravan park operators cited numerous ways that they were absorbing the increased costs, 
and outlined that this had an effect on the quality of the product: 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
As a result of these concerns operating costs were further explored in the quantitative stage. 
Operators of caravan parks were asked which were the most significant operating costs for 
their caravan park. Results are shown in Table 6.6a. Those who said ’Don’t know’ about the 
operating costs were excluded from the analysis (29% of all respondents). 
 
The reader should note that the confidentiality of responses was explained to operators before 
these questions were asked to address any potential concerns, however given the sensitivity 
of this information they may still have been reluctant to provide this information. Also 
representatives of caravan parks such as managers were also included in the sample but may 
not be privy to this type of information and therefore would be unable to comment. 
 
 

“Can’t pass cost on, let 
the product run 
down…such as 

cleaning” 
“Caravan parks 

are not upgraded 
as quickly as 
would like” 

Reduce the amount of 
capital improvements, do 

more repairs, patch 
things – then it is an 

expense” 

“Run at staffing level 
that isn’t comfortable 
– can’t afford more 

staff” 



UNDERSTANDING THE CARAVAN PARK INDUSTRY IN WA 

• May 2007 • Understanding the Caravan Park Industry in WA Final Page  83
 

Table 6.6a. Significant operating costs 
What are the most significant operating costs for this caravan park? (Q13a) 

 TOURISM REGION 
 TOTAL

Perth South 
West 

Golden 
Outback 

Coral 
Coast 

North 
West 

BASE: All respondents (excluding 
‘Don’t know’ responses). n=71 n=12 n=21 n=16 n=12 n=10 
Operating costs % % % % % % 

Electricity 56 70 43 69 58 70 
Water rates and charges 45 58 38 44 50 40 
Wages (incl cleaning wages) 34 8 43 31 33 50 
Gas 21 25 24 31 17 - 
Maintenance costs 18 20 19 13 8 20 
Fuel 11 - - 25 17 20 
Land tax 8 17 5 13 8 - 
Council rates 6 - 10 6 8 - 
Insurance (incl workers comp) 4 - 5 6 - - 
Waste removal 4 17 - - 8 - 
Registration/ licensing costs 
(incl. franchise membership) 1 - 5 - - - 

Other 10 10 - 6 8 10 
 
Overall the most significant operating costs for all sites were electricity (56%), water rates and 
charges (45%) and wages inclusive of cleaning (34%). Around one in five operators mentioned 
the cost of gas (21%) and the general maintenance of the caravan park (18%).  
 
Across tourism regions, the electricity, wages and water rates were significant costs. There 
were several differences noted by region:- 

 In Perth, electricity and water rates were mentioned more frequently as significant 
costs (70% and 58% respectively) than in other regions. Land tax (17%) and waste 
removal costs (17%) also were a greater cost for operators in Perth than caravan parks 
in other regions. 

 Wage costs were mentioned by a greater proportion of operators in the North West 
(50%) and South West (43%) regions than other areas in WA.  

 Fuel was a more significant cost in regional areas including the Golden Outback 
(25%), Coral Coast (17%) and North West (20%) than in other regions. 

 
 
Operators were asked at the completion of the interview whether they would be able to 
complete a short questionnaire of the caravan parks’ operating costs. The actual costs were 
asked separately to the interview as it was found during the qualitative research that operators 
did not have the actual costs ‘on hand’ and could not provide accurate estimates. Only eleven 
operators returned a list of operating costs for their caravan park. Due to the small sample size 
it was decided not to publish these results in the report. 
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Operators were asked which costs if any, had increased the most in the last 5 years and 
results are shown in Table 6.6c. 
 
Table 6.6c. Operating costs that have increased the most 
In the last 5 years, which operating costs if any have increased the most? (Q14a) 

 REGION 
 TOTAL Perth South 

West 
Golden 

Outback 
Coral 
Coast 

North 
West 

BASE: All respondents (excluding 
‘Don’t know’ responses at Q13a). n=71 n=12 n=21 n=16 n=12 n=10 
Operating costs % % % % % % 

Electricity 17 17 19 25 8 10 
Water rates and charges 17 17 19 6 33 10 
Wages (incl cleaning wages) 13 8 14 6 17 20 
Fuel 13 - - 19 17 40 
Gas 11 17 14 12 8 - 
Maintenance costs 4 5 - 6 - 6 
Waste removal 4 - 10 - 8 - 
Council rates 3 - 10 - - - 
Insurance (incl workers comp) 1 8 - - - - 
Land tax 1 8 - - - - 
Other 6 8 - 12 8 - 
None 1 - - 6 - - 
Don’t know 25 25 24 31 25 20 

 
Operating costs that have increased the most overall in the last 5 years were electricity (17%) 
and water rates (17%). This was followed by wages (13%), fuel (13%) and gas (11%). 
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7.7. Staff employed 

Operators were asked the number of staff that the caravan park employs in peak season and 
low season due to the seasonal fluctuation in tourism demand in some regions of WA, and 
therefore how many staff the caravan park can employ during these periods. Results are 
shown in Table 6.7a. 
 
Table 6.7a. Permanent and casual staff employed during peak and low season 
How many permanent staff does the caravan park employ during peak and low season (Q15)  
How many casual staff does the caravan park employ during peak and low season (Q16). 
 REGION 
 TOTAL Perth South 

West 
Golden 

Outback 
Coral 
Coast 

North 
West 

BASE: All respondents n=100 n=20 n=25 n=21 n=18 n=16 
Peak season % % % % % % 

AVG # permanent staff 3.4 2.7 4.0 2.1 3.7 4.4 
AVG # casual staff 2.4 1.9 2.7 1.0 2.7 4.1 
AVG # staff in peak season 5.5 4.3 6.5 2.8 6.3 8.3 
Low season       
AVG # permanent staff 2.9 2.7 3.3 2.0 2.9 3.9 
AVG # casual staff 1.7 1.9 1.8 0.8 2.1 2.1 
AVG # staff in low season 4.4 4.3 4.9 2.4 4.8 5.9 
AVG # sites to staff in peak 
season 20.6 11.1 19.2 25.4 23.9 24.4 

NOTE: Operators who said there were no permanent staff were recoded to include themselves (i.e. 1 permanent staff member).. 

 
In peak season, a total of 5.5 staff members (3.4 permanent and 2.4 casual staff) were 
employed on average in a caravan park.   

 On average caravan parks in the South West (6.5 staff), Coral Coast (6.3 staff) and 
North West (8.3 staff) regions employed on average more staff than caravan parks in 
Perth (4.3 staff) and the Golden Outback (2.8 staff). 

 
There was a slight reduction in the total number of staff in low season on average, from 6 staff 
in peak season to 4 staff in low season. Predominately this is due to a decline in the average 
number of casual staff.  

 Caravan parks in the North West (-2.4 staff), Coral Coast (-1.5 staff), Golden 
Outback (-0.4 staff) and South West (-1.6 staff) regions all reduced their staff 
numbers in the low season on average, however caravan parks in Perth remained at 
the same staffing level which is consistent with the limited fluctuation in tourist demand 
in peak and low season. 

 
Not surprisingly larger caravan parks were more likely to employ more staff on average than 
smaller caravan parks (2.3 staff 1-25 sites; 4.3 staff 26-50 sites; 4.6 staff 51-100 sites; 9.8 staff 
100+ sites in peak season). Larger caravan parks were more likely to reduce staffing levels in 
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low season compared to smaller caravan parks with less than 50 sites (2.3 staff 1-25 sites; 3.8 
staff 26-50 sites; 3.4 staff 51-100 sites; 7.4 staff 100+ sites in low season on average). 
 
Caravan parks that were a member of a caravan park chain (8.8 total staff, members vs. 4.3 
total staff, non-members in peak season) or the CIA (7.2 total staff, members vs. 2.7 total staff, 
non-members in peak season) employed more staff on average than those caravan parks that 
were not members. 
  
Further analysis of the average number of sites per staff member during peak season is also 
shown in Table 6.7a. On average there was one staff member for every 21 sites at the 
caravan park. Caravan parks in Perth employed more staff members per site (10 sites per staff 
member on average) than caravan parks in the other regions – particularly in the North West 
region (26 sites per staff member on average). 
 
In the qualitative research, several operators mentioned they had difficulty finding and 
recruiting suitable staff and this issue was included in the quantitative survey to gain feedback 
from other operators. Results are shown in Figure 6.7b. 
 

Figure 6.7b. Difficulty finding staff and keeping staff 
Overall on a scale 1 to 5 … how easy is it for you to find good permanent staff  and casual staff? (Q17a).  
Overall on a scale 1 to 5 … how easy is it for you to keep good permanent staff  and casual staff? (Q18a).  

 
Around one third of operators mentioned difficulty (i.e. 1-2 scores) recruiting good permanent 
and casual staff (35% and 36% respectively). Two fifths of operators reported little difficulty in 
recruiting good staff (42% permanent staff; 43% casual staff, 4-5 scores). 
 
Overall, operators thought that keeping good staff was less difficult than recruiting good staff 
(18% permanent staff, 25% casual 1-2 scores for ‘keeping staff’). More operators thought that 
it was easy to keep good permanent staff (56%, 4-5 score) compared to good casual staff 
(44%, 4-5 score). 
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Those operators who gave a score of ‘1-3’ were asked to specify whether there were certain 
jobs for which it was particularly difficult to find / keep good staff, and the reasons why they 
had difficulty recruiting or retaining staff, as shown in Table 6.7c. 
 
Table 6.7c. Jobs that were difficult to find / keep staff  
Are there any [permanent/casual] jobs where it is particularly difficult to find good staff? (17b) 
Are there any [permanent/casual] jobs where it is particularly difficult to keep good staff? (18b) 

 
 

Finding good 
staff 

Keeping good 
staff 

BASE: Operators who said it was difficult (score of 1-3) n=33 n=20 
Type of jobs n n 
Cleaning 14 6 
All positions  4 3 
Reception / shop assistances 4 2 
Yard people/ground staff/gardening 4  
Operators /management 3  
General maintenance 2 1 
Housekeepers 2 2 
Electrician/plumbers/carpenters 1 1 
None 6 3 
Reasons   
Hard to find people (unspec) 5 2 
People don’t want to work lazy people 4  
Qualified people / can do the job / lack of skills 4 1 
People come & go, difficult to keep staff/permanent staff 4 2 
Regional/remote location/small community 4  

 
In particular, operators mentioned difficulty finding good cleaning staff (14%) and also keeping 
good cleaning staff (6%). 
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8. Supply-side issues - potential concepts and 
initiatives that may improve long-term supply and 
profitability and growth of caravan parks in WA 

At the beginning of the questionnaire operators were asked “In your opinion, what are the issues 
that could affect the long term sustainability of your caravan park?” (Q1a) to gain a better 
understanding of the issues that were poignant to them in the operation of their caravan park. 
Responses are shown verbatim in Table 1 in Appendix A, together with the region of the 
caravan park and the likelihood that the caravan park will be redeveloped (see Section 8.2 for 
further discussion), so that the reader can appreciate the types of issues affecting caravan 
parks. 
 
Operators were asked what sorts of things would help them to continue to use their land as a 
caravan park catering to tourists. Verbatim responses are grouped by key issue in Table 6.7d.  
 
Table 6.7d. Assist operator continue to cater to tourist 
What sorts of things would help you to continue to use this land as a caravan park catering to tourists? (Q28) 

Response Regions 
Rates / costs  

 Cheaper rates and taxes and petrol prices. CC 

 Reduction in rates and taxes and more tourist’s in the area. SW 

 Government keeping cost as low as possible, as the cost are getting a bit high especially for land taxes. SW 

 Lower costing i.e. council rates and things like that because they are to high. SW 

 For the cost not to over run, so that cost stays on the percentage and for the cost not to increase and wages 
not to go up. 

GO 

 Land taxes and rates are getting ridiculous. GO 

 Cheaper land taxes, basic shire and government rates like water and power. CC 

 Increase in numbers, total hold on government charges, tourists will most likely have to pay more. NW 

 Zero land tax instead of 50 percent, less government charges and legislation. P 

 Costs are a major one. We leasehold the park and that’s one of the main things but other then that nothing 
really. 

SW 

 Money, need money to redevelop more and cater to their needs. Need to make a profit. SW 

 Financial, well because you need the finance doesn’t everybody. SW 

 Just good business that's all, economically viable. CC 

 More money, capital grant.  SW 

Tourist Attractions  

 If there were more facilities for tourist in town maybe.  CC 

 Developing, new staff and the tourist based attractions. CC 

 Don’t know, maybe if there were more visitors into town. I suppose, if more people were in town then we could 
accommodate them. 

CC 

 Because the promotion of the area, the inroad constructions and there are limitations to the tourists. GO 

 Just people travelling. GO 

 Exciting things in Perth and people will decide to stay with us. P 

 A new travel route making it easy for tourists to travel here. P 

 More customers I guess, well we have a beach which is 2 minutes away which is really good because it is well 
used by our customers. 

CC 

 Just tourism people keep coming and they keep using this site. GO 

 This is not really a tourist area. GO 

 I’m don’t really know about what sort of things that will continue this to be a caravan park, we don’t get a lot of 
tourists around this area. 

SW 
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 Customers to high way, near by facility such as hotels, shop it’s also close to tourist attraction. GO 

 More tourists would be really good, increase in profit we’ve only had the caravan 10 months so I’m not to sure. SW 

 I don’t really know, most like to promote the area as attracted to the tourists. GO 

 A few more customers will help us cater to tourists, we can’t do that if we don’t have any. SW 

 Well I think more exposure to our caravan park, better advertising could help. So people can know more about 
us, good advertising would help a lot to attract more people to our park. 

SW 

 Probably more promotion, the whole area is continuing promoting for the tourists for this town. They mainly 
focus on the large centre. 

P 

 Increase in demand for caravan parks. SW 

Land availability / local government / zoning  

 A new lease. P 

 I don’t know I can’t think of anything, there’s nothing. The only thing we could do is relocate to a bigger area 
other then that nothing much. 

P 

 Yes caravan units will slowly go, we will still be a park. We stay the way we are, we will be in demand, 
development on the park will be in demand as well.  

NW 

 Well I don’t really know because the government might decide to sell the land so I couldn’t really give you a 
proper answer. 

SW 

 Basically having a good relationship with the shire, that's the main thing. P 

 Support from the shire. CC 

 I guess if shire or CALM change anything or something like that. SW 
 Council and the government to get off our backs, we want to add a restaurant at the site but the council is 

putting blocks against it. We want to upgrade our power supply with Western Power and have put up 50 
thousand with them but have not got our upgrade yet. 

SW 

 It can’t be anything else as its got a covenant on it, which means it can only be a caravan or camping ground. NW 
 Well as long as the zoning stays the same and doesn’t change then the caravan park will keep running. 

Housing development. Well its going to be hard running the place if the rezoning of the area takes place, 
means that its going to be an issue. 

P 

 If we get more tourists, well if we have more sites than we can cater to a lot more tourists out there to meet the 
tourist needs. 

GO 

Prices NW 

 Well a decrease of people (tourists) prices. NW 
 Lower the cost so more people will stay. P 
 I think less charges for tourists. NW 

Other  

 Reticulation. GO 

 Standards of the park will determine how many people we get here. SW 
 Be nice to find our own water/because we use up so much water and that’s the main issue that we have here 

so it would be nice if we could find our own water. 
CC 

 Providing power and water and other government facilities to the caravan park (currently using diesel 
generators). 

CC 

 We are putting cabins on them. GO 
 Money, we have building that we want to do up and once we get the money for it and once it is done up I am 

pretty sure that it will bring a lot more people here. 
GO 

 Better roads and fuel prices becoming more affordable, stop giving cheap gas to the Chinese and give it to 
Australians. 

GO 

 To continue maintenance  upgrading the facilities.  SW 

Don’t know / Nothing  

 Not really sure. At the end of the day that’s what we do and we would like it to stay that way. SW 

 Well it has to be the owners desire to continue, because I’m just the manager. SW 

 Its fine how it is, just keep doing the same old thing we do everyday. SW 

 We already have what we need to cater to them. GO 
 The town needs the caravan park as it provides easy access for the mine workers to get to the mine and if the 

kids want some extra money they help out at the caravan park to get some money. 
SW 

 I am not sure about what sort of things that would keep us catering this land as a caravan park. GO 
 We’re in a good location and near a lake so nothing really, we have only had the caravan park for 3months so 

I’m not to sure. 
NW 

 Nothing really we’re booked quite regularly, only had the caravan park since March and where doing quite 
well. 

P 

 I think we always will. GO 
 Probably will stay the same. SW 

 As long as this town is open, because its a mining town. NW 

 Well its been there for a while and the caravan park is not likely to change to anything else. SW 
 I don’t know how to answer to that one. We’ve only have the caravan park 5 months and have a 30year lease 

on it so I don’t really know how to answer it. 
P 
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 We don’t need to change anything where doing quite well how we are now. P 

 Well we’re in the middle of no where, we are really only a transit licence where not a normal caravan park. CC 

 As long as the industry around here goes well we will be open for a long time and for tourists. P 
Total “nothing” responses = 29 
Regions: ‘P’ Perth, ‘SW’ South West, ‘GO’ Golden Outback, ‘CC’ Coral Coast, ‘NW’ North West. 
 

 
Operators were also asked whether there were any rules or regulations that made it difficult for 
the caravan park to run. Verbatim responses are shown in Table 6.7e. 
 
Table 6.7e. Rules and regulations that make it difficult to operate the caravan park 
Are there any rules or regulations that you personally feel make it difficult for you to operate your caravan park? 
(Q29). 

Response REGIONS 
 Yes, Shire, Council. Like I said before they are my boss and my competition because there are caravan parks 

that are owned by the council. 
SW 

 Where compliance with all the systems we have in place were all right. SW 
 The Shire is difficult to deal with, it seems there a rules for different people. Some people have it easy with 

them and others have a lot of trouble. 
SW 

 Yes, Local Government in relation to bathrooms. NW 

 Shire restrictions use of particular sites. CC 
 More the problem is that different rules with different Shires, hard to understand what you can do with one 

Shire when the other one says that you can’t do that. 
CC 

 Lack of cohesion approach by all government and local government authority. Shire frustrates other caravan 
park owners, you have to fight kick and punch your business through because that’s what I’ve been doing and I 
tell you this I’m not the only one. 

SW 

 Not allowed to put out signs on the road about the caravan park because of local government regulation. CC 
 The local council health rules, it depends on who comes to interpret the rules, the old inspector was a Hitler. If 

they impose the rules by the book, we will all go out of business, they need to be a bit more flexible in 
interpretation of the rules. 

GO 

 Water corporation, they charge us $350 per toilet per year and when the caravan park is only running say 50% 
or 75% its unfair because that’s a lot of money going down the toilet, a lot of money is going to waste. 

SW 

 Tenants eviction notice. It’s really hard trying to kick people out when they haven’t paid rent, so they don’t 
actually leave after they haven’t paid how many weeks rent. So its really hard trying to get out eviction notices. 

NW 

 Not particularly, it’s common sense mainly people come in as tourists and claim under tenancy rights. SW 

 I just ban everyone who is drunk and does not behave in a proper manner. GO 
 Maybe when you have permanent residents and they don’t pay the rent. It is difficult to get the money from 

them. 
GO 

 Not being able to kick out people that are misbehaving. NW 
 I would have to say eviction notice, it’s very difficult to kick someone out especially went they haven’t been 

paying rent. 
P 

 Just the new laws, which say if they stay here for more then 3 months they become a permanent, which makes 
it a bit harder. 

P 

 A lot, residents park bill, a lot of work to do on document and paper work. The swimming pool legislation by the 
agreement and cost a lot of money. The legislation work place and work agreement they can't pay a high flat 
rate, we have to pay them. 

P 

 Council cost, government cost for everything. Just everything its too much, costs are increasing. P 

Total “No” responses= 81 
Regions: ‘P’ Perth, ‘SW’ South West, ‘GO’ Golden Outback, ‘CC’ Coral Coast, ‘NW’ North West. 
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9. Future outlook – estimate long-term demand and 
supply 

This section of the report explores the future outlook of the caravan park industry in Western 
Australia. Visitors were asked about their intention to use caravan park accommodation in the 
future and operators were asked about their intention to provide tourist caravan park 
accommodation.  

9.1. Future demand for caravan park accommodation 

Visitors were asked their intentions to use caravan park accommodation in the next 5 years to 
gauge potential changes in future demand, as shown in Table 8.1a. 
 
Table 8.1a. Change in caravan park use 
Do you think that the amount you use caravan parks in the next 5 years or so, is going to change?(Q18a) 
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BASE: All respondents n=406 n=164 n=51 n=52 n=85 n=40 
 % % % % % % 
Increase a lot 25 16 26 25 45 23 
Increase a little 19 16 22 23 25 18 
Stay the same 36 40 41 39 22 40 
Decrease a little 13 22 6 8 2 13 
Decrease a lot 7 7 6 6 5 5 
Net change +/- 24 3 36 34 63 23 

 

Just under half of all visitors (44%) believed that their usage of caravan parks would ‘increase’ 
in the next 5 years and a further third (36%) thought that they would use caravan park 
accommodation ‘about the same’. Only one in five (20%) believed their usage of caravan pars 
would ‘decrease’. Thus, it appears at face value that the demand for caravan park 
accommodation will increase over the next 5 years. 
 

 Intrastate Holidaymakers were more likely (70%) than the other visitor segments to 
believe that their usage of caravan parks would increase in the next 5 years.  

 Grey Nomads on the other hand, were more likely (29%) to believe that their usage of 
caravan parks would decrease in the next 5 years compared to other segments. 

 
Visitors were asked what were the main reasons that they would change their usage of 
caravan parks. Results are shown in Table 8.1b for visitors intending to increase the amount of 
time they spend at caravan parks and Table 8.1c for visitors intending to decrease the amount 
of time they spend at caravan parks. 
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Table 8.1b. Reasons caravan park usage will increase 
And why do you say that?(Q18b) 
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BASE: Caravan use will increase n=177 n=52 n=24* n=25* n=59 n=16* 
 % % % % % % 
Retired/kids left home/more time 53 54 58 28 61 56 
Around Australia trip/ the big one 22 33 17 12 17 25 
Plan to purchase/own a caravan  16 6 17 32 19 13 
Plan to travel more (unspec) 8 4 8 16 10 - 
Lifestyle/sell up and take to the road 6 4 4 4 7 13 
Caravan/camping becoming popular 5 12 - 8 2 - 
Enjoy travelling/caravan holidays  5 4 - 24 - 6 
Affordable type of holiday 3 - 4 4 2 13 
Good c/park/facilities will increase 
visitors 2 2 8 - 2 - 

Please refer to tables for response less than 2%. 
*Results should be interpreted with caution due to the small sample size. 

Around half (53%) of visitors said that ‘retiring/more time’ was the main reason they intended 
to increase their use of caravan parks. One fifth said that travelling ‘around Australia’ (22%) or 
‘ownership of a caravan’ (16%) were other reasons visitors said they intended to increase their 
usage of caravan parks. 
 

 Grey Nomads, Winter Drifters and Intrastate Holidaymakers were more likely than 
were Families to say that ‘retiring/more time’ and ‘around Australia trips’ were the 
reasons they intended to increase their stay at caravan parks in the next 5 years.  
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Table 8.1c. Reasons caravan park usage will decrease 
And why do you say that?(Q18b) 

 

 TOTAL 

BASE: Caravan use will decrease n=80 

 % 
End of big trip/ overseas visitors touring 24 
Fuel cost prohibitively expensive 23 
Getting a bit older/ age/ health/ fitness 20 
Cost of accommodation expensive 19 
Price/ cost of ‘trip’ (unspec) is expensive 9 
Prefer other types of holiday accommodation 8 
Shorter trips in the future (unspec) 8 
More self sufficient/ got own campervan 4 
Around Australia trip/ the big one 3 
Similar holiday period / school /occasional holiday/ work 3 

*Please refer to tables for response less than 2%. 
 
The main reasons why visitors said that their usage of caravan park accommodation would 
decrease in the next 5 years was because they had completed their travel - ‘end of a big trip’ 
(24%), that they are ‘getting a bit older’ (20%), and the affordability - ‘cost of accommodation 
is expensive’ (19%) and ‘fuel cost is prohibitively expensive’ (23%), 
 
In fact, visitors were prompted specifically as to whether the increasing cost of fuel would 
change their usage of caravan parks in the future. 
 
Table 8.1d. Impact of the increasing price of fuel on caravan park usage 
Do you think that the increasing price of fuel is going to change your usage of caravan parks in the future?(Q19a) 
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BASE: All respondents n=406 n=164 n=51 n=52 n=85 n=40 
 % % % % % % 
Yes a lot 15 17 8 10 13 28 
Yes a little 42 41 39 40 49 40 
No 43 43 53 50 38 30 

 
Two fifths (43%) of visitors said that the increasing cost of fuel would not affect their usage of 
caravan parks in the future. Just over half of all visitors (57%) believed that the increasing 
price of fuel is going to change their usage of caravan parks – 15% of visitors said that it would 
affect their usage of caravan parks ‘a lot’. This result was significantly more than those who 
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said spontaneously that the increasing ‘fuel costs’ would affect their usage of caravan parks in 
the future (23% of those estimating a decrease in use; 6% of all respondents, Q18b). 
 

 Winter Drifters (28%) and Grey Nomads (17%) were more likely than the other 
segments to say that the rising fuel prices would impact their usage ‘a lot’. 

 
Those visitors who thought the increasing price of fuel would have no impact on their usage of 
caravan parks intended to keep travelling because their trip was ‘worth it’ (40%), they believed 
that ‘fuel was still affordable’ (26%) and they ‘had budgeted for fuel’ (13%).  
 
The reasons why visitors who thought that their usage of caravan parks would decrease as a 
result of increasing fuel prices are shown in Table 8.1e. 
 
Table 8.1e. Reason increasing fuel prices will reduce caravan park usage 
And why do you say that?(Q19b) 
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BASE: Caravan usage will decrease ‘a lot’/’a little’ n=231 n=94 n=24 N=26 n=53 n=27 
 % % % % % % 
Retirees/pensioners are on fixed incomes 19 26 8 4 17 26 
Fuel costs increased sharply (unspec) 12 10 12 8 17 15 
Will make shorter trips 11 10 12 12 13 15 
Reduces your holiday budget 11 7 4 4 17 22 
Caravanning becoming too expensive 9 7 21 15 6 4 
Huge distances in WA 9 10 8 12 9 - 
Limit distances but not length of trip 7 10 4 12 4 4 
Caravan holiday will become more 
expensive / unaffordable 6 3 17 15 2 4 
Bush camping to offset higher fuel costs 5 10 4 - 2 4 
Caravan park fees are also expensive 4 4 4 8 4 - 
More planning / think about trip 3 3 4 4 2 4 
Location of the c/park more important 2 2 4 8 - - 
Will stay longer in one place 2 3 - - - 4 

*Please refer to tables for response less than 2%. 

The main reason why visitors intended to decrease their usage of caravan parks was because 
of the impact of increasing fuel prices on their budget (‘retirees are on fixed incomes’ 19%,  
‘reduces your holiday budget’ 11%). The reduced budget was of greater concern to Grey 
Nomads, Intrastate Holidaymakers and Winter Drifters than the other segments. 
 
Visitors also mentioned the impact that increasing fuel prices would have on their trips – 
‘shorter trips’ (11%), ‘huge distances in WA’ (9%), ‘limit distances travelled but not length of 
trip’ (7%). 
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The impact of increasing fuel prices on the overall affordability of a caravan holiday was also 
mentioned – ‘caravanning becomes too expensive’ (9%) and ‘caravan holiday will become 
unaffordable’ (6%). Families and Freedom Seekers were more likely than the other segments 
to mention the reduced affordability of this type of holiday. 
 

9.2. Future supply of caravan park accommodation 

In the qualitative research many stakeholders raised concern that there were a number of 
caravan parks in Western Australia that were being redeveloped for other purposes, that sites 
within caravan parks were being used by permanent residents, and that very few caravan 
parks had been established in the last decade. The quantitative research was used to gain 
some feedback from operators about their future intentions for their caravan park. 

9.2.1. Development potential of the caravan park 

The potential for caravan parks to expand the number of sites or be redeveloped is facilitated 
or inhibited by the type of land ownership and the zoning of the property, as shown in Table 
8.2.1a. The potential land available for further expansion of the caravan park is shown in Table 
8.2.1b. 
 
Table 8.2.1a. Development potential of caravan parks in WA 
Is the caravan park on freehold land or leasehold? (Q19a).  
‘If freehold’ How is the land zoned? (Q19b).  
= REGION 
 TOTAL Perth South 

West 
Golden 

Outback 
Coral 
Coast 

North 
West 

BASE: All respondents n=100 n=20 n=25 n=21 n=18 n=16 
Caravan park % % % % % % 

Freehold 59 55 60 57 55 69 
Leasehold 32 35 36 19 39 31 
Don’t know 9 10 4 24 6 0 
BASE: Those freehold c/parks n=59 n=11 n=15 n=12 n=10 n=11 
Land zoning % % % % % % 

Tourism 66 55 73 58 90 55 
Residential 10 27 0 8 10 9 
Other 24 18 27 33 0 36 

 
The majority (59%) of caravan parks were freehold sites. Of those caravan parks that were 
freehold sites, two thirds (66%) were zoned for tourism purposes.  

 A quarter (27%) of caravan parks that were freehold in the Perth region were zoned 
‘residential’, which was significantly more than in other regions. 

 The vast majority of caravan parks in the Coral Coast (90%) and the South West 
(73%) regions were zoned ‘tourism’ which was a greater proportion of sites than in the 
other regions. 
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 A number of caravan parks in the South West (27%), Golden Outback (33%) and North 
West (36%) regions were not zoned ‘tourism’ or ‘residential’. 

 
Table 8.2.1b. Development potential of caravan parks in WA 
Is there potential to increase the number of caravan park sites on the land? (Q20). 
= REGION 
 TOTAL Perth South 

West 
Golden 

Outback 
Coral 
Coast 

North 
West 

BASE: All respondents n=100 n=20 n=25 n=21 n=18 n=16 
Potential to increase # sites % % % % % % 

Yes  56 45 60 67 56 50 
No 44 55 40 33 44 50 

 
Positively, more than half (56%) of caravan parks had the potential to increase the number of 
sites on their land. 

 A greater proportion of caravan operators in South West (60%), Golden Outback 
(67%) and Coral Coast (56%) regions indicated that there was potential to increase 
the number of sites than those in the other regions.  

 Around half of caravan parks in Perth (55%) and the North West (50%) indicated that 
there was no potential to increase the number of sites on the land. 

 

9.2.2. Intention to increase/decrease the number of sites 

Operators were asked whether in the next 5 years they intended to change the number of sites 
in their caravan park, as shown in Figure 8.2.2. 
 
Figure 8.2.2. Caravan park change in the next 5 years 
How do you think the number of sites at this caravan park will change over the next 5 years or so using a scale of 
definitely increase, probably increase, stay the same, probably decrease, definitely decrease, don’t know? (Q21) 
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One third (29%) of operators said that they would be increasing the number of sites – 15% 
said that they would ‘definitely increase’ the number of sites. Overall the majority (64%) of 
operators said that the number of sites would remain the same in the next 5 years. Positively, 
no operators said that they would be reducing the number of sites. 
 
Of those caravan parks that had potential land available to increase the number of sites, 
around half (46%) indicated that they were going to increase (‘probably’/’definitely’) the 
number of sites in the next 5 years. 
 

 Caravan parks in the South West (40%), Golden Outback (43%) and the Coral 
Coast (34%) regions were more likely to be expanding the number of sites than 
caravan parks in Perth or the North West region, which was consistent with the regions 
that had land available for possible expansion. 

 

9.2.3. Type of new sites proposed 

Operators who said that they were intending to increase the number of sites at their caravan 
park were asked how many new sites will be established and of those sites the number 
designated for tourists, as shown in Table 8.2.3a. by type of site. 
 
Table 8.2.3a. Total new sites to be established 
How many new sites do you think will be established? (Q22a) 
How many tourist sites will be established? (Q22b) 
 TYPE OF SITE 
 TOTAL Unpowered Powered Onsite  

BASE: Those increasing the number of sites n=29 n=15 n=21 n=24 

 % % % % 

1 to 5 10 13 10 46 
6 to 10 3 47 48 29 
11 to 25 45 20 29 21 
26 to 50 28 13 10 - 
50+ 14 7 5 4 
AVG total sites 31 sites 20 sites 16 sites 10 sites 
AVG % tourist sites of all new sites 90% 93% 90% 88% 

Note: Total average sites excludes caravan parks that were not intending to increase the numbers of that type of 
site. 
 
At caravan parks intending to increase the number of sites, on average 31 new sites will be 
established. Of those new sites being established, the vast majority (90%) were intended for 
tourism purposes. 
 
Additional sites were more likely to be cabins (83%), or powered sites (72%) than unpowered 
sites (52%). Caravan parks increasing their number of sites, were likely to establish 10 cabins, 
16 powered sites and 20 unpowered sites on average.  
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The reasons for increasing the number of sites in the caravan park is shown in Table 8.2.3b., 
together with the likelihood of adding these sites (Q21), the number of site and the location of 
the caravan park. Verbatims responses are provided to give a greater level of detail on the 
future intentions of the caravan operators. 
 
Table 8.2.3b.: Reason for intention to increase number of caravan park sites by type of 
site 
And why do you intend to increase/decrease the number of [powered / unpowered / cabin] sites at your caravan 
park in the next five years? (Q23c).  

Response 
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Increase tourism demand      
 There is lack of accommodation in our area, We promote tourism in our area by offering 

accommodation and facilities to tourists. We do not want our customers to go back and 
want them to be happy with our service and facilities so we intend to increase. 

1 4 - 0 GO 

 Increase tourism. 1 5 5  GO 
 We envisage a new road coming through from Narrogin to Corrigin, This new road will 

cut off two hundred kilometres like a short cut so they will have to stop in Corrigin over 
night. 

1 10 0 2 GO 

 It will increase because the mining is taking place and tourists are coming here so we 
need more accommodation. 

1 15 10 5 NW 

 I think it's the growth factor/and I'm banking on the fact that people will not be going 
further away from Perth, we've got a good attractive park for people to stop for a couple 
of nights, we are extremely well situated regarding the tourist trail. 

1 15 15 - GO 

 Keeping up with demand from tourists. 1 20 20 10 NW 
 It's a good business plan. Just demand. 1 20  10 NW 
 There are more tourists coming into city and we need to have more sites so we have 

enough places. 
1 100 100 - SW 

 Because of the demands. 2 0  10 GO 
 Demand from tourists. 2 5 5 5 GO 
 Because we believe that we will be occupied, growth, we will have more visitors in the 

next 5 years. 
2 8 - 3 CC 

 We have just taken over and sometimes it gets quite full now. 2 10 10 5 SW 
 Because we have the demand for it. 2 20 10 15 SW 
 Well because of demand. Due to the popular demand of people it’s important to do this. 2 - - 2 SW 
 Because its a tourist park, long term expansion of the tourism in this area. 2 30 40  CC 
 We have a demand for more sites, so just to supply demand.  2 30 - 6 CC 
 To meet the tourist demands. 2 - - 20  

Increase revenue      
 We just want to put the profit up in the park. 1 - 3 - GO 
 Because they create the most amount of revenue. 1 - - 24 CC 
 Only been increasing the numbers on cabins, because we think there’s a market for it. 1 - - 52 GO 
 We will be increasing in the next 5 years, that’s all I can say. 1 20 20 20 P 
 Because we want growth in people visiting the park, want to make a profit. Availability 

for more visitors to come and see what our park offers. 
2 10 - 0 GO 

 Trying to make some money and because there are more people looking for 
accommodation like this. 

2 - - 4 SW 

 Because we have to increase our facilities and provide better facilities and they will have 
better amenities and more modern and will be charged for a higher rate as they will be 
all ensuite.  

2 10 2 2 SW 

 Because in the past people have just dropped out but now that we have brought the 
place, we are starting to get booked up. Everything is increasing, so we want to increase 
to make more of a profit. 

2 - - 4 GO 

 Because to create rooms for couples and small families travelling without caravans. 2 - - 16 SW 
Increase permanent accommodation      

 The reason is that there is a huge mine that is taken up 4 acres out the back of the 
caravan park the caravan park is used by mine workers. 

1 0 1 0 SW 

 More tourists coming this way as the near by high way is getting popular. More industry 
jobs are available as well so there are more individual permanents. 

1 4 10 4 GO 

 We have people who want to stay 2-3 months at a time and we do not have any place to 
put them, we have workers too coming in for Western Power. 

1 12 - 6 SW 

Regions: ‘P’ Perth, ‘SW’ South West, ‘GO’ Golden Outback, ‘CC’ Coral Coast, ‘NW’ North West. 
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9.2.4. Change in the mix of permanent and tourist sites 

There was some concern from stakeholders in the qualitative research that caravan parks 
were increasing the number of permanent residents in their caravan parks which would 
provide fewer sites for tourists. Operators were asked whether in the next 5 years they thought 
that the number of tourist sites will change in the mix between tourist and permanents sites, as 
shown in Figure 8.2.4a. 
 
Figure 8.2.4a . Change to the mix of tourist and permanent sites 
And in the next 5 years do you intend to change the mix of tourist and permanent sites i.e. the number of tourist 
sites proportional to the number of permanent sites. Do you think that in this caravan park the proportion of tourist 
sites will definitely increase, probably increase, stay the same, probably decrease and definitely decrease in the 
mix? (Q24a) 

 
Four fifths (80%) of caravan park operators said that there would be no change in the mix of 
sites. Positively, it appears that overall the number of tourist accommodation will increase 
relative to permanent sites (6% definitely; 5% probably), with only a few (3%) operators saying 
that the number of tourist sites will decrease relative to permanent sites. 
 

 Operators in the Golden Outback (18%), Perth (15%) and the South West (8%) 
regions were more likely than caravan parks in the other regions to say that the 
number of tourist sites would increase relative to permanent sites. 

 Caravan parks in the North West (0%) recorded no net change in the number of tourist 
sites, and there was a slight decline in the proportion of tourist sites in the Coral Coast 
(-6%) region. 
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Operators were asked why they intended to increase or decrease the proportion of tourist sites 
in the caravan park (Table 8.2.4b). 
  
Table 8.2.4b: Reason for change to the mix of permanent and tourist sites 
And why do you intend to increase the number of tourist sites at your caravan park in the next 5 years? (Q24c) 

Response 
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 As I said before to promote tourism in our area and also to encourage tourists in our area. 1 GO 
 Because we need them during our peak seasons. 1 SW 
 More tourists visiting the area. 1 GO 
 Because we don’t have enough, we don't have the land. 1 P 
 Just to increase demand, tourism has grown in our region. 1 GO 
 Only because we believe there will be an increase in people because of the position that we are in 

relationship to the Perth metropolitan area and the other towns. The high price of fuel will slow 
people down to going to bigger distances. 

1 
GO 

 Because the town is getting busier and more tourists are coming in. 2 SW 
 There is extra demand. 2 GO 
 The new road coming through. 2 GO 
 To offer better facilities, sustainability, there are a lot of baby boomers to be travelling soon but a 

fewer number of people coming down from Perth. 2 GO 

 The number of tourists will increase as we will be in more demand from tourists. 2 NW 
 Because there’s a shortage of housing, putting in park lines, permanents would rather live there 

rather than tourists. 4 NW 

 On demand from Tourists. 4 GO 
 I don’t really know. 4 CC 

Regions: ‘P’ Perth, ‘SW’ South West, ‘GO’ Golden Outback, ‘CC’ Coral Coast, ‘NW’ North West. 

 

9.2.5. Potential supply of sites at caravan parks in 5 years time 

Operators were asked how many tourist sites will be available in 5 years time. Table 8.2.5. 
shows the current distribution of tourist sites in caravan parks and the expected changes in the 
number of sites in the next 5 years. 
 
Table 8.2.5. Potential supply of sites in 5 years time 
In the new mix how many sites in total will be available for tourists (including any planned additional sites)? (Q24b). 
 TOURIST REGION 
 TOTAL Perth South 

West 
Golden 

Outback 
Coral 
Coast 

North 
West 

BASE: All respondents n=100 n=20 n=25 n=21 n=18 n=16 
Current tourist sites % % % % % % 

None - - - - - - 
1-25 sites 23 45 20 24 11 13 
26-50 sites 17 20 8 29 22 6 
51-100 sites 31 15 40 33 33 31 
100+ sites 29 20 32 14 33 50 
AVG total sites 86 47 93 65 89 146 
Potential tourist sites - 5 yrs       
None 2 - - -  6 6 
1-25 sites 22 45 20 24 6 13 
26-50 sites 14 15  - 29 28 -  
51-100 sites 32 20 44 33 33 25 
100+ sites 30 20 36 14 28 56 
AVG total sites 90 48 110 66 90 145 
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Overall for all caravan parks, results show that the number of tourist sites will largely be 
maintained with some incremental increase in the supply of tourist sites in the South West 
region (93 to 110 sites on average).  
 

9.2.6. Potential redevelopment of caravan parks for other purposes - residential area 

Operators were asked what the likelihood was of their caravan park being redeveloped as a 
residential area as shown in Figure 8.2.6a. 
 
Figure 8.2.6a. Potential redevelopment of caravan parks – residential area 
Using a scale of 0 to 100 what is the probability that in the next 5 years the land will be … redeveloped as a 
residential area? (Q27ai). 

 
The vast majority (82%) of caravan park operators said that there was no possibility of the 
caravan park being redeveloped for residential accommodation. 

 Caravan parks in the North West (94%) and the Golden Outback (90%) were least 
likely to be redeveloped for residential accommodation compared to the other regions. 

 Of concern was the proportion of caravan parks that were very likely to be redeveloped 
(i.e. 76%+ likelihood) in the South West (12%), Coral Coast (6%) and Perth (5%). 
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Reasons why operators thought that there was some possibility (i.e. not 0%) that the caravan 
park might be redeveloped are shown in Table 8.2.6b. 
 
Table 8.2.6b.: Reasons for redevelopment of caravan parks - residential area 
And what are the main reasons the caravan park might be redeveloped as a residential area? (Q27bi). 

Response 
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 Nothing really. 2% GO 
 I wouldn’t really know, I couldn’t really say, it might be redeveloped but it might not as well. I 

haven’t actually been an owner for long to be able to give a proper answer. 
5% CC 

 Well I doubt that redevelopment will take place due to the lake (under leasehold from the state). 
The park we run is rare and there is a low possibility that it will be redeveloped.  

6% P 

 Well only as an accommodation village, but I don’t see it happening. 10% GO 
 We’ll probably keep the caravan park but relocate to a different area and the caravan park land 

would be use to sub-divided in residential units. 
10% GO 

 For better service and facilities to tourists in our area. 20% GO 
 Probably not, not reliable. Rates are so high people wouldn’t want to rent and stay, non profitable. 20% P 
 Most probably the economics. 25% CC 
 Shortage of land, there is no land available to put houses on. So the land might be redeveloped as 

a residential area but who knows it might not happen. 
50% CC 

 The main reason that the caravan park might be redeveloped as a residential area is that it seems 
to be valuable land (in the township). 

50% SW 

 Because of local development in the area. 50% CC 
 Well cost of the land, if no one gives me an offer for the land then we might redevelop because we 

need money and its not rolling in fast in this place. 
50% P 

 As I said earlier the cost of land rates. 65% NW 
 Well due to the shire rezoning, it’s changing therefore the caravan park might be redeveloped as a 

residential area so that it can still exist. 
80% SW 

 Money, valuable land because its near town and its big. Size of the land is big, get good money for 
the land if it is sold. 

90% SW 

 It will be best. Considered as a best use of the land. 99% P 
 To sustain the expenditure on the caravan park upgrade. 100% SW 
 Well it can't, it will require the governments registrations. It won't happen.  100% P 

Regions: ‘P’ Perth, ‘SW’ South West, ‘GO’ Golden Outback, ‘CC’ Coral Coast, ‘NW’ North West. 
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9.2.7. Potential redevelopment of caravan parks for other purposes – other tourism 

Operators were also asked what the likelihood was that the caravan park would be 
redeveloped for higher order tourism such as hotels, motels and resorts, as shown in Figure 
8.2.7a. 
 
Figure 8.2.7a. Potential redevelopment of caravan parks – other tourism 
Using a scale of 0 to 100 what is the probability that in the next 5 years the land will be … redeveloped for other 
tourism? (Q27aii). 

 
Three quarters (77%) of operators said that there was no possibility that the caravan park 
would be redeveloped for other tourism in the next 5 years. 

 Caravan parks in the South West region (88%), Perth (80%), and the Coral Coast 
(78%) were not likely to be redeveloped for other tourism compared to caravan parks in 
the other regions. 
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Operators who said that there was some possibility (i.e. not 0%) that the caravan park may be 
redeveloped for other tourism were asked what were the main reasons and these are 
presented in Table 8.2.7b. 
 
Table 8.2.7b: Potential redevelopment of caravan parks – other tourism 
And what are the main reasons the caravan park might be redeveloped for other tourist accommodation? (Q27bii). 

Response 
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 Main reasons are the increase of traffic flow, the demand for it, we've been asked numerous 
questions from people all over Australia is it going to be upgraded etc. 

1% GO 

 None. 3% GO 
 No reasons. 10% GO 
 Don’t really know about the main reason. 10% CC 
 The national park here is a very unique biosphere. If we have more package deals it will be better 

business wise.  
15% GO 

 Well I would have to say the distance from other towns I guess is the only reason I can think of 
because we have been getting a lot of local and overseas customers lately. 

15% CC 

 Won’t be tourist accommodation but permanent accommodation due to not enough housing. 15% NW 
 Cabin takes the sites and make them as accommodation.  20% P 
 Just because we maybe building more cabins due to the fact people are just passing by, just coming 

and going. 
20% NW 

 To get more revenue out of the caravan park. 20% SW 
 Well because we have a lot of un-used land so we need to do something with it in the next 5 years or 

so. So it might just be redeveloped for other tourist accommodation. 
20% GO 

 Redeveloped for other tourist accommodation is the demand. 25% NW 
 Because tourism is the main industry in our town. 30% CC 
 Same as last time to encourage tourists to visit our area. 40% GO 
 Because we cant sell, we need money coming in so that’s why we mainly have permanents here. 

Only one powered site available for tourists but the rest are for permanents. 
50% P 

 Just that it is getting busy. 50% SW 

 Because we have unused land and because we mostly have tourist visiting our caravan park. 60% NW 

 Well the land rates. 65% NW 
 Mainly because we need more onsite accommodation, mainly for tourists. A lot of visitors stop for a 

night or so then carry on to wherever. 
70% GO 

 Demand, tourism redevelopment going on around us, next door and up the road so got to be 
upgraded. 

75% NW 

 99% is for workers and 1% is redeveloped for other tourist accommodation. Not really for tourists but 
for workers (mining). 

99% SW 

 Cope with the increase of demand, tourism is popular in our region. 100% GO 
 For the mining industry, accommodate workers in the mining industry. 100% NW 

Regions: ‘P’ Perth, ‘SW’ South West, ‘GO’ Golden Outback, ‘CC’ Coral Coast, ‘NW’ North West. 
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Further analysis of caravan parks that had some likelihood of being redeveloped as either a 
residential area or other tourism accommodation is shown in Table 8.2.7c., to determine the 
overall proportion of caravan parks that are likely to be redeveloped. 
 
Table 8.2.7c. Potential redevelopment of caravan parks in the next 5 years 
Using a scale of 0 to 100 what is the probability that in the next 5 years the land will be … redeveloped as a 
residential area / redeveloped for other tourism? (Q27ai/ii). 

Likelihood to redevelop for other tourism BASE: All respondents 
(n=100) 0% 1%-25% 26%-50% 51%-75% 76%-100% 

0% 68 7 1 3 3 

1%-25% 3 4 1 0 0 

26%-50% 2 0 2 0 0 

51%-75% 0 0 0 1 0 
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76%-100% 4 1 0 0 0 

 
Two thirds (68%) of caravan parks will not be redeveloped in the next 5 years and a further 
20% were unlikely (i.e. 1%-50%) to be used for any other purposes. Of some concern, one in 
ten (12%) caravan parks in WA may be (i.e. more than 51% likelihood) redeveloped in the next 
5 years. 
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10. Future outlook – determine the key strategic 
development priorities 

10.1. Priorisation of key service gaps 

10.1.1. Visitor unmet expectations in caravan parks in WA 

Visitors were asked what were the most important things that should be improved in caravan 
parks in WA (Table 9.1.1). 
 
Table 9.1.1. Most important things that should be improved in caravan parks in WA 
What do you think are the most important things that should be improved in caravan parks in WA? (Q17) 

 TRAVELLERS HOLIDAY MAKERS 
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BASE: All respondents n=406 n=164 n=11 N=51 n=52 n=85 
 % % % % % % 
Facilities/ amenities (unspec) 12 11 6 12 15 15 
Modern toilets/showers/ laundry 7 7 12 - 5 13 
Clean toilets/ showers/ laundry 7 5 14 6 7 5 
Clean, tidy facilities/ amenities 6 5 6 12 6 5 
Well-maintained facilities (unspec) 5 7 6 6 5 3 
Good facilities/ amenities  4 4 - 4 2 13 
Better toilet facilities  3 4 2 - 4 - 
Well-maintained toilets/showers/laundry 2 2 2 - 2 3 
Better shower facilities  2 2 4 - - 3 
Brand new/ modern facilities/ amenities 2 2 2 4 4 - 
Subtotal: better facilities/amenities 29 29 20 36 31 38 
Helpful, friendly staff/ great service 8 9 6 4 11 8 
Plenty of space/ spacious 8 9 8 4 8 10 
More shade/ trees 7 5 6 12 13 - 
Good grass sites 7 11 10 4 2 - 
Overall price/ price structure (unspec) 6 7 10 4 7 3 
Good camp kitchen – dish drying rack 4 3 6 4 6 - 
Sullage/sewage dump points  4 7 2 - 4 5 
Dogs permitted/ pet friendly parks 4 2 4 4 9 3 
Easy access to sites/ drive-through sites 4 5 - 2 7 - 
Concrete slabs/ hard stands 3 5 6 2 - 5 
Reduce dust 3 5 6 - - 3 
More ensuites for sites 3 2 2 - 4 10 
Level campsites 2 5 - - 2 - 
Entertainment space/ lounge/ TV 2 2 6 - 2 3 
Landscaping, parks/ gardens 2 2 2 2 5 - 
Good security/secure area/ boom gates 2 1 - 4 4 - 
Maintenance of grounds 2 2 2 2 1 3 
More space in toilets/ showers/ laundry 2 1 2 2 1 5 
Removal of rubbish from grounds/bins 2 3 - - 2 - 

*Please refer to tables for response less than 2%. 
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Visitors thought that the standard of the facilities and amenities (29%) needed the most 
improvement at caravan parks in WA, which was consistent across visitor groups. 
 

10.1.2. Operator intentions to increase the number of facilities 

Operators were asked whether they intended to increase the number of facilities at the 
caravan park in the next 5 years, as shown in Figure 9.1.2. Operators were not asked 
specifically whether they intended to improve the facilities, however Section 6.3 outlines how 
frequently caravan parks clean the facilities and how recently the communal facilities were 
updated or renovated. 
 
Figure 9.1.2 . Change in the number of facilities in caravan parks 
Do you think that in the next 5 years the number of facilities in the caravan park will definitely increase, probably 
increase, stay the same, probably decrease or defiantly decrease? (Q26) 

Two fifths (42%) of operators said that they intended to increase the facilities in the caravan 
park in the next 5 years. The remainder (58%) said that they did not intend to increase the 
facilities provided to visitors in their caravan park in the next 5 years - importantly no caravan 
park operator intended to decrease the number of facilities provided. 
 

 Operators in the South West region (36%) were the most likely to intend to ‘definitely 
increase’ the number of facilities provided to visitors in the next 5 years compared to 
caravan parks in other regions.  
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10.2. Key destinations/areas in WA with greatest excess demand / 
undersupply of caravan park accommodation 

10.2.1. Visitor unmet demand for caravan park accommodation 

To determine undersupply of caravan parks in WA visitors, were asked whether they had ever 
wanted to stay in a caravan park somewhere in WA but it was full. Two fifths (40%) of visitors 
had wanted to stay in a caravan park in WA however were unable to because it was full. The 
location and time of the year when the caravan park was full is shown in Table 9.2.1a. 
 
Table 9.2.1a. Visitor segments  
Have you ever wanted to stay in a caravan park somewhere in WA and the caravan park was full? Where was it? 
What month was it? (Q20a/b) 

 TIME OF THE YEAR 
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BASE: Those who had 
tried to stay at a caravan 
park that was full 

n n n n n n n n n n n n 

Broome       1 2 8 54 27 3 3     
Port Hedland           1 3 6         
Karratha           1 4 3 1       
Exmouth             4 3   1 1   
Derby            1 1 2         
Onslow               2         
Point Samson             2 1 1       
Dampier             1 1         
Newman           1 1           
South Hedland              1           
Kununurra             1           
Subtotal: North West    1 2 12 72 45 5 4 1  
Coral Bay        2   1 9 2   1     
Denham           3 7 3 1       
Kalbarri         1 1 3 5   1     
Carnarvon           2 3 2         
Monkey Mia               2         
Geraldton       1           1     
Subtotal: Coral Coast    3 1 7 22 14 1 3   
Albany  1     5     1     1   1 
Busselton 3 1   2         1     1 
Margaret River  1     2                 
Denmark            1 1           
Bridgetown  1                       
Mount Barker                1         
Pemberton                   1     
Gracetown       1                 
Augusta  1                       
Subtotal: South West 7 1  10  1 2 1 1 2  2 
Esperance 1         1   1   2 1 1 
Kalgoorlie                1         
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Three Springs                   1     
Menzies 1             1         
Subtotal: Golden 
Outback  2     1  3  3 1 1 
Perth                    2   1 
Mandurah 1               1     1 
Moore River        1         1       
Subtotal: Perth 1   1     2 2  2 

 
Peak season (i.e. May – September) in the North West region – particularly Broome, and to a 
lesser extent in the Coral Coast region, appear to have the greatest issues with an under-
supply of caravan park accommodation compared with the other regions. 
 
In the South West region, during the school holiday periods in January and April there were 
some issues with a lack of caravan park accommodation. 
 
 
Visitors were also asked whether they had ever wanted to stay at a caravan park but there 
were no caravan parks in that location. Seven percent of visitors mentioned a location where 
there had not been a caravan park and these locations are shown below in Table 9.2.1b. 
 
Table 9.2.1b. No available caravan park accommodation 
Have you ever wanted to stay in a caravan park somewhere in Western Australia but there was no caravan parks in 
that location? Where was it? (Q21a/b) 

 
 
 
 

Total “No” responses= 10 

 

10.2.2. Supply of caravan park accommodation  

Operators were asked approximately how full their caravan park was on average over the last 
few years. Results are shown by region in Figure 9.2.2 below. 
 
Figure 9.2.2. Capacity in the caravan park 

 
 TOTAL 

BASE: No caravan park accommodation available n=27 

 n 

Donnybrook 3 
Bridgetown 2 
New Norcia 2 
Between Minilya and Roebourne 2 
Bindoon 1 
Mount Magnet 1 
Perth 1 
Eneabba 1 
Preston Beach 1 
Woodman Point 1 
Hamlin Bay 1 
Exmouth 1 
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On average, over the last few years approximately how full has the caravan park been at different times of the 
year? (Q3).  

 
 Caravan parks in Perth had the highest level of occupancy throughout the year. 

Around two thirds of caravan parks in the Christmas/New Year and Easter school 
holidays reporting being more than 75% full. 

 Peak capacity periods in the South West were between Christmas/New Year and the 
Easter school holidays. 

 On average caravan parks in the Golden Outback and Coral Coast regions appeared 
to be have some capacity at most times of the year. 

 The North West region had the greatest proportion of caravan parks at peak capacity 
from May to September, compared to the other regions. Due to the seasonality in this 
region, it also had the greatest over-capacity at other times of the year. 
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Table 1: Factors affecting the caravan park 

In your opinion, what are the issues that could affect the long term sustainability of your 
caravan park? What local issues could impact on your caravan park? Are there any 
other issues that could affect the long term future of the caravan park industry in 
general (Q1a) 
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 We are a lease hold park and because the rates are increasing the government may no longer 
give us the use of it. We can’t get over not having a lease, no local issues with the council. 
Lack of not introducing new parks. 

P 0% 0% 

 Petrol cost, well cost of getting here of course. People who come here have travelled a long 
way so petrol cost is an issue and could affect how many people come here. The local council, 
shire competition we have to put up with the shire.

SW 0% 0% 

 The council rates, fuel costs. The shire rates keep going up which means high prices. Fuel 
costs mean that people might not travel this far. We are on the river so also the restrictions on 
fishing and water skiing. 

SW 0% 0% 

 Nothing really no issues. SW 0% 0%
 I wouldn’t have a clue, its been here for twenty years, nothing I can think of. SW 0% 20%
 Closeness to town and general state of the evolution block. GO 0% 0%
 Future development of the surrounding area, if someone where to buy it and changed into 

something else like change it into a housing area.
CC 0% 0% 

 If some of the mines closed down then people wont stay here and that’s a big issue, because 
most of the people who come up here only come for business, to work, mining. 

GO 0% 0% 

 Well the cost of fuel is main issue right now. NW 0% 0%
 The increasing cost in water rates and electricity, because we only get income for the first 6 

months per year. Not a great deal of local issues will impact on the caravan park.
NW 0% 75% 

 There are high rates on fuel and water. There is also a charge for more tourism units and land 
units. Also businesses are selling investments to get their foot in the door.

NW 65% 65% 

 Fuel cost, lack of people travelling as the fuel cost are quite high, this all depends on 
government regulations. No local issues. 

SW 0% 20% 

 Government rates and land taxes, they drive the cost of the prices to stay up. SW 0% 0% 
 Rates and taxes, the lack of promotions from the government. No local issues other than the 

taxes and stuff like that. 
SW 0% 0% 

 Shire rezoning, they keep changing the zones, its zoned for caravan parks or else the caravan 
park wont be able to exist. 

SW 80% 0% 

 Money and redevelopment because the park is old so we have to do some redevelopment of 
the park and its going to eat up a lot of money. Money will be spent fast on redevelopments. 
The fact that people are looking for cheap accommodation.

SW 90% 0% 

 Land prices, government charges just too much, its expensive you could say. P 20% 0% 
 The cost of fuel has gone up and not a lot of tourists will want to drive so many miles to come 

to our park, reducing amount of tourists to our park.
CC 0% 10% 

 Well the cost of running it, the rates, taxes, charges. The rates are high and that’s an issue, it 
affects how much we make, most of the money we make goes on rates and charges, gas, 
water, taxes, electricity, you name it. Tidiness of the town.

CC 50% 0% 

 If there was another caravan park that was established it will impact, the grey fish in town, 
there was a processing plant, they employ 30 people down here so that's an impact.

P 100% 0% 

 Petrol prices, public infrastructure we currently producing power, no fresh water, we are using 
diesel generators. Prices go up and deters people from coming to the park. They are building a 
world heritage listing building. 

CC 0% 0% 

 At the present the cost of fuel, farming, community and major drought and things like that, with 
our wild flowers you have to have rain. No rain no wild flowers. It can only improve, we're 
seeing a vast number of more vehicles. 

GO 0% 1% 

 I don’t have any opinion. SW 0% 0%
 Well I don’t know. I’ve only been the owner for 3months so I wouldn’t actually know/there aren’t 

any issues so far. Maybe petrol prices, it could affect the number of tourist visiting the caravan 
park. 

CC 0% 0% 

 Local government, well it would affect us in every way. Firstly we are not allowed to put up any 
signs on the road to show where our caravan park is, secondly they boss you around, meaning 
that you find it hard to make a profit because of their stupidity. 

SW 0% 0% 

 It’s a bit hard out here because we are quite remote. The weather when it rains the roads close 
and no one can get here. 

NW 0% 0% 

 Me not working would be the only issue I think. Resource boom and development. NW 0% 0%
 I don’t really know. Well our caravan park is unique because its just woods and no lawns so I 

cant really think of any long term issues that could affect the caravan park, maybe if the river 
closed down because a lot of people go swimming in the river.

SW 0% 0% 

 Government charges land tax, the charges from the council are high and this means that our 
prices also have to go up because of this. There are no local issues that I’m aware of. 

SW 0% 0% 

 Inroad construction region, people won't travel on bad roads. Better roads and promotion of the 
region. The fuel cost will be an issue. 

GO 0% 0% 

 None really, no local issues. GO 0% 0%
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 Rates all sorts of rates, shire rates, water rates, land tax, electricity rates. It affects the viability, 
people wont pay the fee to cover the cost and it means that the profit is not good. Don’t get 
enough profit because we are in Perth and the petrol prices.

GO 0% 0% 

 Providing the accommodation at the right cost, people want really nice units that are self 
contained, they want the enjoyment of nice accommodation. Huge impact on our caravan park 
and provides us with a lot of people during the winter. Petrol prices.

GO 0% 100% 

 I suppose it's the fuel cost, too expensive to travel. I have a large tourist caravan park, will 
have an impact. That's if I decide to sell and redevelop the land.

CC 25% 0% 

 Not that I can foresee. CC 50% 30%
 Fuel prices land taxes shire rates and other accommodation competition, the number of tourist 

coming to Perth. The cost of the domestic travel it's getting expensive. Legislation some parts 
of the land are getting sold for housing. 

P 0% 0% 

 The park is not developed efficiently, it makes it less attractive. Wine industry, its good 
because the town doesn’t have enough room for them to stay so they use the park. Petrol 
prices maybe, just people who have to travel a long distance.

SW 0% 0% 

 I really don’t know, only if CALM shut down the coast. CC 0% 0%
 Land taxes, council rates, housing rates. The road works and names are being changed 

people are getting lost and frustrated. The free parks opening up everywhere are making it 
harder for us to compete with. 

CC 0% 0% 

 Fuel prices and quality of the roads. No local issues. CC 0% 0% 
 If the shire decides to sell it, that’s all I can’t really think of anything else, there might be plans 

to build a new caravan park near by. 
P 0% 0% 

 I can’t think of any at the moment. I’ve only been an owner of this caravan park for 10 months 
or so I wouldn’t really say there are any issues.

CC 5% 15% 

 Oh none that I am aware of, none or that have been mentioned to me. SW 0% 99%
 Ranging from fuel prices government legalisation, advertising, fuel prices mean people don’t 

travel as far. No local issues I can think of. 
CC 0% 0% 

 Fuel prices, it would stop people from coming here because of the cost of travel. GO 0% 0%
 The main issue I think is the petrol prices, its a $1.67, well it doesn’t take a genius to work out 

that the higher the petrol prices the less people are going to hire caravans. Competition in the 
area, nothing really that will affect the long term future.

GO 0% 0% 

 Well we accept long term permanents, we don’t accept overnighters, if they are not going to 
stay for 3months then they can’t stay at the caravan park at all. We have said bye bye to so 
many people who only want to stay a couple of nights there’s not a lot of accommodation.

NW 0% 0% 

 Industry, economy, port town, very busy, full up and tenancy agreements. Its hard to get rid of 
the misbehaving tenants due to the tenancy agreements. We have less permanent caravan 
parks because of that reason and we are having dramas like that.

NW 0% 15% 

 I guess its under a lease agreement so if the lease runs out or we do something outside the 
lease.  I guess the new marine park which means we can’t do fishing or water activities which 
might cause a problem. 

SW 0% 0% 

 Health and development, well if the owner decides to sell the land then that would mean I 
would have to go. Well since the caravan park is built on the lake, the lake may be used for 
rowing so that would have a good impact on the caravan park.

P 6% 0% 

 I’m not really sure on that one, just the changes to the road system. P 0% 0% 
 The main issue at this time is petrol prices as we are located in a township. SW 50% 0%
 Increasing cost of electricity and water, lack of police in the town. SW 0% 0%
 The issues that would affect tourists, tourism will effect us as a caravan park as we the caravan 

park are right in the town centre. 
GO 0% 0% 

 It’s the service of the district, lack of housing will increase the numbers but its not on a long 
term basis, we’re just using it for the meantime maybe later it might be closed down.

GO 0% 0% 

 Fuel, people not travelling as far as fuel cost is expensive. We’re in a remote area so people 
don’t travel as far. No local issues. 

NW 0% 0% 

 The Government’s lack of interest in tourism, increasing cost for us and no promotion means 
people don’t travel. No local issues, main issues are cost and lack of land available.

NW 0% 0% 

 Fuel prices adverse for people to travel, if people don’t travel we don’t operate. High wages, 
high cost of water rates and electricity. 

NW 0% 20% 

 It would be the land tax, the government legislation general cost of over heads in general. They 
are allowing free camping and getting money out of it rather than using caravan park. 
Mosquitoes. The roadway and signage problem and with the marketing.

P 99% 20% 

 No not that I know of no local issues. P 0% 0%
 The price of petrol, if petrol goes any pricier you will not get as many travellers. Not really sure 

about the local issues because we have been here only 6 weeks.
SW 0% 50% 

 Fuel prices, amount of people that do travel. Issue of running a park, water rates maybe, local, 
government land tax. Concession is too low, it just doesn’t help me as an owner, I don’t make 
enough money. 

SW 100% 0% 

 Its more competition that would effect us, rates are getting higher and that affects us. SW 0% 0%
 Petrol prices at the moment. The development of the town, there's a bit happening regarding 

mining, there's a new mine starting out at Kew so there's going to be 50 trucks a day so there 
could be a 90 man camp so there could be issues. 

GO 0% 0% 

 If the season gets too dry, well most of the people come here for the wild flowers, that’s why a 
lot of people come to the caravan park. Probably theft or burglary.

GO 0% 0% 

 Council rates are shocking, council regulations,  there are no more caravan parks for people 
anymore. Sometimes there are petty regulations, it depends on whether or not there is any 
change in the zoning. Government puts us on more taxes, costs are huge.

SW 0% 0% 
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 People enter the caravan parks in local festival time. A lot of people in one place makes it very 
crowded and a big mess. 

SW 0% 0% 

 None that I am aware of. GO 0% 0% 
 Petrol prices maybe, just affects tourist visiting our caravan park. The mining we have a lot of 

miners staying here so that’s a good thing, well if it wasn’t for the mining then our park wouldn’t 
be sustainable. Well petrol prices affect the tourists I guess.

NW 0% 100% 

 No local issues, fuel costs are the one I can think of as we generate our own power 24/7. GO 0% 0%
 Petrol prices, water shortages. Petrol prices because of people travelling and if the prices go 

up it may affect how many visitors we have at this caravan park. Water shortages are an issue 
because we are short on water. 

GO 0% 70% 

 Wild flowers, government degrading natural environment, people come here to see the wild 
flowers and with the governments attitude towards this its not very good. Well we are a tourist 
nature based caravan park so people come here to see the wild flowers.

GO 0% 0% 

 Increase of tourists, well they only stay for one to two nights, mainly just one. Its  just that I run 
the caravan park by myself or else I won’t make a living, won’t make enough money that’s why 
I don’t employ other staff 

CC 0% 0% 

 My health. Maybe what kind of tourists come through. It’s only me and my XX who run the 
caravan park and if we are not well then that’s going to affect the caravan park. We have our 
duties and they need to be done, we have tourists visiting.

SW 0% 0% 

 It's a transit park, the heat will impact in a negative way. The rising fuel or prices. NW 0% 0% 
 The size of the park may affect, we have 14 bays now and we should increase that to 20 bay 

as there is more demand. In peak time there are 6000-8000 tourists visiting, there is not 
enough place at this time, the size should be doubled.

GO 2% 3% 

 No there are no issues that I can think of. CC 0% 0%
 Fuel prices, deter people. The road into our place might have a small impact on us but its 

nothing major. 
NW 0% 0% 

 The title of the caravan park and the road leading to the caravan park. NW 0% 0% 
 I’m not to sure, we mainly just look after the bookings for the caravan park the shire does the 

rest. 
SW 0% 0% 

 The urban development again, it's the shortages of land. The land has been valuable. P 0% 0%
 Fuel prices and good advertising. Fuel prices will drive the costs up. If people don’t know about 

the caravan parks they don't come. The realignment of roads because they put the new 
highway through the coast it might decrease the number of visitors. Closure.

P 10% 15% 

 Well we are booked out most of the time so if they were to build more houses near us then that 
could be an issue, it could affect how many people visit our caravan park. Well housing 
development is another issue I guess. 

P 0% 0% 

 No not that I can think of. No local issues we have a good relationship with the council. P 0% 0%
 No there are no issues that I can think of really. P 0% 0%
 Fuel cost, because we have a lot of older retired people travelling and they are on a budget but 

because they travel as far as 1600 to 2000km from mid Perth or from wherever they are 
always on a budget. So the higher the fuel the less visitors we get.

GO 0% 60% 

 There aren't any at the moment, it is brought by the shire. An increase in tourism. GO 0% 0%
 Well the caravan park is built on the river so if I were to sell it I could only sell the land cause 

the caravan park isn’t actually worth anything cause its built on the Murray river and we only 
have permanents at the caravan park. 

P 50% 50% 

 A down turn in Tourism (tourists). NW 0% 25%
 The name has changed to xx caravan park, maybe if people stop travelling they’d stop coming 

here and we don’t make money. Expensive rates, shire rates are too high. I suppose the rise of 
fuel cost will be an issue. 

P 0% 0% 

 People visiting, miss out on trade. Also the weather affects such as heavy rainfall. GO 20% 40%
 The fuel, lots of people are buying caravans but the fuels too high and that will mean that not a 

lot of people will travel. No local issues. 
CC 0% 0% 

 It will only be the fuel, but everything is good, it runs the power and the park/meaning that the 
fuel might affect us because we only get it every 6months. No nothing really/no only that there 
might be a resort being built around here. 

GO 0% 0% 

 Well we have been busy in the last 2 months, local issues that impact on our caravan park are 
two shows in March, plus it also depends on what shows are on in the area.

GO 10% 10% 

 Well I find that people think that we are too expensive but other than that I can’t really think of 
anything right now. 

SW 0% 0% 

 I think what’s going on around in the area it’s not a tourist caravan park it’s more for the 
working people so as long as there are jobs in the area the caravan park will still be here. No 
local issues I can think of, I think they are closing too many caravan parks. 

P 0% 0% 

 It won't affect the caravan park at the moment, in the area of the lake and the land it could 
have the influence. The caravan park industry will remain because it's so popular. Fuel pricing 
that's stopping people travelling. 

P 0% 0% 

 Well I really don’t think there’s any, well this is a very small caravan park and its owned by the 
local council and there aren’t any issues that I can think of.

GO 0% 0% 

 People not knowing where you are, well its hard to find people to stay. It’s a new caravan park 
we only had it since March so I’m not to sure. No local issues it’s all going ahead pretty good. 

GO 0% 0% 

 Government taxes, their rates are very high water rates, council and generally government 
charges. Only residential house there being let out as short term accommodation.

SW 0% 0% 

Regions: ‘P’ Perth, ‘SW’ South West, ‘GO’ Golden Outback, ‘CC’ Coral Coast, ‘NW’ North West. 
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1. Preliminary desk research 
 
The first stage of the research project involved preliminary desk research to provide a 
background of the key issues in the industry and gain an understanding of the current and 
shifting characteristics of caravan park visitors. Tourism Western Australia provided a 
selection of reports and industry letters from the CIA that were used to inform the desk 
research. In addition, documents were submitted from several user groups including the 
Australian Campers Alliance Incorporated and the WA Association of Caravan Clubs Inc. The 
desk research also collated data provided by Tourism Western Australia from the ABS, 
Tourism Accommodation in Western Australia on the caravan park industry. 
 
Findings from the desk research are reported below and have been classified into three areas:  

1. Demand-side issues (i.e. caravan park users); 
2. Supply-side issues (i.e. caravan park owners and government bodies); and 
3. Future outlook and strategic development of the caravan park industry. 

 
A recent publication from Tourism Australia (2005a) defined caravan or camping 
accommodation as “accommodation in a caravan park or commercial camping ground, or caravan or 
camping by the side of the road, on private property, on crown land, or in a national park”. This broad 
definition includes caravan and camping accommodation in areas other than caravan parks. 
Whilst caravan park accommodation is the primary focus of this research project, other 
caravan accommodation such as National parks and free-camping, affecting the caravan park 
industry are explored in this section of the report. 
 
Demand-side issues 
Caravan parks are a crucial part of WA’s tourism infrastructure. The industry provides an 
important low budget accommodation option for families, senior travellers and international 
backpackers, contributing a significant source of visitor nights to Western Australia -  
particularly in regional areas (TWA, 2005). 

Demand & growth 
A recent tourism report (TRA, 2006) stated that the caravan and camping industry was the 
fastest growing tourism sector in Australia, increasing at an annual rate of around 15% over 
the previous six years.   
 
Olsen (CRC, 2002) reported that the domestic drive market, which includes the caravan and 
camping industry, increased by 5.5% from 1998-2000 based on the National Visitor Survey 
(NVS, TRA). Results in Table 1 show that Queensland (12.3%), Western Australia (12.3%) 
and South Australia (12.7%) recorded the greatest growth over this period, however New 
South Wales (34%), Victoria (25%) and Queensland (20%) had the greatest proportion of 
visitor nights compared to Western Australia (8.3%) and the other states/territories. 
Table 1:  National drive market 1998-2000 (CRC, 2002) 
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Domestic Market Total (000’s) Share (%) Growth (%) 
NSW 18,398 34.4 2.0 
VIC 13,154 24.6 0.1 
QLD 10,704 20.0 14.5 
WA 4,447 8.3 12.3 
SA 3,991 7.5 12.7 
ACT 1,177 2.2 8.9 
TAS 1,277 2.1 -5.6 
NT 386 0.7 10.6 
Total 53,538 100.0 5.5 

 

Profile of caravan and camping users 
Tourism research typically divides the travellers market into three key segments based on the 
visitors’ place of residence:  

 intrastate visitors (i.e. residents of WA);  
 interstate visitors (i.e. residents of Australia other than WA); and  
 international visitors.  

 
There is limited published data specific to caravan park users in Western Australia within each 
of these target markets. However, research about the caravan industry from a national 
perspective provides a greater understanding of the overall issues facing the industry.  
 
As part of the literature review, data from various Tourism Australia (TA) reports including the 
National Visitors Survey (NVS) and International Visitors Survey (IVS) were summarised and 
are presented in Table 2.  Results are presented for the Domestic and the International market 
separately from each of these surveys. Within the Domestic market there are two key types of 
travellers who stay in caravan and camping accommodation: younger family travellers (usually 
aged between 15-54 years) and senior travellers dubbed ‘Grey Nomads’ (55 years or more) 
and results are shown separately for each, where data was available.  
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 Table 2. Profile of caravan and camping domestic and international users in Australia 
 Domestic market 

 Total 15-54 yrs ‘Family 55+ yrs ‘Grey 
Nomads’ 

International market 

STATISTICS     
Visitors who spent at least one night in C&C  8.8 million overnight visitors (2004)² n/a n/a 320 000 overnight visitors (2004)² 
Proportion of total visitor nights spent in C&C in Australia 17% spent in C&C (2004)² n/a n/a 16% spent in C&C (2004)² 
Total # of nights in all accommodation types by C&C  50.1 million nights (2004)² n/a n/a 21.1 million nights (2004)² 
# of nights spent in C&C  41.0 million nights (2004)² n/a n/a 4.6 million nights (2004)² 
% of nights in C&C of total # of nights in Australia 83% spent in C&C (2004)² n/a n/a 22% spent in C&C (2004)² 

% of trip using other types of accommodation n/a n/a n/a 
21% of visitor nights in C&C¹ 
29% of visitor nights at backpacker/hostel¹ 
20% of visitor nights at rented houses / apartment / unit / flat 

% of total visitor nights using C&C accommodation n/a 38% total visitor 
nights² 

23% total visitor
nights² 10% of total visitor nights² 

Number of nights in C&C in Australia 
38.3 million nights in regional Australia (86%)¹ 
6.2 million nights in capital cities (including Gold 
Coast) 

n/a n/a 3.5 million nights in regional Australia ¹ (74%) 
1.2 million nights in capital cities (including Gold Coast) 

Number of nights in C&C accommodation by location 

DOMESTIC AND INTERNATIONAL² 
6.91 million nts in NSW 
4.65 million nights in WA 
3.97 million nts in QLD 
1.29 million nts in VIC 
 
1.82 million nts in WA North West 
1.46 million nts in WA Coral Coast 
1.37 million nts in WA South West 

Average length of stay in C&C  n/a n/a 
Higher proportion 
of nights in C&C 
than younger 
counterparts¹ 

14 nights in C&C (2004)² 

Average length of stay in C&C 6 nights in C&C¹ n/a n/a 66 nights in C&C¹ 
Average number of nights on trip using other types of 
accommodation 4 nights in other types of accommodation¹ n/a n/a 25 nights in other types of accommodation ¹ 

Total expenditure by visitors using C&C $4.89 billion² $2.24 billion² $910 million² $1.54 billion² 
Total expenditure by visitors using other types of accomodation $35.06 billion² n/a n/a $10.23 billion² 
Proportion of total expenditure by all visitors  13% of total expenditure¹ n/a n/a 14% of total expenditure¹ 

Proportion of total expenditure by visitors staying in C&C  35% of 
expenditure² 

14% of 
expenditure² 24% of expenditure of visitors who stayed in C&C² 
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 Domestic market 

 Total 15-54 yrs ‘Family 55+ yrs ‘Grey 
Nomads’ 

International market 

Average expenditure per visitor staying in C&C 

$296 Accommodation, food and  beverages 
($259 Other)² 
$46  Airfares ($70 Other) 
$17  Transport ($63 Other) 
$138  Shopping ($71 Other) 
- Organised tour 
$59 Other ($73 Other) 

n/a n/a 

$2249 Accommodation, food  
and beverages ($937 Others)² 
$185  Airfares ($74 Others) 
$704  Transport ($149 Others) 
$ 510 Shopping ($424 Others) 
$474 Organised tour ($101 Others) 
$757 Other ($600 Others) 

Total average expenditure per visitor staying in C&C 
$556 per visitor² 

n/a n/a 
$4879 per visitor² 
Visitor aged 15-24 spend significantly more than those aged 
55 years¹ 

Total average expenditure per visitor staying in other types of 
accommodation 

$535 per visitor² n/a n/a $2285 per visitor² 

CHARACTERISTICS     

Age of visitors using caravan and camping accommodation n/a 60% 15-54 
years¹ n/a 70% of international visitors were aged between 15 and 44 

who used caravan or camping accommodation ¹ 
Travelling with family and friends using C&C n/a 37%¹ n/a n/a 
Travelling as a couple using C&C 69%¹  70%¹ 34%²  [50% travel alone] 

Place of residences who stayed in C&C 

20% from Victorian ¹ 
19% from SA 
16% from WA  n/a n/a 

70% were from European countries¹ 
35% Germany  
24% Other Europe 
14% UK 
12% Canada 
1% Asia 

Seasonality in C&C Significant seasonal variations¹ 

In the months of 
January, April 
and October, 
coinciding with 
the school 
holidays¹ 

Travel for long 
periods of time 
throughout the 
year, peaking 
during August¹.  
The exception 
being during the 
peak season 
(when the family 
travellers peak) ². 

n/a 

Type of C&C n/a Prefer to stay in 
cabins and villas¹ 

Prefer vacant 
sites¹ n/a 
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 Domestic market 

 Total 15-54 yrs ‘Family 55+ yrs ‘Grey 
Nomads’ 

International market 

Proportion of total nights in C&C Domestic travellers spent a higher proportion of total 
nights in C&C in NT, SA and WA¹. n/a n/a 

29% NT³ 
25% SA 
18% Tas 
14% ACT 
11% WA 
9% Victoria 
7% NSW 
7%  QLD 

Reason for travel for visitors using C&C 77% Holidaying² 
10% Visit friends and relatives n/a n/a 73% Holidaying² 

14% Visit friends and relatives 

Top activities of visitors using C&C 

36% Going to the beach (22% Other)² 
34% General sightseeing (25% Other) 
34% Eating out at restaurants (49% Other) 
26% Bushwalking or rainforest walks (7% Other) 
24% Pubs clubs and discos etc (24% Other) 

n/a n/a 

76% Shopping for pleasure (77% Other)² 
74% Going to the beach (58% Other) 
73% Visit national/state parks(40% Other) 
69% Pubs clubs and discos etc (41% Other) 
65% Go to markets(50% Other) 

Information sources for C&C trip n/a n/a n/a 

34% Travel book or guide¹ 
33% Internet 
21% Friend or relative living in Australia 
18% Friend or relative who had visited Australia 
12% previous visit 

¹TRA A profile of travellers who used caravan or camping accommodation in Australia in 2003/2004. 
²TRA Snapshots Caravanning and Camping in Australia, June 2005. 
³ BTR Tourism Research Report International Caravanning and Camping to Australia, Vol 1, No 2, Spring 1999. 
n/a Data not available 
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Segmenting caravan and camping users 
Previous research has segmented the drive market, which is the primary form of transport for 
both caravanners and campers, by several characteristics including:  

 Trip length 

 Lifestyle segment  

 Multiple or mono-destination travel 

Each of these characteristics is described below. 

 

Yann et al., (1999) clearly shows that lifecycle (most often linked to age) does contribute to the 
preference of different types of drive holidays. Work status is another factor which can 
contribute to the preference for different types of drive holidays. 
 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

Trip length
(Olsen, CRC, 2002)
• Short Break – 1-3 nights duration, travelling 

within a 400km radius for ‘recharging’ holiday 
experiences

• Short Tour 
– 4-7 nights

• Big Tour
– 8-21 nights

• Grand Tour 
– 22+ nights

Lifestyle segments
• ‘Family travellers’

Comprised of younger couples with young children, most of whom are of school going age. This market often travels in 
convoy.

• ‘Grey nomads’
Travel independently or in convoy with friends or persons met en-route. Most are either retired, semi-retired, pensioners, 
or are on long service leave.

• Young couples/singles (without children)
Comprising mainly of younger person, both couples and singles, travelling independently or as part of a larger group. 
Their demands on powered site accommodation are minimal as many utilise campervans, panel vans and the like, 
preferring relatively inexpensive accommodation. This is the typical “campers” market although several of its numbers do 
utilise powered sites (TWA, 1982).

Multiple or mono-destination travel
Within the ‘long-haul’ drive holiday, three trip types (Yann et al 1999):
• Touring (multiple destinations)
• A to B (with stops) and
• A to B without stops
Sub-groups
Intrastate visitors (TWA, 1982)
– Coastal travellers in WA with mono-destination/multi-destinations
Interstate visitors (TWA, 1982)
– ‘Around Australia’ tourers typically in anti-clockwise direction
– Other semi ‘Around Australia’ and mono-destination travellers
International visitors (BTR, 2004) 
– ‘Around Australia’ tourers, 17.6% of multi-destination market
– Minimal number of WA multi-destination tourers (5.4%), majority 

spent time in Perth, with side visits to the south west

Drive traveller characteristics
Yann et al (1999) described a link between lifestyle and style of drive holiday taken:
• those with young families were more likely to travel A to B with stops
• older retired couples were more likely to take extended drive holidays and 
• younger working couples were more likely to take short breaks or short tours.

Short 
Break
73%

Grand 
Tour
1%

Short 
Tour
18%

Big 
Tour
8%

Source: Self-drive tourist in 
Australia in 1999, BTR 2000
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Factors influencing caravanning & camping (C&C) drive holiday decision 
Factors influencing whether travellers undertake a C&C drive holiday, can be divided into 
‘internal’ and ‘external’ factors as described below (Olsen, CRC 2002; TWA, 1982; TRA, 
2005). 

External factors 
 Changes in the economy – impacts on the potential visitors disposable income and 

tourism spend 
 Relative price of other types of holidays – perceived cost effectiveness of drive 

holidays compared to other types of holidays 
 Employment factors – levels of unemployment and changes to the labour market 

such as the casualisation of the labour market, longer working hours, dual income 
families, influences the propensity of undertaking domestic travel. 

Internal factors 
 Unique drive holiday experience – sense of freedom and independence through 

greater control over itinerary 
 ‘Travellers’ not ‘tourists’ – consider themselves separate from mainstream tourism 

and prefer ‘real experiences’ and ‘local information’ as opposed to ‘touristy’ things  
 Desire for a mix of ‘active’ and ‘passive’ activities  
 Desire to see one’s own country – particularly relevant for the ‘Around-Australia’ 

tourers 
 Habit – annually visiting the same destination. Reasons may include: degree of 

familiarity, risk of unsuccessful holiday and satisfaction with previous visits (Marles, 
CRC, 2002). 

 Enjoyable way of life and a means of meeting people, particularly for senior travellers 
 Senior travellers seeking ‘winter warmth’ for health reasons - to escape the discomfort 

of ailments such as rheumatic arthritis. 
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Sourcing information 
The literature described two distinct phases of information collection pre-trip planning and 
information gathered en-route. These are summarised below: 

 
Pre-trip planning  

 Mostly rely on one or combination of information sources including:  
- Automotive clubs 
- State Tourism Organisations 
- Word of Mouth (WOM) and  
- the Internet 

 It has also been noted that the amount of planning is directly linked to trip length (MCR, 
2002). 

 
Information gathered en-route  

 Decisions primarily made ‘on the road’ include: 
- which towns to visit 
- where to stay  
- what activities to undertake  

 The desire for ‘freedom’ inherent in the drive holiday means that little more than the first 
and last nights accommodation is booked and only around 40% actually travel the route 
they had originally planned (Yann et al, 1999).   

 Word-of-mouth is the most widely used and effective communication channel for 
disseminating information within the self-drive market, in particularly for: 

- Accommodation – avoiding known overcrowded locations and selection of 
alternative caravan parks (TWA, 1982) 

- Road conditions – particularly where some discretion over the choice of travel 
route (TWA, 1982) 

 Visitor centres play a key role through locals providing ‘real’ (not touristy) information  
improving the experience within the region (Olsen, CRC, 2002). 
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Selection of caravan park 
The literature identifies several factors that caravan park users consider when selecting a 
caravan park. Results of research conducted by CRC (2004) is shown in Table 3 which 
concurs with research conducted by Bell, Crilley and Hayllar (date unknown) and (IBISWorld, 
2003).  
 
Table 3: Reasons for choosing specific caravan park 

Reason First reason All reasons 
Location 27% 58% 
Previous visit to park 32% 47% 
WOM / recommendation 14% 42% 
Member of well-known park group 12% 37% 
Park guide book 7% 27% 
Star rating 3% 26% 
Accredited park - 19% 

Other 5% 18% 
Source: CRC 2004, Benchmarking Caravan and Tourist Park Operations: An Overview of Six SA and WA Caravan and Tourist 
Parks. 

 
Location was a key factor in the selection of the caravan park, in particular the caravan park’s 
proximity to attractions such as beaches, the town and local attractions. Previous visits to the 
caravan park and other traveller’s recommendations of the caravan park were also important. 
Interestingly, there was a high proportion of users who selected a caravan park based on its 
membership to a park group (for example Big 4, Top Tourist). 

 

Although research by CRC (2004) did not highlight price as an important factor in selecting a 
caravan park, other research has noted that caravan park users are often budget conscious 
travellers, sensitive to small price fluctuations (IBISWorld, 2003). Caravanners are known to 
choose one park over another with considerable extra distance to travel for the sake of saving 
one dollar in site fees. Cost is of particular importance to users such as pensioners who are on 
fixed incomes and often frequent caravan parks. 
 
The importance of the cost of accommodation to users is likely to become an even greater 
factor, given the increase cost of fuel on drive holidays. Tourism Australia’s recent report 
(2005b) noted that the higher fuel prices are likely to have an effect on the domestic drive 
market, as the number of interstate trips involving use of a private vehicle declined 4% during 
2004. 
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Caravan registrations 
As a predictor of the demand for caravan parks it is useful to consider the number of new 
caravan registrations and total caravan registrations in Australia (Table 4). Data provided for 
the literature review by Tourism WA from ABS (2002), showed that there had been a 30% 
increase in the number of new vans registered in Australia from 1998-1999 to 2000-2001. 
Queensland and Tasmania recorded the largest growth in the number of caravans between 
1998-1999 and 2000-2001. In WA, the number of new caravan registrations increased by 
6.9% for the same time period. 

 
Table 4: New caravan registrations 

 1998-1999 
no. 

1999-2000  
no. 

2000-2001 
no. % change  

VIC 3,447 3,526 3,647 5.8% 
QLD 1,242 2,086 2,786 124.3% 
NSW 1,774 2,146 2,444 37.8% 
SA 1,168 1,245 1,264 8.2% 
WA 1,109 1,178 1,185 6.9% 
TAS 65 109 130 100.0% 
NT 19 14 23 21.1% 
ACT 41 58 66 61.0% 
Australia 8,865 10,362 11,545 30.2% 

Source: ABS 2002 Tourism Feature Article – Caravan Registrations.  

 
In 2004, it was reported that the majority of purchasers of new caravans and motor homes 
were between 54-62 years of age (TRA Profile 2003/04).  

 

Table 5 shows the total number of caravan registrations for Australia which increased by 
around 2% between 1997 and 1999, and WA recorded a slightly greater growth with almost 
4% increase. 

 
Table 5: Total caravan registrations 

 Oct 1997 
no. 

Oct 1998 
no. 

Oct 1999 
no. % change  

VIC 93,408 92,447 92,962 -0.5% 
NSW 57,017 58,866 58,574 2.7% 
QLD 39,821 41,392 42,778 7.4% 
WA 36,727 37,752 38,119 3.8% 
SA 28,586 29,509 29,730 4.0% 
TAS 5,207 5,151 5,253 0.9% 
ACT 1,387 1,350 1,421 2.5% 
NT 675 663 654 -3.1% 
Australia 262,828 267,130 269,491 2.5% 

Source: ABS 2002 Tourism Feature Article – Caravan Registrations.  
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Another factor which could be impacting on the number of new caravan registered in WA, is 
the higher stamp duty in WA on caravans and motorhomes (6.5%) compared with the eastern 
states. CIA (2005) has estimated that 10% of caravans and motorhomes are being purchased 
interstate and bought back to Western Australia. It is noted that International tourists in 
particular, may decide to purchase their caravan and commence their trip in an Eastern State 
rather than in WA because of the higher stamp duty. 

 

Free-camping 
One study found that free-camping occurred at a number of major river crossing and beach 
locations in the North West of WA (TRA, 1982). The main reasons for off-road camping 
included: 

 Necessity – the sheer distances means that driver fatigue necessitates a rest stop. Also 
driving after dusk is often dangerous so users would also stop overnight for safety reasons. 
It was also noted that once one caravan had stopped, others were also encouraged to stop 
due to belief that there was “safety in numbers” 

 Preference – some users prefer stopping off-road compared to staying in caravan parks 
and rarely use a caravan park even if one is available. These users are primarily motivated 
by a combination of several factors including a desire to ‘get away from it all’, fishing, 
picturesque scenery and the common self interest of the group. These users typically 
possess fully self-contained caravans and only stay at caravan parks to ‘catch up with the 
washing’. 

 No choice – although these users would ideally prefer to utilise caravan parks, many 
simply can not afford to do so on a regular basis, and off-road camping is the most cost-
effective means. Also within this group are those who are unable to find supervised 
accommodation because none is available (TWA, 1982).  

 

Industry groups argue that free-camping is undesirable as it creates difficulties for local 
governments who are obliged to enforce the provisions of the Caravan Parks and Camping 
Grounds Regulations 1997 and issue a $100 infringement. Also free-camping has 
environmental consequences that are often left to the local community and local government 
to manage (CIA, 2005). 
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2. Supply-side issues 
Table 6 shows the proportion of caravan parks in Western Australia compared to the other 
States/Territories.  
 
Table 6: Proportion of caravan parks in Western Australia 

 Domestic spread of 
caravan parks  

NSW 34.0% 
VIC 23.4% 
QLD 17.5% 
WA 10.7% 
SA 8.3% 
NT 3.1% 
TAS 2.2% 
ACT 0.4% 

Source: IBISWorld, 2003 

Accommodation type mix 
Statistics on caravan registrations suggests that there will be an increase in demand for 
powered sites at caravan parks. Despite this expected growth between 2000 and 2003 it has 
been reported that there was a decline (6.3%) in the number of sites permanently reserved for 
tourists (Profile 2003/04). 
 

Furthermore there has been a trend to convert sites to higher yielding forms of 
accommodation such as cabins/chalets (IBISWorld, 2003). It was suggested that with recent 
impact on fuel prices and a shift towards short break holidays that this trend will continue. 

 

For caravan park operators there is a significant investment required to convert sites to cabin 
style accommodation (up to $80,000 per cabin) (CIA, 2005). 
 

Permanent sites vs. tourist sites 
Another concern in terms of tourist capacity in caravan parks is that sites in caravan parks are 
often used for affordable housing (TWA, 1982). The lack of affordability of normal housing 
influences demand for permanent housing in caravan parks which is significantly less. The CIA 
(2005) states that its members provide in excess of 10,000 ‘permanent’ residential sites in 
caravan parks throughout Western Australia. It is suggested that the caravan industry ranks 
second only to the government itself in the provision of independent affordable housing in WA. 

 

The CIA (2005) believes that operators encourage ‘permanents’ to remain financially viable 
due to the large seasonal fluctuations in tourism demand in some areas of Western Australia. 
It proposes that policies should embrace flexibility in the mix of uses permitted on ‘Tourism’ 
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sites to allow varying degrees of ‘permanent’ and ‘semi permanent’ occupation required to 
ensure economic sustainability through ‘off seasons’. 

 

Caravan parks also provide work-related accommodation for people employed in particular 
places for limited periods of time or itinerant workers in seasonal occupations (CIA, 2005). 

 

Operating costs for caravan parks 
The Caravan Industry Association in WA has been lobbying State government agencies due to 
the significant increase in Water Rates and Land Tax which is affecting the viability of some 
caravan parks and potentially the establishment of new caravan parks. 

“The addition of the new (Water Corporation) system, compounds the affects of other recent 
operating cost increases which includes land tax and new rating methods applied by the 
V.G.O which has seen operating costs rise by as much as 100 times the cost of inflation. The 
future of the caravan park industry is under threat from rapidly increasing operating costs. 
There has not been a new caravan park constructed in Western Australia in the last ten years 
and caravan parks area closing their doors at an alarming rate. As an illustration of this trend, 
13 parks have closed in recent times” (CIA, 2005). 

 

In 2003 the Water Corporation introduced a new method for charging commercial properties in 
country areas for sewerage. The new system involving fixed charges for the number of toilet 
fixtures and a percentage discharge factor. “The average increase per caravan park was $25,827 
per annum, significantly increasing the cost base of caravan parks. The sewerage charges as a 
percentage of total park expenditure has increased by an average of 333%” (CIA, 2005, p8.). The 
CIA report (2005) shows that caravan parks had the greatest disparity between the average 
charge and the average discharge compared with all other industries. The CIA believes that 
for caravan park owners the discharge factor is around 80%, however a more appropriate 
assessment of water consumption would be 40%. 

 

In addition, in regional areas when a caravan park is required to connect to the mains water 
sewage they are at a significant competitive disadvantage to caravan parks that are not 
connected. This is of particular concern when caravan parks are operating in the same 
location as it will force the caravan park on the mains water sewage to carry the additional cost 
without increasing their price to be competitive with other caravan parks (CIA 2005). 

 

CIAWA lobbied the government over the land tax assessments of caravan parks based on the 
Unimproved Value of the land. Many existing caravan parks are in areas that have been 
developed and have the potential for further development thus increasing their land tax 
assessments. However, these increases in Land Tax have been “unmatched by increases in 
revenue from low cost tourism activities, making continuing use of caravan parks uneconomic and the 
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establishment of new caravan parks virtually impossible” (CIA, 2005). In 2006, the State 
Government granted a concession of 50% off the land tax assessment for all land currently 
being operated as a caravan park. The caravan park industry is the only industry where an 
exception has been granted.  

 

Overcapacity / seasonality 
A 1982 report to Tourism Western Australia found that caravan parks were overcrowded in 
Kununurra, Broome, Onslow, Wittenoom, Exmouth, Coral Bay, Shark Bay, and Kalbarri. 

“The time may soon come when the higher fuel prices, premium accommodation rates, the 
variable weather conditions and extreme distances experienced by visitors from southern 
Australia will deter tourism in the Kimberley/Broome region. Many ‘road’ tourists are very 
aware of the above mentioned constraints, including the current restriction on park 
accommodation and are already looking to travel elsewhere in Australia and to overseas 
destinations. They are suffering from mild irritation through to extreme annoyance at feeling 
they are not wanted as tourists in Broome.” 

Similar concerns were echoed in a recent report by the CIAWA (2005).  

 

“Local government is acutely aware of pressures faced by the caravan park industry” (CIA, 2005, 
p13). In these areas, local governments have developed ‘contingency plans’ to cope with 
excess tourism which commonly involves: 

 Allowing ‘overloading’ of existing facilities provided reasonable health standards can be 
assured; and 

 Once existing facilities can withstand no further overloading, then ‘overflow’ arrangements 
are made. Usually this entails no options for caravanners other than to utilise a local 
sporting venue or similar public utility (CIA, 2005). 
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3. Future outlook and strategic development 
Statistics from (CIA, 2005) show the contribution of the caravan park industry to the West 
Australian economy; 

 Comprising 310 caravan parks 

 Consisting of approximately 20,000 sites 

 Directly employing approximately 2500 and indirectly 7500 persons 

 Offering the opportunity for affordable family holidays 

 Often forming the original nucleus from which regional towns originally develop  
 
In one report, the CIA stated their concern that there has been no new caravan parks 
developed anywhere in Western Australia in the last 10 years (CIA, 2005). It suggested that 
galloping land values in regional and metropolitan areas have made it impossible for potential 
developers of ‘low order’ tourism facilities to acquire land and develop new facilities, and that 
the Government can play a vital role in providing land either freehold or leasehold to facilitate 
new development. 
 

The CIA report (2005) outlined what it believed were the key barriers to the establishment of 
caravan parks: 

 Land / site location and the availability of land for development 

 Leasing vs. purchasing 

 Taxation – building tax increases for all tourist accommodation (from 2.5% to 4.0%), 
GST, impositions on short term stay under 3 months 

 Low levels of industry assistance 

 There is low to no regulation except for safety and health standards.  

 Capital and labour intensive industry 

 Tourism levels and political stability 
 

Furthermore there were believed to be significant risks associated with the establishment of a 
caravan park: 

 Economic downturn may reduce disposable income and hence the level of spending 
on leisure activities and travel 

 The level of petrol prices has a significant effect on the amount of road travel people 
undertake 

 Seasonal variances in regional areas 

 Sustainability of current growth. 
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Senior travellers ‘Grey nomads’ 
Tourism forecasts predict that senior travellers will increase their contribution to the caravan 
and camping industry in the future as the baby boomers generation begin retiring. Those 
considered ‘baby boomers’ were born between 1946 and 1965 (Muller and Cleaver 2000). As 
a result of senior travellers preference for caravan and camping accommodation coupled with 
the ageing Australian population, it is expected that the number of nights spent in caravan and 
camping accommodation by senior travellers will increase from 15.7 million nights in 2003/04 
to 19.9 million nights in 2011 (Ipalawatte et al, 2005 as reported in TRA, 2005).  
 
Baby boomers however are likely to have greater personal wealth on retirement than Senior 
Travellers previously, because of greater access to superannuation funds and their ability to 
accrue greater personal wealth during the last half century of relative prosperity (Muller and 
Cleaver 2000). Pre-war retirees had relatively restricted access to personal superannuation 
schemes and are more likely to rely on government funded pensions for the bulk of their 
income.  
 
It is anticipated that this shift in both market power and market size will create new 
opportunities for the tourism industry, however it is expected that the new ‘Senior’ market will 
be sophisticated, well travelled and likely to demand higher levels of service than past 
generations. 
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